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Background 

In 2009, an international working group on media statistics was formed by the UNESCO Institute 
for Statistics (UIS) to compile indicators for the monitoring and development of national media 
landscapes, based on the requests for data emerging from the UNESCO Media Development 
Indicators Framework (MDI) and the Media and Information Literacy Framework (MIL). After 
several consultation meetings involving media professionals, academic researchers, 
policymakers and civil society, a pilot survey was conducted in 28 countries in 2011 and a first 
report was published in 2012.  

Considering the diverse contexts and regulations that can influence media development in a 
given country, the UIS enlarged the working group before finalising a questionnaire for a global 
data collection. A new pilot survey was conducted in 2012 in 56 countries, ensuring thorough 
representation from each region.  

The current UIS Questionnaire on Media Statistics provides information for three UNESCO 
frameworks, namely the Media and Information Literacy Framework, the Media Development 
Indicators Framework and the Framework for Cultural Statistics. The questionnaire collects data 
for reporting global progress on Action Lines1 C2, C3, C8 and C9 of the World Summit on 
Information Society (WSIS) in UNESCO’s fields of competencies. In particular, Action Line C9 
recommends appropriate policies to foster and sustain media and information development.  

This document provides country profiles for each of the countries that participated in the two pilot 
surveys conducted in 2011 and 2012. The Annex contains the list of participating countries and 
their participating institutions. 

                                                            
1
 http://www.itu.int/dms_pub/itu-s/md/03/wsis/doc/S03-WSIS-DOC-0005!!PDF-E.pdf 

http://www.uis.unesco.org/Communication/Pages/media-pilot-survey-2012.aspx?SPSLanguage=EN
http://www.uis.unesco.org/Communication/Pages/media-pilot-survey-2012.aspx?SPSLanguage=EN
http://www.itu.int/dms_pub/itu-s/md/03/wsis/doc/S03-WSIS-DOC-0005!!PDF-E.pdf
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Technical notes  

The following symbols are used: 
 

… No data available 

– Magnitude nil or negligible 

. Not applicable 

x Data are included in another category 

* Estimation 

Broadcast  

Radio and television channels that are broadcast only via the Internet are not included in this 
survey. 
 
Newspaper 

Online only newspaper titles are not included in this survey. 

Data on newspaper circulation per issue are in units.  

Only the printed versions of both print and online newspaper titles are considered for estimating 
data on circulation. 

 
How to read the regulatory framework profiles 

Figure 1 explains how to read the regulatory framework profiles, which are mapped using the 
data collected through the UIS questionnaire.  

Block 1: General regulatory issues for media, such as the confidentiality of journalist 
sources, access to information held by the State or qualifications to operate as a journalist, 
are presented. 

Block 2: The responsibilities of the broadcast regulatory authority – where it exists – are 
provided, as well as other issues specific to the broadcast industry.  

Block 3: The upper block summarises the administrative process for the entitlement to 
operate a broadcast channel. The entitlements required to operate a specific type of 
channel are traced by arrows leading to the channel. The entities involved in the issuance 
of a specific entitlement (registration, authorisation and license) are also traced by 
formatted arrows pointing to the entitlement.  

In the example, to operate a radio channel, the operator needs two entitlements (license 
and registration) that are delivered by the regulatory authority. For cable television, an 
additional entitlement is required, which is the authorisation from the Department of 
Information and Communications Technology. 

The lower block shows the authorities to which the public service broadcaster (PSB) is 
accountable for the editorial line, the appointment of members and financing. The role of a 
specific entity for each of the three domains is traced by formatted arrows pointing to the 
administrative entity. In the example, the PSB is accountable to: i) its governing or 
executive board regarding the editorial line; ii) both its governing or executive board and the 
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government for the appointment of members; and iii) its governing or executive board for 
finances. As such, the governing/executive board plays a central role in the functioning of 
the PSB.  

Block 4: The responsibilities of the regulatory authority for the newspaper industry – where 
it exists – are given. 

Block 5: Complementary regulation details not specifically requested in the questionnaire 
or judged important to contextualise the media landscape of the country are provided in a 
short summary. 

Figure 1. Template of the regulatory framework profiles 

Block 1 

Block 3 

Block 2 

 

Block 5 

Block 4 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2009 
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NEWSPAPER STATISTICS, 2009 
 

DAILIES NON-DAILIES 

  
 

 
 
Note: 

 The number of both print and online titles is included in the print only figure. 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
 

 

 
 
Notes:  

 Combined technical transmission 
platform for television channel refers to 
terrestrial and cable. 

 In 2011, 6 private television channels 
ceased operation during the transition 
from analogue to digital TV on  
1 July 2011. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

Notes:  

 Average circulation refers to the number of copies printed. 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
Notes: 

 All television channels are provided 
digitally, but they can also be available in an 
analogue transmission signal. 

