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Background

In 2009, an international working group on media statistics was formed by the UNESCO Institute
for Statistics (UIS) to compile indicators for the monitoring and development of national media
landscapes, based on the requests for data emerging from the UNESCO Media Development
Indicators Framework (MDI) and the Media and Information Literacy Framework (MIL). After
several consultation meetings involving media professionals, academic researchers,
policymakers and civil society, a pilot survey was conducted in 28 countries in 2011 and a first
report was published in 2012.

Considering the diverse contexts and regulations that can influence media development in a
given country, the UIS enlarged the working group before finalising a questionnaire for a global
data collection. A new pilot survey was conducted in 2012 in 56 countries, ensuring thorough
representation from each region.

The current UIS Questionnaire on Media Statistics provides information for three UNESCO
frameworks, namely the Media and Information Literacy Framework, the Media Development
Indicators Framework and the Framework for Cultural Statistics. The questionnaire collects data
for reporting global progress on Action Lines® C2, C3, C8 and C9 of the World Summit on
Information Society (WSIS) in UNESCO'’s fields of competencies. In particular, Action Line C9
recommends appropriate policies to foster and sustain media and information development.

This document provides country profiles for each of the countries that participated in the two pilot
surveys conducted in 2011 and 2012. The Annex contains the list of participating countries and
their participating institutions.

b hittp:/iwww.itu.int/dms _publ/itu-s/md/03/wsis/doc/S03-WSIS-DOC-0005!PDF-E.pdf
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Technical notes

The following symbols are used:

No data available
—  Magnitude nil or negligible
Not applicable
x  Data are included in another category

& Estimation

Broadcast

Radio and television channels that are broadcast only via the Internet are not included in this
survey.

Newspaper
Online only newspaper titles are not included in this survey.
Data on newspaper circulation per issue are in units.

Only the printed versions of both print and online newspaper titles are considered for estimating
data on circulation.

How to read the regulatory framework profiles

Figure 1 explains how to read the regulatory framework profiles, which are mapped using the
data collected through the UIS questionnaire.

Block 1: General regulatory issues for media, such as the confidentiality of journalist
sources, access to information held by the State or qualifications to operate as a journalist,
are presented.

Block 2: The responsibilities of the broadcast regulatory authority — where it exists — are
provided, as well as other issues specific to the broadcast industry.

Block 3: The upper block summarises the administrative process for the entitlement to
operate a broadcast channel. The entitlements required to operate a specific type of
channel are traced by arrows leading to the channel. The entities involved in the issuance
of a specific entittement (registration, authorisation and license) are also traced by
formatted arrows pointing to the entitlement.

In the example, to operate a radio channel, the operator needs two entitlements (license
and registration) that are delivered by the regulatory authority. For cable television, an
additional entitlement is required, which is the authorisation from the Department of
Information and Communications Technology.

The lower block shows the authorities to which the public service broadcaster (PSB) is
accountable for the editorial line, the appointment of members and financing. The role of a
specific entity for each of the three domains is traced by formatted arrows pointing to the
administrative entity. In the example, the PSB is accountable to: i) its governing or
executive board regarding the editorial line; ii) both its governing or executive board and the



government for the appointment of members; and iii) its governing or executive board for
finances. As such, the governing/executive board plays a central role in the functioning of
the PSB.

Block 4: The responsibilities of the regulatory authority for the newspaper industry — where
it exists — are given.

Block 5: Complementary regulation details not specifically requested in the questionnaire
or judged important to contextualise the media landscape of the country are provided in a
short summary.

Figure 1. Template of the regulatory framework profiles

COUNTRY, YEAR Selected media regulations

General regulation=-

Legal guarantees in place to assure the confidentiality of journalists' sources
¥ No qualifications required by law/regulation for an individual to practice as journalist
¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and for=i~n ~amaanias
v No cross-media ownership limitations for domestic private and foreign companies
< _No legal provision for access to information held by the state Block 1
v Consvautional provision for access to information held by the state

broadcast ch:

Entitlement to operatg

v Intitlement to operate
ing of ¢ rules
Monitoring advertising
Monitoring legal provisions on

Spectrum frequency management [
¥ Monitoring competition and

concaniratan files I Terrestrial Cable | I: B|0Ck 3

¥ Monit n for * T T
advertis( st media 1
Zaonn Block2 %7 L/_¢

]

content
v A andforr 1 of

t and/or r I of
citizens’ complaints

¥ Monitoring a Code of Conduct for
newspapers

¥ Proposing policies and

———— e ——— ———

Registration M

) tat thorit Department of lnformano l:
@Ry SnithorrY Communications Technols

citizens' complaints

¥ Monitoring a Code of Conduct on
broadcasting media

¥ Regulating advertising

v Proposing policies and regulations
¥ Ensuring fair and equal access to
media during the election periods

bility of the publ

Broadcast regulations:

Prescribed quotas for domestically
originated broadcast content:

7 for public television channels

> for public radio channels

» for private television channels
» for private radio channels

v No legal provisions for community
dio and television Broadcasting
Timeframe for the switch-off fro
arfylogue to digital for terrestrial
tel&sion: 01 January 2014

Notes:

Block 5




ALBANIA, 2011 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

v Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No regulation regarding cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory Entitlement to operate a broadcast channel

authority for broadcast:
National Council of Radio and

Television- NCRT Television ) C Radio )
v’ License/authorisation for broadcast (terrestrial, cable, satellite)

channels 4
v Spectrum frequencies management
v Monitoring of competition rules

v Monitoring time allocation for
advertisements on broadcast media

v Monitoring legal provisions on

content 3 ;
2 i Registration isati
v Assessment and/or resolution of Licence € Authorisation
citizens' complaints
v Monitoring the Code of Conduct for

broadcasting media

v Regulating advertising

v Proposing policies and regulations

v Ensuring fair and equal access to Gegulatory authority (NCR'ID
media during the election periods

Broadcast regulations: Accountability of the public broadcaster

v Prescribed quotas for domestically
originated broadcast content:

» 50 % for public radio channels

» 30 % for private radio channels

# 50 % for public TV channels

» 30 % for private TV channels

v No legal provisions for community
radio broadcasting and television

Appointment o
members

Editiorial line

v No timeframe for the switch-off
from analogue to digital for terrestrial Own governing / S
television broadcasting Legislative body



BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community

Public

a 10 20 30 40 50 60 70
m Above 75% of households Between 25% and 75% of households
B Below 25% of households

Number of television channels, by technical penetration and ownership

Community

Private 7 16 [

1
public |l
1
a 20 40 60 B0 100 120 140 160
Above 75% of households Between 25% and 75% of households

B Below 25% of households

Number of television andradio channels, by type of transmission signal

Television 11 20
Radio 3
T T T T T T T T 1
1] 20 40 60 80 100 120 140 160
B Analogue only m Digital only Both analogue and digital Mot specified

Number of television and radio channels, by technical transmission

platform
Television 3 67
Radio 1
T T T T T T T T 1
1] 20 40 60 80 100 120 140 160
B Terrestrial only M Cableonly Satellite only Combined



ARMENIA, 2011 Selected media regulations

Genaral regulations:

v Legal guarantees in place to assure the confidentiality of journalists' sources

v’ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of a constitutional provision for access to information held by the state

v Existence of a legal provision for access to information held by the state

v Existence of regulations regarding cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel

Responsibilities of the regulatory authority
for broadcast:

National Commission on Television Radio
TV and Radio -NCTR (terrestrial, cable)

¥'License/authorisation for broadcast
channels

v Spectrum frequencies management
v Monitoring of competition and
concentration rules Licence
¥ Monitoring time allocation for

advertisements on broadcast media

v Monitoring legal provisions on content

v Assessment and/or resolution of citizens' = —
complaints Catuonal Com.m:ssuon on TD
v Monitoring a Code of Conduct for and Radio (NCTR)
broadcasting media

v’ Regulating advertising

v Proposing policies and regulations
v Ensuring fair and equal access to media
during election periods Accountability of the public broadcaster

Appointment o
members

Editiorial line

Broadcast regulations:

v Prescribed quotas for domestically-
produced media content on public and
private broadcast channels: 55%

v No legal provisions for community radio v

?d.telewsoonfbroadcasfmg o Its own governing /
Timeframe for the switch-off from - Secitioa board
analogue to digital for terrestrial television

broadcasting: 2015

Notes:

Press media is regulated by the Constitution of the Republic of Armenia, international agreements, the Civil Code, the Law on Media,
Electoral Code, as well as other legal acts.

Two hard copies of each issue of a newspaper title should be sent to the Ministry of Justice, the National Library and the National
Book Chamber of Armenia, free of charge. Media is registered in the administrative register of media in the Ministry of Justice.



