
Hungary 

A. National 
Policies 

 

We cannot measure the development of the field of cultural policy. The functioning of cultural 
institutions to ensure equal opportunities in education is guaranteed by law 1997/140.  

B. National 
implementation 

strategies of 
UNESCO Culture 

Conventions 

No answer 

C. Access to 
decision-making 

The Fundamental Law of Hungary ensures equal opportunity for men and women, and 
participation in decision-making can be guaranteed. A senior executive or managerial position 
can be filled by a woman, who will be selected based on their professional experience. 

D. Education, 
Capacity-Building 

and Training 

In the cultural field, training aims at helping the social integration of applicants in small villages. 
Women are a target group of support. The non-formal and informal extracurricular learning 
activities, such as study groups, camps, etc. carried out by cultural institutions contribute to the 
facilitation of women's employment, since the supervision and education of the children are 
resolved. 

E. Access to credit 
and financial 

resources 
allocation 

Women can acquire a business; obtain financial resources in the cultural field, without any 
discrimination. Many businesses in the crafts and cultural tourism are owned by women. 

F. Visibility and 
awareness-raising 

There is currently no quota system that would promote positive discrimination for women. 
Campaigns tend to initiate civil society, public service media, family-friendly magazine, 
women's magazine programmes are available (family-friendly magazine, Ridikül).  

G. Statistics and 
Indicators 

The Hungarian cultural statistical data collections are regulated by the National Statistical Data 
Collection Programme in government decree.  
The following separated data collections are carried out annually in collaboration with the 
Ministry of Human Resources: libraries, archives, museums, cultural institutions, theatres, zoos, 
cinemas, concert organization. Hungarian Central Statistical Office is responsible for data 
collections on the publishing of books and magazines, television and radio broadcasting. None 
of them has gender data.  
There are surveys which contain some cultural information: Labour Force Survey (LFS), Adult 
Education Survey (AES) and Time Use Survey (TUS). LFS collects data on cultural occupation by 
gender as well. 
The Hungarian Central Statistical Office conducts TUS every 10 years. The last one took place in 
2009/2010. The objective of measuring time use is to give a description of the living conditions, 
lifestyle and time use of the population. There are data on cultural and leisure-time activities 
(such as reading, watching television, listening to radio etc.) of the population by gender as 
well. 
The Adult Education Survey is carried out every 5 year according to EP and Council Regulation 
Nr 452/2008. There are some variables concerning cultural activities of the adult (between 25-
64 years old) population. The last survey was conducted in 2012.  

 