  Most public radio channels are provided 
digitally using DAB, except the nationwide 
channel P4 (which has regional windows). 
All of them are however available online. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2009 
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BROADCAST STATISTICS, 2009 
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NEWSPAPER STATISTICS, 2009 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 

 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 

 
 
Notes: 

 Radio target audience: 12-to 74-year-old 
Estonian inhabitants, Period: Autumn 2011 
(31 August 2011 to 29 November 2011). 

 TV target audience: 4 years and older 
Estonian inhabitants, 2011 monthly average. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

 
 
 

 

Notes: 

 Five dailies have online service available partly paid and partly free, and online versions of eight dailies 
are free. Online versions also include PDF format newspapers that are available online.  

 Dailies with national coverage have articles available online for free and some for a fee. 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
 

Notes: 

 The number of community television channels is an estimate. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 

 
 
Note: 

 The number of television channels owned by 
religious and community associations is 
included in the category “other”. 
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NEWSPAPER STATISTICS, 2011 

 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 

Notes: 

 There are two categories of community radio channels (46) ownership:  
 21 are operated by private media organizations  
 23 are operated by the state. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
Note:  

 Ratings data for radio and TV refer to 
week 42/43 in year 2011. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 
Note: 

 Circulation figures refer to the year 2010 
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BROADCAST STATISTICS, 2011 
 

 

 
 
 
 
 
 
 
 
 
 

Note: Community television channels are included in private channels. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

Note: 

 There are 23 non-daily newspapers not included in the categories “print only” or “both print and 
online” due to a lack of details to identify them as print only or both printed and online, and free 
or paid for.  
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BROADCAST STATISTICS, 2010 
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NEWSPAPER STATISTICS, 2010 
 
 

 
 

Note: 
 The data on circulation include all copies printed, not only the number of copies sold and 

distributed for free. 
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BROADCAST STATISTICS, 2011 
 

  
 

Note:  

 The six low-power radio stations broadcast to communities within a 10-mile radius do not hold a 
broadcasting licence.  
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2010 
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NEWSPAPER STATISTICS, 2010 

 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2010 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
 

 
 
Note: 

 Mauritius College of the Air (MCA) produces educational television programmes under the MCA 
banners and are broadcast on MBC, the public broadcaster channel, at specific time slots. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

 
Notes: 

 All figures are estimates. 

 The community weekly title provides major news and information to the catholic community 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 
 
  



 - 87 - 

NEWSPAPER STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

 
 
Notes: 
  
There are 588 titles available in the country, but their distribution is estimated as follow:  

 72% are in Arabic and 24% are in French; 
 76% have national coverage and 24% focus on regional coverage; 
 5% are daily titles, 20% are weekly; and  

 12% receive grants from the state. 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
 

 
Notes:  

 Religious institutions are not allowed to operate a broadcast channel. 

 The 7 public radio channels are regional and each covers one of the seven provinces of the country. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
Notes: 

 The data source for radio channel 
audience share is the July 2012 AC Nielsen 
survey in the National Capital Region.  

 The data source for television audience 
share is the Nov. 2011 AC Nielsen survey. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 
Notes:  

 Radio community channels are operated by associations and local cultural institutions. 

 Television channels are operated by housing co-operatives and local cultural istitutions. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

 
 

 

 

 

  



 - 103 - 

 



 - 104 - 

BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

 

 

 



 - 106 - 

 



 - 107 - 

BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

NON-DAILIES 

 
 
 
Note:  

 There is no daily title. 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

 
 

 

  



 - 122 - 

 



 - 123 - 

BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 

Notes:  

 Information refers to Catalonia, regional and local television and radio channels. Audience figures 
refer also to Catalonia, although some radio and television channels are Catalan-centered and 
others Spain-centered. 

 All radio and television channels are mainly terrestrial, although with eventual availability via 
other platforms. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

 
 

 

 
 
Notes: 
 

 Non specified: newspapers covering only regions outside Catalonia, but distributed marginally in 
Catalonia. 

  For the data reported here, a title is considered to have national coverage when it covers all of 
Catalonia or more, and sub-national when it refers to a region within Catalonia. 
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BROADCAST STATISTICS, 2011 
 

 

 
 

 
Notes:  

 Out of the analogue-only radio channels, at least 133 simulcast online (all public and private radio 
channels). 

 Digital-only radio channels refer to DAB. 

 Community radio mainly transmit on a terrestrial platform. 

 Audience share: data provided per channel is the reach. 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

 
 

 

 
Notes: 

 Almost every daily newspapers is categorized as both print and online, but as "paid" since only a 
selection of news are available for free only, with one exception where the paper is free for 
download as a pdf document.  

 A majority of the paid non-daily newspapers have some kind of content online, although the 
exact number is missing. 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

 
 

 

 
 

Notes: 
 The coverage of a newspaper title is considered national when the title covers entirely its target linguistic 

region. 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 
Notes: 

 Radio ranked based on listenership in 2009.  