BROADCAST STATISTICS, 2011

Number of radio channels, by technical panetration and ownership Number of television and radio channels, by technical transmission platform
Community
Television 6
Private
Public Radio 1
T T T T T 1
0 5 10 15 2 bi] | ‘ ‘ ‘ ‘
0 0 I 80 80

mAbove 75% of households  m Between 25% and 75% of households — mBelow 25% of households
WTerrestrial only nCableonly nSatellite only Combined

Number of television channels, by technical penetration and ownership

Total audience share of 4 major television channels
Community

Public 1 1

20 40 60 an 100

=

Above 75% of households Between 25% and 75% of households ~ mBelow 25% of households

B4 major television ¥ Others

Number of television and radio channels, by type of transmission signal
Audience shares of 4 major television channels, by ownership

Television

. Television
Radio

0 20 40 60 80 100

=
=
=
=
£
=
=

WAnalogue only W Digital only 1 Bothanalogueand digital (terrestrial and/or satellite)
NPublic  WPrivate WPrivate  WPrivate



BAHRAIN, 2011

General regulations:

v’ Legal guarantees in place to assure the confidentiality of journalists’ sources

v Constitutional provision for access to information held by the state
v Legal provision for access to information held by the state

v No qualifications required by law/regulation for an individual to practice as journalist
v’ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v No regulation regarding cross-media ownership limitations for domestic private and foreign companies

v No legal provision or constitutional provision for access to information held by the State

Responsibilities of the regulatory
authority for broadcast:
Information Affairs Authority

v License/authorisation for
broadcast channels

v Spectrum frequencies
management

Broadcast regulations:

v Prescribed quotas for
domestically originated broadcast
content:

» 100 % for public radio
channels

» 100 % for public TV channels

v No legal provisions for
community radio and television
broadcasting

¥ No timeframe for the switch-
off from analogue to digital for
terrestrial television broadcasting

Entitlement to operate a broadcast channel

[ Television )( Radio )(Newspaper)
1 f i

Authorisation

Regulatory authority
(lnformatlon Affairs Authority)

-10-

Selected media regulations

Responsibilities of the
regulatory authority
(Information Affairs Authority )

v Entitlement to operate

¥ Assessment and/or resolution
of citizens' complaints
v'Monitoring a Code of Conduct
for newspapers

v Proposing policies and
regulations



BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community .
Private -
Public
T T T T T T

mAbove 75% of households m Between 25% and 75% of households m Below 25% of households

Number of television channels, by technical penetration and ownership

Community | .
Private -
Public
T T T

W Above 75% of households Between 25% and 75% of households M Below 25% of households

Number of television andradio channels, by type of transmission signal

Television
Radio

o
=
[
w
-
w
@
~
co

W Anzlogue only M Digital only ® Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission platform

Television
Radio
T T T T T T

0 1 2 3 4 5 6 7 8

W Terrestrial only M Cable only msatellite only “Combined
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
T T T T T T T T 1 T T T T T
a 1 2 3 4 5 ] 7 8 0 10 20 30 40
Freeonly © Paidonly wBothfreeand paid  m Not specified Free only Paid only  Both free and paid
Number of daily titles, by ownership and geographic coverage Number of both print and online non-dailytitles
Community | .
Private Print and online 3
Public | -
T T T T T T T T 1 T T T T T
a 1 2 3 4 5 ] 7 8 0 2 4 6 8
W National W Sub-national Free only Paid only  Both free and paid

Number of non-dailies, by ownership and geographic coverage

Community
Private
Public
T T T T T T
0 10 20 30 40 50
W National W Sub-national

-12 -



BELGIUM-FRENCH  pppsromprymspeprr e
e i AP el > S/ €Cted media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

¥’ Constitutional provision for access to information held by the state

¥ Legal provision for access to information held by the state

¥ Qualifications required by law/regulation for an individual to practice as a journalist

v’ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No regulation regarding cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel

Responsibilities of the regulatory

authority for broadcats: l T 1 ?
Conseil supérieur de I'audiovisuel-CSA |
ITerresmaI] | Cable I | Satellite I :
) |

|

4

¥ License/authoarisation for broadcast
channels*

¥ Monitoring of competition rules

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitoring legal provisions on ¢

¥ Assessment and/or resolution of citizens'
complaints

¥ Proposing policies and regulations

¥ Ensuring fair and equal access to media
during election periods

* Mandate shared with another entity

Tk Conseil supérieur de
Hine rolntsty I'audiovisuel-CSA

v Prescribed quotas for domestically Accountability of the public broadcaster
originated broadcast content:

» 10 % for public radio channels

» 4.5 % for private radio channels

¥’ No legal provisions defining community
broadcasting

¥ No timeframe for the switch-off from
analogue to digital for terrestrial
television broadcasting

Other institution

Broadcast regulations:

Finance

Own governing /
executive board Gegislative body) ( Others )

Notes:

To operate a television channel on cable or a radio channel, other entitiements from the CSA, the line ministry and the
Administration Fédérale Wallonie Bruxelles (FWB) are needed.

The following entities are responsible for the self-regulation of media: the Collége d'avis du CSA (co-regulation); the Jury
d'éthique publicitaire, and the Conseil de déontologie journalistique.

-13-



BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels
253
Community | .
Private
Public 6
T T T T T 1
0 20 40 60 80 100

mAbove 75%of households — mBetween 25% and 75% of households  m Below 25% of households

B4 major television M Others

Number of television channels, by technical penetration and ownership

Audience shares of 4 major television channels, by ownership
Community | .
Private
Public Television
T T T T T T
0 5 10 15 20 25

0 5 10 15 20 %5 30 35

u Above 75% of households Between 25% and 75% of households W Below 25% of households

30
WPublic  mPublic  wPrivate  WPrivate
Number of television and radio channels, by type of transmission signal
Total audience share of 4 major radio channels
Television
4138
Radio
0 2 4 60 80 100 120
W Analogue only B Digital only 1 Both analogue and digital [terrestrial and/or satellite)
B4 majorradio M Others
Number of television and radio channels, by technical transmission platform
Audience shares of 4 major radio channels, by ownership
Television 10
Radio
Radio 13
T T T T T T 1
0 20 a0 60 80 100 120 ! ! ! ! ! ! ! !
0 10 20 30 40 50 60 70

W Terrestrial only B Cableonly u Satellite only Combined
B Private W Private u Public B Private
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only 1

0 1] o 1 1

Free anly Paid only m Both free and paid

Number of both print and online daily titles

rrersenine _
T T T T T T T 1
0 1 2 3 4 5 6 7

Free anly Paid only m Both free and paid

Number of daily titles, by ownership and geographic coverage

Community | -
Private
Public | -
T T T T T T T T
0 1 2 3 4 5 6 7
W National B Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 295 256
T T T T T T T
] 200 400 600 800

T
1000 1200 1400 16

W Private W Private Private Private

NON-DAILIES

Number of both print and online non-daily titles

Print and online 1

0 1 2 3

S

Free only Paid only mBothfree and paid

Number of non-dailies, by ownership and geographic coverage

Community | -
Private
Public | -
T T T T T
0 1 2 3 4
W National W Sub-national



BRAZIL, 2009 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

Entitlement to operate a broadcast channel

Responsibilities of the regulatory
authority for broadcast: Radio
Ministry of Communications

¥ License/authorisation for broadcast
channels

¥ Monitoring competition and ]
concentration rules A o8
¥ Monitoring time allocation for '

advertisements on broadcast media ;L _:_ o _ _ 4 |
¥ Proposing policies and regulations

ITerrestrial | Cable ||Salellile

National

Telecommunications
Agency- ANATEL

Broadcast regulations:

v Existence of legal provisions for Accountability of the public broadcaster

community radio and television
broadcasting
¥ Timeframe for the switch-off from

analogue to digital for terrestrial S o Appointment of
television: 2016 Editioriatline members

;. ________ N r _____

|
v v
Its own governing/ Government Legislative bod
executive board g v
Notes:

Regulation responsibilities are fragmented mainly between the Ministry of Communications and ANATEL. The Ministry of Communications is considered
as the regulatory authority for broadcasting, due to the fact that ANATEL's responsibilities in the field of radio and free-to-air television is minimum.
Currently, ANATEL is responible for planning and managing the use of the electromagnetic spectrum,

In recent years, the Ministry of Communications has also transferred to ANATEL the responsibility of supervising the use of the spectrum, through mutual
agreement.

In spite of the constitutional provisions in its Article 221, there is no entity that monitors the content broadcasted, nor is there a law establishing quotas
for regional and independent productions.

Broadcasting licence/authorisation and its renewal depend on the approval of at least two-fifths of the National Congress members on roll call vote
(Article 223 of the Constitution),

The Brazilian Constitution limits the entry of foreign capital in the open broadcasting market up to 30%. Management positions in media organizations
are restricted to native Brazilians or those naturalized for more than 10 years,

In the case of TV broadcasters, law allows each organization to have only up to 10 concessions at the national level (two per state), of which 5 are VHF.

