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GLOBAL TRADE OF
GULTURAL

IN THE DIGITAL AGE

WHICH GULTURAL EXPORTS
ARE GAINING GROUND?
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CULTURAL EXPORTS HAVE

DOUBLED =

OVER THE PAST 10 YEARS i
reaching in 2013 a total of T
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MUSICs,

MOVIES

ARE INCREASINGLY SOLD AS
WEB-BASED SERVICES
INSTEAD OF PHYSICAL GOODS

WHICH GULTURAL EXPORTS
ARE LOSING GROUND?

(2004-2013)

Newspapers
and magazines
fell by

-9%

but books
grew by

-

Cinematographic
goods fell by

-88%

and music by -27%

% “  butwere offset by a

rise in video games of

+140%
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