 TV ranked based on market shares in 2011. 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2010 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
 

 
Note: 

 The 36 TV channels available on a combined technical platform are signals that are received in a 
terrestrial form, but in some places outside Montevideo, the reception is through cable. Satellite 
is used by some of them as a transportation medium, but there is no direct reception from 
satellite.  
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NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 
Note: 

 For cities and villages outside Montevideo, only newspapers that are members of the Press Association of 
cities and villages outside Montevideo (OPI-Organización de la Prensa del Interior) are considered. 
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BROADCAST STATISTICS, 2011 
 

 
 

 
 
 

 
Notes:  

 All data are estimates. There is no systematic data collection on individual broadcast channels. 

 Number of analogue-only television channels is included in the category of both analogue and 
digital. 

 Some television channels are owned by community associations and religious institutions, but are 
included in the other category figure.  

 

  



 - 154 - 

NEWSPAPER STATISTICS, 2011 
 

DAILIES NON-DAILIES 

  
 

 
 
Notes:  

 Number of both free and paid dailies/non-dailies is included in the category "paid only". 

 All data are estimates. There is no systematic data collection on individual newspapers. 
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Annex. Participating countries and institutions 
 

 

Region Country Institution

Arab States Bahrain Information Affairs Authority

Arab States Jordan Office of the Prime Ministry

Arab States Morocco High Authority of Audiovisual Communication

Caribbean Dominica
Ministry of Communication Telecommunication and Constituency 

Empowerment

Caribbean Dominican Republic Instituto Dominicano de las Telecomunicaciones

Caribbean Jamaica Broadcasting Commission 

Caribbean St. Vincent and the Grenadines National Telecommunications Regulatory Commission

Caribbean Trinidad and Tobago Trinidad and Tobago National Commission for UNESCO

Central and Eastern Europe Albania National Council of Radio and Television

Central and Eastern Europe Croatia Electronic Media Agency

Central and Eastern Europe Estonia Statistics Estonia

Central and Eastern Europe Latvia Central Statistical Bureau 

Central and Eastern Europe Lithuania Statistics Lithuania

Central and Eastern Europe Montenegro Agency for Electronic Media of Montenegro

Central and Eastern Europe Poland National Broadcasting Council

Central and Eastern Europe
The former Yugoslav Republic  of 

Macedonia
Broadcasting Council of the Republic of Macedonia

Central and Eastern Europe Republic of Serbia Republic Broadcastig Agency

Central and Eastern Europe Romania National Audiovisual Council

Central and Eastern Europe Slovenia Ministry of  Culture

Central and Eastern Europe Turkey Radio and Television Supreme Council (RTUK)

Central and Eastern Europe Ukraine Book Chamber of Ukraine

Central Asia Mongolia Press Institute of Mongolia

Central Asia Republic of Armenia National Commission on TV and Radio

East Asia Malaysia Malaysian Communications and Multimedia Commission 

East Asia Philippines Philippine Information Agency

East Asia Thailand National Broadcasting and Telecommunications Commission

Latin America Brazil Institute for Applied Economic Research

Latin America Ecuador Miniterio de Telecommunicacion y de la Sociedad de la Informacion

Latin America Uruguay Unidad Reguladora de Servicios de Comunicaciones (URSEC)

North America and Western Europe Belgium (French Community) Conseil Supérieur de l'Audiovisuel

North America and Western Europe Cyprus Cyprus Radio TV Authority

North America and Western Europe Denmark Danish Agency for Media & Libraries

North America and Western Europe Finland Statistics Finland

North America and Western Europe Germany Die Medienanstalten 

North America and Western Europe Gibraltar Gibraltar Regulatory Authority

North America and Western Europe Iceland Statistics Iceland

North America and Western Europe Israel Central Bureau of Statistics

North America and Western Europe Italy Autorità per le Garanzie nelle Comunicazioni (AGCOM)

North America and Western Europe Norway Medianorway/ University of Bergen

North America and Western Europe Portugal Portuguese Regulatory Entity for the Media (ERC)

North America and Western Europe Spain (Catalonia) Consell de l'Audiovisual de Catalunya

North America and Western Europe Sweden Nordicom, University of Gothenburg

North America and Western Europe Switzerland Swiss Federal Statistical Office

North America and Western Europe United States of America Federal Communications Commission

Sub-Saharan Africa Cameroon Ministère de la Communication

Sub-Saharan Africa Cap verde Direction General of Social Communication

Sub-Saharan Africa Guinea Ministère de la Communication

Sub-Saharan Africa Kenya Kenya Broadcasting Corporation

Sub-Saharan Africa Malawi Communications Regulatory Authority 

Sub-Saharan Africa Mali Ministère de la Communication

Sub-Saharan Africa Mauritius Independent Broadcasting Authority

Sub-Saharan Africa Mozambique Gabinete de Informacao

Sub-Saharan Africa Niger
Ministère de la Communication, des Nouvelles Technologies de l’Information 

et de la Culture

Sub-Saharan Africa Senegal Ministère de la Communication et Telecommunication

Sub-Saharan Africa Seychelles Seychelles Media Commission

Sub-Saharan Africa South Africa South African Broadcasting Corporation

Sub-Saharan Africa Togo Haute Autorité de l'Audiovisuel et de la Communication (HAAC - TOGO)