- 16 -



BROADCAST STATISTICS, 2009

Number of comunity television and radio channels, by type of
community media organisation

5,000

Television 68
Radio 3,975
1] 1,000 2,000 3,000 4,000
W Community associations mEducational institutions
m Religious institutions mOther

Total audience share of 4 major television channels

19.9

W4 major television W Others

Audience shares of 4 major television channels, by ownership

Television

20 40 60 80

[=1]

W Private M Private W Private M Private

-17 -
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NEWSPAPER STATISTICS, 2009

DAILIES

Number of print only daily titles

Print only 10 T

Free only

Community

Private

Public

0 100 200 300 400 500 600 700 800
Paid only m Both free and paid
Number of daily titles, by ownership and geographic coverage
T T T T T T T T 1
0 100 200 300 400 500 600 700 800

W National W Sub-national

NON-DAILIES

Number of print only non-daily titles

Print only 2,784
T T T T T T 1
0 500 1,000 1,500 2,000 2,500 3,000
Free only Paid only 1 Both free and paid
N. of non-dailies, by ownership and geographic coverage
Community
Private 2,784
Public
T T T T T T 1
0 500 1,000 1,500 2,000 2,500 3,000
W National W Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 295,556 289,436 256,075 248,119
T T T T 1
1] 200,000 400,000 600,000 800,000 1,000,000 1,200,000
M Private W Private Private Private

Note:

e The number of both print and online titles is included in the print only figure.
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Y V[2i{elo] AL kBl Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v No constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

v Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations

Entitlement to operate a broadcast channel

Responsibilities of the
Responsibilities of the regulatory regulatory authority:
authority for broadcast: Television Radio Ministry of Territorial
Ministry of communication ] Administration
| v Enti
¥ License/authorisation for broadcast | | /Em'"em.e e ”m"i :
Ehannale | | Monitoring of competition rules
g | | ¥ Monitaring legal provisions on
¥ Spectrum frequencies management L i SER
¥'Monitoring of competition rules ;""'-— ) Y e ¥ Monitoring the Code of Conduct
¥’ Monitoring legal provisions on | — [ for newspapers
content 1 ¥ Proposing policies and regulati

¥ Proposing policies and regulations Licence Regnstrauon Authorlsatlon
v Ensuring fair and equal access to
media during the election periods

Ministry of
Communication

Mmlstry of Post and
Telecommumcanons

Broadcast regulations:

v Prescribed quotas for domestically
originated broadcast content:

» 51% for public radio channels

» 31 % for private radio channels
» 30% for public TV channels

» 30 % for private TV channels

Accountability of the public broadcaster
v Existence of legal provisions for
community radio broadcasting and

ditiorial line
television

¥ No timeframe for the switch-off I =
from analogue to digital for terrestrial
television broadcasting

Appointment 0
members

Own governing /
executive board

Notes:
To operate a newspaper title, a license from the Ministry of Communication and an authorisation from the Ministry of Territorial
Administration are required.
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BROADCAST STATISTICS, 2011

MNumber of radio channels, by technical penetration and ownership

Community 35
Private 20
]
Public 15
T T T T T T T T T 1
o 10 20 30 40 50 60 70 80 90
m Above 75% of households m Between 25% and 75% of households Below 25% of households

Mumber of television channels, by technical penetration and ownership

Community x

prvate [INIS 0 e

Public |1

o 5 10 15 20 25 30 35

Above 75% of households Between 25% and 75% of households M Below 25% of households

MNumber of television and radio channels, by type of transmission signal

LIl
Television 32
Radio 1
a 20 40 60 80 100 120

140

W Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of TV and radio channels, by technical transmission platform

Television 33
Radio 1
T T T T T T T
a 20 40 60 80 100 120

WTerrestrial only ® Cable only Satellite only Combined

140

Number of community television and radio channels, by type of
community media organization

Television
Radio
o 5 10 15 20 25 30 35 40
m Com munity associations m Educational institutions Religious institutions m Other

-20-



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of non daily titles
Print and online 8 Non-dailies 500
T T T T T 1 T T T T T T T 1
a 2 4 ] 8 10 0 100 200 300 400 500 600 700
Free only Paid only m Both free and paid Freeonly 1 Paidonly mBothfreeand paid W MNot specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community | -
Private Private 600
Public Public | -
T T T T T T T T 1 T T T T T T T 1
a 1 2 3 4 5 ] 7 8 0 100 200 300 400 500 600 700
W National W Sub-national W National W Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 20,000 2,500 2,500
T T T T T T 1
a 5,000 10,000 15,000 20,000 25,000 30,000
M Public M Private Private Private
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IR0 Lk Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v Constitutional provision for access to information held by the state

¥ Legal provision for access to information held by the state

v’ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies

Entitlement to operate a broadcast channel

Responsibilities of the regulatory Responsibilities of the
authority for broadcast: regulatory authority for
Regulatory Authority of the Social el Radi newspapers (ARC)
Communication ~ ARC Svson =00
K 'y ¥ Entitlement to operate
¥ Monitoring of competition rules | ’ ¥ Monitoring of competition
¥ Monitoring time allocation for | and concentration rules
advertisements on broadcast media | Terrestrial | l Cable l | Satellite I : ¥ Monitoring advertising for
¥ Monitoring legal provisions on ¥ | newspapers
content | | | ¥ Monitoring legal pr
v Asse t and/or re lon of i S 8 oy | on content
citizens' complaints A L [ = g ¥ Assessment and/or
¥ Monitoring the Code of Conduct for ™ resolution of citizens’
broadcasting media complaints
v Regulating advertising ¥ Monitoring a Code of
¥ Proposing policies and regulations Licence Registration Authorisation Conduct for newspapers
¥ Ensuring fair and equal access to

media during the election periods

Exccutive cabinat inistry of Pa.rhamentar
Relations

Accountability of the public broadcaster

Regulatory
Authority (ARC or
ANAC and ARC)

Broadcast regulations:

v Prescribed quotas for

domestically originated broadcast

content:

» 85 % for public radio channels

» 65 % for private radio channels

» 45 % for public TV channels

> 35 % for private TV channels | ';
|

Appointment o
members

Editiorial line

v Existence of legal provisionsfor AR o, e g |

community radio broadcasting and i
. 2 v
Regulatory .
( Authority ) Ggls!atlve bo@@)vemme@
Notes:

television |
v Switch-off from analogue to

In Cape Verde, the Regulatory Authority is in charge of both the broadcast and newspaper industries.
ANAC: National Communications Agency

digital for terrestrial television:
31 July 2015

Own governing /
executive board
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels

Community 13.6
Private
Public

m Above 75% of households m Between 25% and 75% of households w Below 25% of households

o
[
)
w
-~
w
o
-
oo
w

Number of television channels, by technical penetrationand

ownership M4 major television B Others
Community | -
Private 2 Audience shares of 3 major television channels, by ownership
Public 1
1 T T 1
0 1 2 3
Above 75% of households  Between 25% and 75% of households ~ m Below 25% of households Television
Number of television and radio channels, by type of transmission signal } } } } } } |
0.00 20.00 40.00 60.00 80.00 100.00 120.00

B Public W Private W Private
Television 3
Total audience share of 4 major radio channels
Radio
0 2 4 6 8 10 12 14 16 18 24
mAnalogue only m Digital only m Both analogue and digital (terrestrial and/or satellite)
Number of television and radio channels, by technical transmission
platform
Television 3
B4 majorradic M Others
Radio
Audience shares of 4 major radio channels, by ownership

W Terrestrial only mCableonly m Satellite only Combined
i . . Radio
Number of community television and radio channels, by type of
community media organisation
1 T T T T 1
Television | - 0 20 40 60 20 100
N Public W Private W Private W Private
Radio

mCommunity associations  WEducational institutions W Religious institutions ~ mOther

=)
~
IS
=)
ca
5
5
=
&
&

-23-



NEWSPAPER STATISTICS, 2011

Number of both print and online daily titles

Print and online 1 a
T T T T T T
0 1 2 3 4 5
Free only Paid only Both free and paid

Number of non-dailies, by ownership and geographic coverage

Community -
Private
Public | -
T T T T T T
a 1 2 3 4 5
M National M Sub-national
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CROATIA, 2011

Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

¥ No constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

¥’ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Electronic Media Agency-EMA

¥ License/authorisation to broadcast
channels

¥ Monitoring of competition rules

¥ Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on
content

v Assessment and/or resolution of
citizens' complaints

¥ Monitoring the Code of Conduct for
broadcasting media

¥ Proposing policies and regulations

Broadcast regulations:

¥ No legal provisions defining
community broadcasting

v Switch-off from analogue to
digital television: 31 December 2010

Entitlement to operate a broadcast channel

Responsibilities of the
regulatory authority for
Television newspapers:
v Entitlement to operate
| | | ¥ Monitoring of
Terrestrial Cable Satellite competition rules
¥ Monitoring legal
44 4 provisions on content
| | | ¥ Assessment and/or
| l| | resolution of citizens’
‘+ A * complaints
\ l ____________ ¥’ Monitoring a Code of
=5l Conduct for newspapers
Licence |[Registration Authonsatlon ¥Proposing policies and
regulations
______ _. .l_ —— e ——

Regulatory
Authority (EMA)

HAKOM (authorisation) ( )
Ggovatka Sud (reguslratloD Lagisiativa body

Accountability of the public broadcaster

Appointment O
members

| r
. |
! I
| |

|

( Government ) Legislative body

Own governing /
executive board
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BROADCAST STATISTICS, 2011

Number of television andradio channels, by type of transmission
signal

Television

Radio 167

50 100 150 200

[=1]

M Analogue only
m Digital only

Number of television and radio channels, by technical
transmission platform

Television

Radio

50 100 150 200

[=1]

ETerrestrialonly  mCableonly mSatelliteonly  mCombined  m Not specified
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CYPRUS, 2011 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

¥ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ Existence of cross-media ownership limitations for domestic private and foreign companies

Re ibilities of the Jatory Entitlement to operate a broadcast channel

authority for broadcast:

Cyprus Radio Television Authority
Television Radio
¥ License fauthorisation to broadcast

channels N
¥ Monitoring of competition rules | | I
= Momwxg S sconton B ITerrestriaI l Cable | Satellite |
advertisements on broadcast media.

¥ Monitoring legal provisions on content
v A and/or lution of
citizens' complaints

¥ Monitoring the Code of Conduct for
broadcasting media*®

¥ Regulating advertising

¥ Proposing policies and regulations

¥ Ensuring fair and equal access to
media during election periods

>

Authorisation

* Mandate is shared with another entity

Commissioner o
Telecommunications and
Postal Regulations

Ministry of
Communications
and Work:

Radio Television
Authority

Broadcast regulations:
Accountability of the public broadcaster

v Prescribed quotas for domestically

originated broadcast content:

» No prescribed quotas for radio

channels

7 50 % + European Union for public and

private TV channels

¥ No legal provisions for community
radio broadcasting and television

¥ Timeframe for the switch-off from
analogue to digital terrestrial television:
1 July 2011

Editiorial line

Radio Television
Authority

Legisla(ivebodv' ( Government ’

Notes:
To operate a newspaper title, a registration is required at the Ministry of Interior, Press and Information Office.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community
Private
Public 4

10 20 30 40 50

o

B Above 75% of households W Between 25% and 75% of households  m Below 25% of households

Number of television channels, by technical penetration and ownership

Community | -
Private 2

Public 2

Above 75% of households Between 25% and 75% of households  mBelow 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio

10 20 30 40 50 60

o

M Analogue only m Digital only m Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission
platform

Television 13
Radio

MW Terrestrial only

[=]
15
5
@
]
3
2

W Cable only w Satellite only Combined

Number of community television and radio channels, bytype of
community media organisation

Television | -
Radio

B Community associations M Educational institutions ™ Religious institutions M Other

-28-

Total audience share of 4 major television channels

32

m4 major television  m Others

Audience shares of 4 major television channels, by ownership

e _
T T T T T T T
0 10 20 30 40 50 60

M Private M Private N Private N Public

T
70 80

Total audience share of 4 major radio channels

W4 majorradio M Others

Audience shares of 4 major radio channels, by ownership

e _
) 10 20 30 40 50

m Public W Private m Private W Private

Notes:

e Combined technical transmission
platform for television channel refers to
terrestrial and cable.

e In 2011, 6 private television channels

ceased operation during the transition
from analogue to digital TV on
1 July 2011.



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online Print only 1
T T T T T T T T 1
a 1 2 3 4 5 0 1 2
Free only Paid only m Both free and paid Free only Paid only nBothfree and paid
Number of daily titles, by ownership and geographic cover: Number of both print and online daily titles
Community |-
Private Print and online 6 -
Public | -
T T T T T T T T T T T T T 1
a 1 2 3 4 5 0 2 4 6 8 10 12 14
M National M Sub-national Free only Paid only mBothfree and paid
4 major dailies, by average circulation perissue and owner: Number of non-dailies, by ownership and geographic coverage
Community
Circulation per issue 13,214 Private
Public
T T T T T T T T T T T T T T 1
a 10,000 20,000 30,000 40,000 50,000 60,000 0 2 4 & 8 10 12 14
M Private M Private Private Private W National W Sub-national

Notes:
e Average circulation refers to the number of copies printed.
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DENMARK, 2011

General regulations:

Selected media regulations

v Legal guarantees in place to assure the confidentiality of journalists’ sources
¥ No qualifications required by law/regulation for individual to practice as journalist

v Legal provision for access to information held by the state

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Radio and Television Board-RTVB

v license/authorisation to broadcast
channels*

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitoring legal provisions on content
v Ass t and/or lution of
citizens' complaints

¥ Regulating advertising*

* Mandate shared with another entity

Broadcast regulations:

v Existence of legal provisions for
community radio and television
broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: 31 October 2009

Entitlement to operate a broadcast channel

Responsibilities of the
regulatory authority for

newspapers:
Radio Danish Press Council

¥ Assessment and/or
[ N[ 14 resolution of citizen’s
complaints

Terrestrial Cable Satellite

* A h A

|

|

|

|

|
m ‘ Registration | License

Radio and Television

Board RTVB

Accountability of the public broadcaster

ditiorial line

Its own governing/
executive board

Appointment 0
members

= ____j_____l
| : |

| |
Legislative body
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BROADCAST STATISTICS, 2011

Number of radio ct Is, by tech Ip d ip
Community 178
Private 50
Public 10
t T T T 1
0 50 100 150 200
m Above 75% of households m Between 25% and 75% of households
m Below 25% of households m Not specified
Number of television channels, by technical penetration and ownership
Community 282
Private 22
Public 12
T T T T T T
0 50 100 150 200 250
= Above 75% of households Between 25% and 75% of households
mBelow 25% of households m Not specified

Number of television andradio channels, by type of transmission signal

Television
L]
Radio

0 50 100 150 200 250 300 350

W Digital only M Both analogue and digital (terrestrial and/or satellite) W Not specified
Number of television and radio c! Is, by technical trar
platform
Television
Radio
T T T T T T T
0 50 100 150 200 250 300
WTerrestrialonly  mCableonly  mSatelliteonly Combined  m Not specified

Number of community television and radio channels, by type of
community media organization

Notes:
Television 282 O
Radio 178
T T T T T T 1 L
0 50 100 150 200 250 300
m Community istions  mEducational insti w Religious institutions ~ mOther

-31-

Television
1
300
T T T T T T
o 10 20 30 40 50

Radio
1
350
T T T T T T T T
0 10 20 30 40 50 60 70

Total audience share of 4 major television channels

B4 major television B Others

Audience shares of 4 major television channels, by ownership

m Public m Public mPrivate mPublic

Total audience share of 4 major radio channels

26.1

M4 majorradio M Qthers

Audience shares of 4 major radio channels, by ownership

M Public W Public W Private B Public

All television channels are provided
digitally, but they can also be available in an
analogue transmission signal.

Most public radio channels are provided
digitally using DAB, except the nationwide
channel P4 (which has regional windows).
All of them are however available online.



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of both print and online non-daily titles
Print and online 3 32 Print and online 255 1
a 5 10 15 20 25 30 35 40 2544 2546 2548 255 2552 2554 2556 2558 256
Free only Paid anly m Both free and paid Free only Paid only  Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | ., Community

300

Private Private
Public | - Public
T T T T T T T T 1 T T T T T T 1
a 5 10 15 20 25 30 35 40 0 50 100 150 200 250
W National W Sub-national B National 0 Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 334,000 105,270 99,377

0 200,000 400,000 600,000 800,000 1,000,000 1,200,000

M Private W Private Private Private
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DOMINICA, 2009  NY[leid=lo Nagl=le [EN = -{V|E1d[e]s

General regulations:

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥’ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v No cross-media ownership limitations for domestic private and foreign companies

v No legal provision for access to information held by the state

Entitlement to operate a broadcast channel

[ | |
|Terrestrial I I Cable | | Satellite ]

Broadcast regulations:

v Existence of legal provisions for
community radio Broadcasting

¥ No timeframe for the switch-off from
analogue to digital for terrestrial

Authorisation

television |
Ministry of Infotelecom ECTEL
Accountability of the public broadcaster
Editiorial line Appointment of
members
|
|
Its own governing/ Governiment
executive board
Notes:

There is no regulatory authority or any self-regulatory body for broadcasting. However, under the Telecommunications
Act # 8, 2000, the National Telecommunications Regulatory Authority (NTRC) regulates the transmission (technical)
aspect of broadcasting but does not regulate programming, content and scheduling related to broadcasting.

A license is required to operate a newspaper title.

BROADCAST STATISTICS, 2009
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BROADCAST STATISTICS, 2009

Number of radio channels, by technical penetration and ownership

Community
Private
Public

o 1

[S]

m Above 75% of households
m Below 25% of households

3

4 5
m Between 25% and 75% of households
M Not specified

Number of television channels, by technical penetrationand ownership

Community | -

Private 1

Public | -

o 0.5 1

Above 75% of households Between 25% and 75% of households

1.5 2

2.5

m Below 25% of househalds

Number of television and radio channels, by type of transmission signal

Television
Radio

=}
¥}
-~

mAnalogue only m Digital only mBothanalogue and digital {terrestrial and/or satellite)

Number of television and radio channels, by technical transmission platform

Television
Radio

2 4

=}

6 8 10

WTerrestrial only M Cable only m Satellite only Combined

Number of community television and radio channels, by type of community
media organization

Television | -
Radio

o
e
n
-
=
n

mCommunity associations  m Educational institutions
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mReligious institutions  m Other

IS

45

m Not specified



NEWSPAPER STATISTICS, 2009

Number of print only non-daily titles

Print only 2
T T T 1
0 1 2 3
Free only Paid only Both free and paid  m Not specified
Number of non-dailies, by ownership and geographic coverage
Community | -

Private

Public | -
T T T T T 1
0 0.5 1 1.5 2 2.5

M National M Sub-national
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DOMINICAN : .
REPUBLIC, 2011 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ Qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

v Existence of anti-concentration/ anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory Entitlement to operate a broadcast channel

authority for broadcast:

Dominican Institute of
Telecomunication - INDOTEL ( Radio ’

¥ License/authorisation for broadcast I I

channels |Terrestrial | | Cable | | Satellite |

v Spectrum frequency management 4 A

v Monitoring of competition and (LSt e S ,L_ AN B
concentration rules 3 0 A :
v’ Assessment and/or resolution of 1 1: :

citizens’ complaints
v Proposing policies and regulations

|
Other
entitlement

Licence Authorisation Registration

Broadcast regulations: -
e Oficina Nacional de

Dominican Institute o
Telecomunication
INDOTEL

Derecho de Autor
ONDA

v Prescribed quotas for domestically
originated broadcast content:

» 5% for public television channels
» 95 % for private television
channels

v Existence of legal provisions for
community radio broadcasting

Accountability of the public broadcaster

members

M
3.
’

Y

A
Dominican Institute of S
Telecomunication Legislative body execgt e boaf d
(INDOTEL) 4

Notes:
License, registration and authorisation are needed to operate a newspaper title.
Only Dominican citizens or naturalised foreigners can provide public service broadcasting.
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BROADCAST STATISTICS, 2011

Number of television and radio channels, by type of transmissionsignal

Television | ...
Radio 1

100 200 300 400 500

o

m Analogue only W Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television | ...
Radio
T T T T T 1
a 100 200 300 400 500
W Terrestrial only mCableonly Satellite only Combined

Number of community television andradio channels, by type of
community media organisation

Television | ...
Radio 22

20 40 60 80 100 120

=}

W Community associations M Educational institutions Religious institutions W Other

Total audience share of 4 major radio channels

M4 majorradio M Others

Audience shares of 4 major radio channels, by ownership

fede _ o

W Private M Private Private M Private
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ECUADOR, 2011  RNYS[eid=lo Naal=le [N -{V|E1d[e]s 1

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state

¥ No legal provision for access to information held by the state

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel
Responsibilities of the regulatory e

authority for broadcast:

CONATEL =
Television Radio

v License/authorisation for broadcast | [ |

channels ITerrestriaI II Cable | | Satellite I
7

v Spectrum frequencies management*
¥ Monitoring of competition and
concentration rules*

¥ Monitoring legal provisions on
content \_’t

v Monitoring a code of conduct on S 1 ------- T==7
broadcasting media

v Proposing policies and regulations

¥ Ensuring fair and equal access to

Authorisation | Registration
S
media during the election* |
|
* Mandate is shared with another - .
entity Regulatory authority: SUPERTEL
CONATEL

Accountability of the public broadcaster

|
|
|
|
|
| |
|
|
|
1

Broadcast regulations:

v Prescribed quotas for domestically
originated broadcast content:

» 10.8% for public radio channels

7 17% for public television channels
» 89 % for private radio channels

Appointment of
members

» 83 % for private television channels ‘;
v Existence of legal provisions for \
community radio and televison & | _ emm YR
broadcasting | |
¥ No timeframe for the switch-off from \ ¥ ’ I'

analogue to digital terrestrial television

Own governing / Regulatory authority:
Government
executive board CONATEL

Notes:

The Superintendencia de Compaiiias is responsible for awarding the license, registration and authorisation to operate a newspaper title,
The Asociacion Ecuatoriana de Radiodifusion and the the Asociacion Ecuatoriana de Editores de Periodicos are the self-regulatory
bodies for broadcasting and newspapers respectively.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community 16
Private 969
Public 32 151
T T T T T T 1
0 200 400 600 800 1000 1200

m Above 75% of households m Between 25% and 75% of households  w Below 25% of households

Number of television channels, by technical penetration and ownership

Community -

Private 18 17 [T

Public 106 26 @
1

] 50 100 150 200 250 300 350 400

Above 75% of households Between 25% and 75% of households  m Below 25% of households

Number of television andradio channels, by type of transmission sighal

Television 1
Radio 1,168
t T T T T T T 1
0 200 400 600 800 1,000 1,200 1,400
M Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television andradio channels, by technical transmission

platform
Television 50
Radio
t T T T T T T 1
0 200 400 600 800 1,000 1,200 1,400
M Terrestrial only W Cableonly Satellite only Combined

Number of community television andradio channels, by type of
community media organization

Television -
Radio
0 2 4 6 8 10 12 14 16 18
B Community associations B Educational institutions Religious institutions B Other
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NEWSPAPER STATISTICS, 2011
DAILIES

NON-DAILIES
Number of print only daily titles

Number of print only non-daily titles

Print only 2 Print only 2
T T T 1 T T T T 1
0 1 2 3 0 0.5 1 13 25
Free only Paid only m Both free and paid Freeonly Paidonly mBothfreeandpaid —m Not specified
Number of both print and online daily titles Number of both print and online non-daily titles
Print and online Print and online 2
T T T T T T T T 1 T T T T T T
0 5 10 15 20 25 30 35 40 0 2 4 & 8 10
Free only Paid only m Bothfree and paid Freeonly = Paidonly mBothfreeand paid —m Not specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community 1
Private Private
Public Public 1
T T T T T T T T 1 T T T T T T
0 5 10 15 20 25 30 35 40 0 2 4
W National B Sub-national

W National m Sub-national
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ESTONIA, 2011 Selected media regulations

General regulations:

¥’ No legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

¥ No constitutional provision for access to information held by the state

v Legal provision for access to information held by the state {access to information held by public institutions is regulated by Public
Information Act)

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies

¥ No cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel
Responsibilities of the regulatory

authority for broadcast:
The Ministry of Culture ( Radio ’

R

v Regulating advertising ? . | !

¢ Proposing policles and I Terrestrial I | Cable l [ Satellite l | i

regulations : i

v Ensuring fair and equal access to | | | | i

media during the election I-——*""1——"""‘j‘———T—'l |
/. i i\ e

t ! :

Registration Authorisation Lfi:jr\l
|
|
Ministryiof Parliament
Culture
» 10 % for private radio and
television channels

v No legal provisions for Accountability of the public broadcaster
community radio broadcasting and

television

v Timeframe for the switch-off
from analogue to digital terrestrial
television: 2010

Licence

Broadcast regulations:

v Prescribed quotas for
domestically originated broadcast
content:

» No prescribed quotas for public
radio and television channels

Technical
Surveillance
Authority

Appointment o
members

Editiorial
line

Own governing /
executive board

Ministry of Culture

Notes:

The Central Commercial Register is responsible for registration of broadcasting enterprises and organizAtions, as well as publishers
of periodicals due to their economic activity. No special registration of periodicals is required in Estonia.

Estonian Parliament regulates media by laws and regulations. There is A Public Broadcasting Act which regulates Estonian Public
Broadcasting and Media Services Act which regulates audio-visual media services and radio services. There are no specific
regulations for publishers of periodicals.

The Association of Estonian Broadcasters and the Estonian Newspaper Association are the self-regulatory bodies for broadcasting
and newspaper, respectively.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community
Private
Public 5
T T T T T T 1
) 5 10 15 20 25

30
m Above 75% of households m Between 25% and 75% of households m Below 25% of households
Number of television channels, by technical penetration and ownership

Community 2
Private N |
Public
T T T T T T 1
0 2 4 [3 8 10 12

m Above 75% of households Between 25% and 75% of households  m Below 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio EL
T T T T T T T T 1
o 5 10 15 20 25 30 35 40

m Both analogue and digital (terrestrial and/or satellite)

W Analogue only W Digital only

Number of television and radio channels, by technical transmission
platform

Television 14

Radio 34

a 5 10 15 20 25 30 35 a0

W Terrestrial only m Cableonly m Satellite only Combined

Number of community television andradio channels, by type of
community media organization

Television
Radio
o 1 2 3 4 5

m Other

B Community associations B Educational institutions ™ Religious institutions

=42 -

Total audience share of 4 major television channels

B4 major television W Others

Audience shares of 4 major television channels, by ownership

Television

o 10 20 30

B Private mpublic ® Private B Private

Total audience share of 4 major radio channels

m4 majorradio M Others

Audience shares of 4 major radio channels, by ownership

Radio

[=]
1=
3
8
5
2
2

m Public m Private m Private m Private

Notes:
e Radio target audience: 12-to 74-year-old
Estonian inhabitants, Period: Autumn 2011
(31 August 2011 to 29 November 2011).
e TV target audience: 4 years and older
Estonian inhabitants, 2011 monthly average.



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online 13 Print only 17 17 -
T T T T T T T 1 T T T T T T T T 1
a 2 4 6 8 10 12 14 0 10 20 30 40 50 60 70 80
Free only Paid only W Both free and paid Freeonly = Paidonly mBothfreeand paid m Not specified
Number of daily titles, by ownership and geographic coverage Number of both print and online non-daily titles
Community | -
Private Print and online 36 49 -
Public | -
T T T T T T T 1 T T T T T T T T T 1
a 2 4 6 8 10 12 14 a 20 40 60 80 100 120 140 160 180
W National W Sub-national Free only Paidonly mBothfreeand paid  m Not specified
4 major dailies, by average circulation per issue and ownership Number of non-dailies, by ownership and geographic coverage
Community
Circulation per issue 27,200 11,600 Private
Public
T T T T T T T T 1 T T T T T T T 1
0 20,000 40,000 60,000 80,000 100,000 120,000 140,000 160,000 0 10 20 30 40 50 60 70
W Private HPrivate Private Private W National H Sub-national
Notes:

e Five dailies have online service available partly paid and partly free, and online versions of eight dailies
are free. Online versions also include PDF format newspapers that are available online.
e Dailies with national coverage have articles available online for free and some for a fee.
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FINLAND, 2011

General regulations:

Selected media regulations

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥' No qualifications required by law/regulation for individual to practice as journalist

v Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Communications Regulatory
Authority-FICORA

¥ Spectrum frequency management
¥’ Monitoring time allocation for
advertisements on broadcast media
¥’ Monitoring legal provisions on
content

¥ Assessment and/or resolution of
citizens' complaints

¥ Regulating advertising

Broadcast regulations:

v'No quotas for domestic
programming. Quotas for European
works & programmes by independent
producers' : 15% of time (excluding the
time appointed to news, sports
events, games, advertising, teletext
services and teleshopping) or 15% of
programming budget.

¥'No legal provisions for community
radio and television broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2007 (terrestrial)- 2008
(cable)

http://www.finlex.fifen/laki/
kaannokset/1998/en19980744.pdf

Notes:

Entitlement to operate a broadcast channel

A
| | |
|Terrestrial| | Cable I I Satellite |

Licence | Registration |

Communications Regulato
Authority-FICORA

Appointment of
members

Accountability of the public broadcaster
|
|

Communications
Regulatory Authority-
FICORA

Own governing /
executive board

The Council for Mass Media is the self-regulatory body for broadcasting and newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and Total audience share of 4 major television channels
ownership
Community 29
71
Private -
Public 8

t T T T T T |

0 10 20 30 40 50 60
m Above 75% of households m Between 25% and 75% of households
= Below 25% of households ®4 major television ™ Others

Number of television channels, by technical penetrationand
ownership Audience shares of 4 major television channels, by ownership

‘Community
Private 32
) Television
Public 4
T T T T T T T 1
a 5 10 15 20 25 30 35
T T T T T T T T
o 10 20 30 40 50 60 70

Abowve 75% of households ~ Between 25% and 75% of households m Below 25% of households
mPublic M Private m Public W Private

Number of television and radio channels, by type of transmission
Total audience share of 4 major radio channels

signal
Television 38
Radio
[ 10 20 30 40 50 50 70

W Analogueonly  mDigital only ~ mBothanalogue and digital (terrestrial and/or satellite)
®4 majorradio ™ Others

Number of television and radio channels, by technical ) . . .
s Audience shares of 4 major radio channels, by ownership
transmission platform

Television 36
Radio
Radio 66
T T T T T T T
o 10 20 30 40 50 60

u Public W Private m Public M Private

m Terrestrial only mCable only m Satellite only Combined

Number of community television and radio channels, by type of
community media organisation

Television | .-
Radio

3 4 5 [

o
-
[N)

m Community associations m Educational institutions  mReligious institutions mOther

Notes:
o The number of community television channels is an estimate.
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of both print and online daily titles

Print and online 1

50
Free only

Paid only w Both free and paid

Number of daily titles, by ownership and geographic coverage

Community | -

Private

Public | -

T T T T T T
a 10 20 30 40 50
W National u Sub-national

4 major dailies, by average circulation per issue and ownership

Circulation per issue

143,300 f| 120,200

103,300

T T T T
0

T
100,000 200,000 300,000 400,000 500,

T T
000 600,000 700,000 00,

,000
B Private

W Private Private Private
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NON-DAILIES

Number of print only non-daily titles

Print only 14
T T T T T T T T 1
0 2 4 6 8 10 12 14 16
Free only Paid only m Bath free and paid
Number of both print and online daily titles
Print and online 55 126
T T T T T T T T T T 1
a 20 40 60 80 100 120 140 160 180 200
Free only Paid only m Both free and paid
Number of non-dailies, by ownership and geographic coverage
Community | -
Private 190
Public |-
T T T T T 1
0 50 100 150 200 250
W National

u Sub-national



GERMANY, 2011  N[adle Nagl=lo|ENgT{VIEld[e]s 1

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

¥ Anti-concentration rules or laws on media ownership for domestic private and foreign companies

¥ Regulation regarding cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory authority
for broadcast:

14 State Media Authorities for commercial
broadcasting

v License/authorisation for broadcast
channels

¥ Monitoring of competition rules*

¥ Monitoring time allocation for
advertisements on broadcast media*

¥ Assessment and/or resolution of citizens'
complaints

v Regulating advertising

v Proposing policies and regulations

¥ Ensuring fair and equal access to media
during the election periods

* See notes.

Broadcast regulations:

v No prescribed quotas for domestically
originated broadcast content

v Timeframe for the switch-off from
analogue to digital for terrestrial television
broadcasting: 28 November 2008

Notes:

Germany is a federal state. Broadcasting ~ public service as well as commercial ~ is under the jurisdiction of the German States. Public broadcasting
agencies are set up by the respective federal states government/law and do not require additional licenses or authorisation to operate a channel. Public
service broadcasters are monitored by internal pluralistic bodies, which are subject to limited legal supervision (concerning grave breaches of law) and
are partially appointed by federal states governments.

The 14 State Media Authorities (MAs) work together within the framework of the Association of State Media Authorities (ALM) in order to coordinate
fundamental questions of nationwide importance.

The Federal Competition Authority is in general responsible for monitoring competition rules related to mergers and antitrust. However, the MAs only
monitor mergers and changes of ownership concerning broadcasting companies according to legal provisions on media concentration. In addition, the
MAs do not monitor time allocation of advertisement in private companies. But during election periods, they monitor and ensure time allocation to

political parties.

Entitlement to operate a commercial broadcast channel

Television
(terrestrial, cable, satellite and ( Radio )
web OPTY)

L-L;TJ t%%mﬂ
Respective State Media
Authority

Accountability of the public broadcaster

|
v

=
|
A |
|
|

A Y
Own governing / Ggislative bodD GovemmenD e :pe'nc{erD
2 commission
executive board

- 47 -



BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
Community 104
Private 237
Public 66
t T T T T 1
0 50 100 150 200 250
m Above 75% of households m Between 25% and 75% of households
m Below 25% of households m Not specified

Number of television channels, by technical penetrationand

ownership
Community 51
Private 416
Public 23
t T T T T T T T T 1
0 50 100 150 200 250 300 350 400 450
w Above 75% of households Between 25% and 75% of households
mBelow 25% of households ® Not specified

Number of television andradio channels, by type of transmission
signal

Television 490

Radio 407

0 100 200 300 400 500 600

® Analogue only W Digital only ™ Both analogue and digital (terrestrial and/or satellite) © Notspedified

Number of television and radio channels, by technical
transmission platform

Television
Radio

0 100 200 300 400 500 600

WTerrestrialonly mCableonly mSatelliteonly mCombined W Not specified

Number of community television andradio channels, by type of
community media organisation

Television
Radio

0 20 40 60 &0 100 120

B Community associations  mEducational institutions  mReligious institutions  mOther
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Total audience share of 4 major television channels

B4 major television ¥ Others

Audience shares of 4 major television channels, by ownership

Television

0.00 10.00 20.00 30.00 40.00 50.00 60.00

mPrivate m Public w Public W Private

Total audience share of 4 major radio channels

M 4 major radio @ Others

Audience shares of 4 major radio channels, by ownership

Radio

T T T T T 1
0.00 5.00 10.00 15.00 20.00 25.00

W Private W Private m Public m Public

Note:

e The number of television channels owned by
religious and community associations is
included in the category “other”.



NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only 361
T T T T T T T T 1
0 50 100 150 200 250 300 350 400
Freeonly © Paidonly mBothfreeand paid  mNot specified
Number of daily titles, by ownership and geographic coverage
Community | -
Private
Public | -
T T T T T T T T 1
0 50 100 150 200 250 300 350 400
W National W Sub-national

NON-DAILIES

Number of print only non-daily titles

Print only 27

5 10 15 20 25 30

=

Freeonly 1 Paidonly mBothfreeand paid m Not specified

Number of non-dailies, by ownership and geographic coverage

Community | -
Private
Public | -
T T T T T T 1
a 5 10 15 20 25 30
W National W Sub-national

4 major dailies, by average circulation per issue and ownership

2,671,363

Circulation per issue

436,661

355,260 252,769

0 500,000 1,000,000 1,500,000 2,000,000 2,500,000 3,000,000 3,500,000 4,000,000

M Private W Private Private
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CLLVR:URv kBl Selected media regulations

General regulations:

¥ No constitutional provision for access to information held by the state
¥ No legal provision for access to information held by the state
¥' No regulation regarding cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory authority Entitl
For broadcast:
Gibraltar Regulatory Authority

¥ License/authorisation for broadcast Television
channels (terrestrial, cable, satellite) Radio

¥ Spectrum frequencies management

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitoring legal provisions on content
v Assessment and/or resolution of citizens'
complaints*

¥' Monitoring the Code of Conduct for
broadcasting media

¥’ Regulating advertising

¥ Proposing policies and regulations*

v Ensuring fair and equal access to media Gibraltar Regulator
during the election periods. Authority

t to operate a broadcast channel

Licence Registration

* Mandate is shared with another entity

Accountability of the public broadcaster

Broadcast regulations:

¥ No legal provisions for community radio
and television broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial television
broadcasting: 2012

Appointment of

Editiorial line members

b —_———

Government

Gibraltar Regulatory
Authority

Notes:

In October 2012, the Government of Gibraltar completed the modernisation of broadcasting legislation in Gibraltar with the introduction
of the Broadcasting Act 2012, incorporating the Audiovisual Media Services Regulations 2011 which transposed into Gibraltar law
Directive 2010/13/EU and the Broadcasting (Licensing) Regulations 2012.

The Gibraltar Regulatory Authority has created a new broadcasting division which shall be responsible for: the granting and enforcement
of licenses to broadcasters, deal on all regulatory matters especially on broadcasting standards, issue codes of practice, encourage the
promotion of media literacy as well as publishing information and advice to consumers, purchasers and other users of broadcasting
services in Gibraltar.
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GUINEA, 2011

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists' sources

¥ Qualifications required by law/regulation for an individual to practice as journalist
v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ Existence of a legal provision for access to information held by the state
v Existence of regulations regarding cross-media ownership limitations for domestic private and foreign companies.

Responsibilities of the regulatory
authority for broadcast:
Conseil National de la
Communication-CNC

v License/authorisation for broadcast
channels

v Spectrum frequencies management
v Monitoring time allocation for
advertisements on broadcast media
v Assessment and/or resolution of
citizens' complains

¥ Monitoring a Code of Conduct for
broadcasting media

v Regulating advertising

v Proposing policies and regulations*
v Ensuring fair and equal access to
media during the election periods

* see notes

Broadcast regulations:

v prescribed quotas for domestically-
produced media content on public and
private broadcast channels: 50%
v'Existence of legal provisions for
community radio and television
broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television broadcasting: 2015

Notes:

Entitlement to operate a broadcast channel

Television
(terrestrial, cable, satellite)

4

Radio

Selected media regulations

Responsibilities of the
regulatory authority for
newspapers:
Conseil National de la
Communication-CNC

¥ Entitlement to operate a title
¥ Monitoring advertising for
newspapers

v A and/for luti
of citizens’ complaints
¥ Monitoring a Code of Conduct

Authorisation

for newspapers

@inistry of CommunicatioD

Accountability of the public broadcaster

Editiorial line

Appointment o
members

Government

The Ministry of Communication delivers the authorisation (called agrement) to broadcast a channel, but refers for advice to the Ministry
of Post and Telecommunications, the Ministry of Security and to the National Council for COmmunication. Monitoring of legal provisions
on content, competition and concentration rules are under the responsibility of the Ministry of Communication. The government is
responsible for proposing policies and regulations in the public media.
To operate a newspaper title, an authorisation from the Ministry of Justice and registration at the Conseil National de la Communication

are required.

Advertising is not regulated in the private newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical panetration and ownership

Community 36
Private 0
Public 1
T T T T T 1
0 10 20 30 40 50

m Above 75% of households m Between 25% and 75% of households wBelow 25% of households

Number of television channels, bytechnical penetration and ownership

Community
Private
pulc 1
T T T T T T T 1
0 1 1 2 2 3 3 4

Above 75% of households  Between 25% and 75% of households  mBelow 25% of households

Number of television and radio channels, by type of transmission signal

Television | 5

Radio 76

0 10 20 30 40 50 60 70 80 30

BAnalogueonly W Digital only Both analogue and digital (terrestrial and/or satellite)

Notes:

Number of television andradio channels, by technical transmission
platform

Television 1

Radio 2

W Terrestrial only HCableonly Satellite only Combined

Number of community television andradio channels, bytype of
community media organisation

Television
Radio 1
t T T T T 1
0 10 20 30 40 S0
m Community associations  mEducational institutions Religious institutions ~ mOther

e There are two categories of community radio channels (46) ownership:
= 21 are operated by private media organizations

= 23 are operated by the state.
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only

0

Free only Paid only m Both free and paid

Number of both print and online daily titles

Print and online

0

Free only Paid only m Both free and paid

Number of daily titles, by ownership and geographic coverage

Community

Private

Public

0

W National ~ m Sub-national  m Not specified

-B3 -

NON-DAILIES

Number of print only non-daily titles

Printonly |3 8
T T T T T T T T T T 1
0 10 20 30 40 50 60 70 80 9 100
Free only Paid only mBothfree and paid

Number of both print and online non-daily titles

Print and online

T T T T
0 10 20

Free only Paid only m Both free and paid

Number of non-dailies, by ownership and geographic coverage
Community §3
Private

Public

0 20 40

120 140 160 180
W National

W Sub-national



ICELAND, 2011

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist
v Existence of a legal provision for access to information held by the state

¥ No constitutional provision for access to information held by the state

Selected media regulations

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies.

¥ No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Fj6imidlanefnd (The Media
Commission)

Television

Entitlement to operate a broadcast channel

¥ License/authorisation for broadcast

channels

;m,um ma.nagemem |Terrestria| | l Cable | | Satellite | Responsibilities of
Monitoring time allocation for 3 the tory
advertisements on broadcast media 5 !IK : -
¥ Monitoring legal provisions on A
coniant Fijdlmidlanefnd
¥’ Assessment and/or resolution of ¥ Monitoring legal
citizen's complaints G n provisions on content
v Monitoring a Code of Conduct for m v Assessment and/or
broadcasting media resolution of citizens'
¥ Regulating advertising complaints

¥ Proposing policies and regulations
¥ Ensuring fair and equal access to

media during election periods
Fjolmidlanefnd
(The Media Commission)
Accountability of the public broadcaster
Broadcast regulations:

Prescribed quotas for domestically Editiorial line

originated broadcast content:
» 50% for public and private television
channels

¥ No legal provisions for community A

Vs

radio and television Broadcasting
v Timeframe for the switch-off from | |
analogue to digital for terrestrial ¥ +

fm—————— e r_r..a\_......l__.|

television: 2014 r
Own governing /

executive board

The Media
Commissio

n

1 |
LA A ¥
) éislative@ GovemmerD

The main lines of the editorial content are decided upon by the legislative body and the role and duties of the public broadcaster (PB) in democratic, social
and cultural terms are stated in law. However, the legislative body does not have anything to do with the programming of the PB on a daily basis, neither
does the gover The PB is acc ble to the Mini: of Culture through a special public service contract, which defines more thoroughly than by law
the aims and workings of the PB, and sets the rules about impartiality, quotas on programmes according to origin, etc.

The Legislative body decides the amount the PB receives annually through the special broadcasting tax. The government supervises the finances of the PB.
But on daily basis, the governing/Executive board supervises the finances of the P8 and oversees its programming.

The Director General of the P8 is appointed by the Minister of Culture, and the executive board is elected by the legislative body. Other staff members are
hired by the Director General.

The Media Commission monitors the programming of the PB as far as regulation and allocation of time of advertisements are concerned and the legal
provision on content, of citizens’ ¢ laints etc. similarly as it monitors and assesses the content and performance of the private media.

and the

and auth from the Media Commission which is the regulatory authority for both the broad

g papers, are required to
operate a newspaper title, a radio and television channel,
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels

Community
Private
Public 3
t T T T T T
0 2 a 6 8 10

12
m Above 75% of households m Between 25% and 75% of households  mBelow 25% of households
B4 major television = Others
Number of television channels, by technical penetration and ownership
i Audience shares of 4 major television channels, by ownership
Community
Private
Public
Television
t T T T T 1
0 2 4 3] 8 10

m Above 75% of households Between 25% and 75% of households ~ m Below 25% of households T T T T T T 1
0 20 40 60 80 100 120

W Publi M Private W Private M Private
Number of television andradio channels, by type of transmission signal uole e e e

Total audience share of 4 major radio channels
Television
Radio
0 2 4 6 8 10 12 14 16 18

M Analogue only W Digital only m Bothanalogue and digital (terrestrial and/or satellite)

W4 majorradio M Others

Number of television and radio channels, by technical transmission

platform
Audience shares of 4 major radio channels, by ownership
Television 9
o 2 4 5 3 1w 1L 1 1 B
W Terrestrial only mcCable only m Satellite only Combined ‘; 2‘0 45 5‘0 9:0 1‘;0
W Public M Private w Public W Private
Number of community television and radio channels, by type of
community media organisation
Note:
Televsion e Ratings data for radio and TV refer to
week 42/43 in year 2011.
Radio
Y O

W Community associations W Educational institutions W Religious institutions
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of both print and online daily titles

Print and online 1 1

0 1

ra

Free anly Paid only Both free and paid

Number of daily titles, by ownership and geographic coverage

Community

Private

Public

0 1

ra

W National B Sub-national

Dailies, by average circulation perissue and ownership

Circulation per issue 87,000 43,000

0 20,000 40,000 60,000 80,000 100,000 120,000 140,000

W Private W Private

Note:

e Circulation figures refer to the year 2010
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NON-DAILIES

Number of print only non-daily titles

Print only 6

T T T T T T T 1
0 1 2 3 4 5 6 7

Free only Paid only Both free and paid

Number of both print and online non-daily titles
Print and online 5 10

T T T T T T T T 1
0 2 4 6 8 10 12 14 16

Free only Paid only Both free and paid

Number of non-dailies, by ownership and geographic coverage

Community |-

Private

Public
T T T T T 1
0 5 10 15 20 25

W National W Sub-national



ISRAEL, 2011 Selected media regulations

General regulations:

¥ No legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

v Existence of a legal provision for access to information held by the state

¥ No constitutional provision for access to information held by the state

¥ Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
The Second Authority & The
Council for Cables and Satellite

Entitlement to operate a broadcast channel

v License/authorisation for

broadcast channels | | |
v Spectrum frequencies (Terrestrial-l | Cable | I Satellite |
management r y

v Monitoring of competition rules |
¥ Monitoring time allocation for |
advertisements on broadcast media s e ——— e —— 4
¥ Monitoring legal provisions on |
content

v Assessment and/or resolution of
citizen’s complaints

¥ Monitoring a Code of Conduct for
broadcasting media

v Proposing policies and regulation

Licence

s

The Second Authority

Accountability of the public broadcaster

Broadcast regulations:

v Existence of legal provisions for
community radio and television
broadcasting

v Timeframe for the switch-off
from analogue to digital for
terrestrial television: 2013

Appointment o
members

Own governing/executive
board
Notes:

The Council for newspapers is the self-regulatory body for newspapers. An authorisation from the line ministry is requested to
operate a newspaper title,

There isn't an explicit law that guarantees the confidentiality of journalists’ sources, but there is the 'Zitrin Ruling’ defending the
journalist's confidentiality of sources.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
Community
Private
Public
T T T T T T 1
) 5 10 15 20 25 30
m Above 75% of households m Between 25% and 75% of households
m Below 25% of households
Number of television channels, by technical penetration and
ownership
Community | -
Private
Public
T T T T T T T T 1
o 10 20 30 40 50 60 70 80
m Above 75% of households  Between 25% and 75% of households m Below 25% of households

Number of television and radio channels, by type of transmission

signal
Television
Radio
) 20 a0 60 80 100
mDigital only W Bothanalogue and digital (terrestrial and/or satellite) m Not specified
Number of television and radio channels, by technical
transmission platform
Television 70
Radio
1 T T T T 1
o 20 a0 60 80 100
mTerrestrialonly mCableonly  w Satellite only Combined m Not specified
Number of community television andradio channels, by type of
community media organisation
Television | x
Radio
o 5 10 15 20 25 30

W Community associations  ® Educational institutions ~ mReligious institutions W Other

Total audience share of 3 major television channels

234

W Others

B4 major television

Audience shares of 4 major television channels, by ownership

e _
o 20 a0 60

M Private

80 100

WPrivate m Public

Total audience share of 4 major radio channels

12.6

M4 majorradio M Others

Audience shares of 4 major radio channels, by ownership

e _
T T T T T
0 20 40 60 80

m Public

100

m Public m Public M Public

Note: Community television channels are included in private channels.
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES

Number of print only daily titles Number of print only non-daily titles

Print only 3 4 . Print only 97 93

0 20 40 60 80 100 120 140 160 180 200

Freeonly ~ Paidonly mBothfreeand paid W Not specified Free only Paid only = Both free and paid

Number of both print and online daily titles Number of both print and online non-daily titles

e ' _ e ’ ’ -

0 2 a 6 3 10 12 60 65 70 7 80 85
Free only Paid only = Bothfree and paid Free only Paid anly  Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage

Community Community

Private Private

Public Public

Not specified Not specified

m National W Sub-national W National ~ mSub-national ~ m Not specified

Note:

e There are 23 non-daily newspapers not included in the categories “print only” or “both print and

online” due to a lack of details to identify them as print only or both printed and online, and free
or paid for.
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ITALY, 2010 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ Qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

Entitlement to operate a broadcast channel

Responsibilities of the regulatory
authority for broadcast:

Autorita per le garanzie nelle
comunicationi- AGCOM Radio

¥ License/authorisation for broadcast | | |

channels
) ) "
7 e tiruen ReqUeDFEIMANAgaMent ITerrestnal] l Cable | l Satellite |

¥ Maonitoring time allocation for f 3
advertisements on broadcast media | |

¥ Monitoring legal provisions on content

¥ Assessment and/or resolution of citizens' |
complaints L M
¥ Monitoring a Code of Conduct on

broadcasting media Registration Authorisation
¥ Proposing policies and regulati

Note: some are co-responsabilities with the
line ministry (i.e. the regulatory authority I
gives the guidelines that the ministry
implements). Autorita per le garanzie nelle
comunicazioni- AGCOM

Line Ministry

Accountability of the public broadcaster

Broadcast regulations:

Prescribed quotas for domestically
originated broadcast content:

# 20% for public television channels
7 10% or private television channels
v Exi of legal provisions for
community radio and television
Broadcasting A

¥ Timeframe for the switch-off from
A
Its own governing/ Legislative
executive boarD body Sovemunent
Notes:

analogue to digital for terrestrial television:

31 December 2014
The Autorita per le garanzie nelle comunicazioni is the regulatory authority for broadcasting and newspapers.
To operate a newspaper title, a license, registration and authorisation are required. The Ministry of Culture is the regulatory
authority for newspapers.

Appointment of

Editiorial line membars

¢ ———==1

Autorita per le garanzie
nelle comunicazioni-
AGCOM
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BROADCAST STATISTICS, 2010

Number of television andradio channels, by type of transmissionsignal Audience shares of 4 major television channels, by ownership
Television
Television
Radio 30
T T T T T T
0 200 400 600 800 1000 0 10 un 1 4 30 60
mAnalogueonly  mDigitalonly  mBothanalogueand digital (terrestrial and/or satellite) BPublic  WPrivate  EPrivate  WPublic

Number of television andradio channels, by technical transmission Total audience share of 4 major television channels

platform
Television 753

Radio 30

0 200 400 600 800 1000

W Terrestrial only mCableonly n Satellite only Combined

B4 majorradio W Others

Total audience share of 4 major television channels Audience shares of 4 major radio channels, by ownership

Radio

=

10 20 30 40 50

W4 majortelevision - W Others mPbic  mPrvate  mPrvate  mPrivate
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NEWSPAPER STATISTICS, 2010

MNumber of print only daily titles

Printonly |2 i

T T T T T T T
0 10 20 30 40 50 60

Free only Paid only Both free and paid

Number of both print and online daily titles

Printand online | 6

95

T T T T
o 20

100
Free only

120
Paid only

Both free and paid

MNumber of daily titles, by ownership and geographic coverage

Community

Private

41
Public

T T T T T T 1
0 20 40 60 80 100 120 140 160 180

W National  ® Sub-national Not specified

4 major dailies, by average circulation per issue and ownership

Circulation per issue 676,822 610,948

484,851 405,783

: : : : !
0 500,000 1,000,000 1,500,000 2,000,000 2,500,000

M Private W Private Private Private

Note:

The data on circulation include all copies printed, not only the number of copies sold and
distributed for free.
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JAMAICA, 2011 Selected media regulations

General regulations:

v No legal guarantees in place to assure the confidentiality of journalists’ sources

v No qualifications required by law/regulation for individual to practice as journalist

v Existence of a legal provision for access to information held by the state

¥ No constitutional provision for access to information held by the state

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies*
¥ No cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory Entitlement to operate a broadcast channel
authority for broadcast:
Broadcasting Commission

v License/authorisation for broadcast 4 3
channels [ [ | |
v Monitoring time allocation for |Terrestrial | I Cable | I Satellite | :
advertisements on broadcast media 7 |
v Monitoring legal provisions on content | |
v Assessment and/or resolution of 'L :

|

|
citizen's complaints :__ ] . S, = T
v Monitoring a Code of Conduct for
broadcasting media
¥ Regulating advertising Licence
v Proposing policies and regulation
v’ Ensuring fair and equal access to |
media during election periods |

]

—_—— e — —_———— -
|
@fice of the Prime Minista éoadcasting Commissi@
Broadcast regulations: Accountability of the public broadcaster

v'No legal provisions for community
radio and television broadcasting

Editiorial
line

ppointment o
members

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2015*

* suggested date by the Broadcasting
Commisson for Digital Switchover

et e

Y

Own governing /

executive board Government

Note:
While there are no competition laws Specifically for the media industry, the Fair Trade Act does have some remit over the sector insofar
as it relates to anti-competitive behavior.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community

Private

Public

[=]
n
=1
=]
3
]

W Above 75% of households W Between 25% and 75% of households  m Below 25% of households

Number of television channels, by technical penetration and ownership

Community

Private 3

Public | -

Above 75% of households Between 25% and 75% of households W Below 25% of households

Number of television and radio channels, by type of transmission signal

Television 3
Radio 6
T T T T T T T 1
0 5 10 15 20 25 30 35
m Analogue only mDigital only mBoth analogue and digital (te rre<trial and for satellite) Not specified
Number of television and radio channels, by technical transmission
platform
Television 3
Radio 13
0 5 10 15 20 5 30 35

mTerrestrialonly  mCableonly  mSatellitzonly Combined  m Not specified

Note:

Number of community television and radio channels, by type of
community media organization

Television | -
Radio

o 1 2 3 4 5 6 7

M Community associations M Educational institutions

= Other = Not specified

m Religious institutions

Total audience share of 3 major television channels

4.1

m 3 major television  m Others

Audience shares of major 3 television channels, by ownership

e _ N

o 20 40 60 80 100 120

M Private M Private H Private ma

Total audience share of major 4 radio channels

B4 major radio M QOthers

Audience shares of major 4 radio channels, by ownership

T
o 10 20 30 40 50 60 70

W Private W Private N Private H Private

e The six low-power radio stations broadcast to communities within a 10-mile radius do not hold a

broadcasting licence.



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online Print only 7
T T T T 1 T T T T T T T T
0 1 2 3 4 0 1 2 3 4 5 6 7
Free only Paid only m Both free and paid Free only Paid only 1 Both free and paid
Number of daily titles, by ownership and geographic coverage Number of both print and online daily titles
Community | -
Private Print and online
Public | -
T T T T 1 T T T
0 1 2 3 4 0 1 2
W National W Sub-national Freeonly Paidonly mBothfreeand paid mNot specified

Number of non-dailies, by ownership and geographic coverage

Community | -
Private
Public |-
T T T T T
0 2 4 ] 8
W National 0 Sub-national
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JORDAN, 2010 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

v Qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v No cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:

Audio-Visual Media Commission

¥ License/authorisation for broadcast y
channels [ | |
¥ Spectrum frequency management

v N‘:onitcring “?"E a":; aﬁmgfm | Terrestrial | | Cable | | Satellite |
advertisements on broadcast media 4 A
¥ Monitoring legal provisions on content |_ _______
¥ Assessment and/or resolution of citizens' .
complaints

¥ Monitoring a Code of Conduct on

broadcasting media |

¥ Proposing policies and regulations Licansa | Registration |
3

Audiovisual Media Cegislative body

Commission

Accountability of the public broadcaster

Broadcast regulations:

¥ No legal provisions for community radio
and television broadcasting

¥ No timeframe for the switch-off from
analogue to digital for terrestrial television

Appointment of
members

Editiorial line

Government

Notes:
To operate a newspaper title, a license, registration and authorisation are required. The Ministry of Culture is the regulatory
authority for the newspapers.
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BROADCAST STATISTICS, 2010

Number of radio channels, by technical penetration and ownership

Community
Private
Public

mAbove 75% of households  mBetween 25% and 75% of households  mBelow 25% of households

Number of television channels, by technical penetration and ownership

Community -
Private
Public

10 20 30 40 50

o

w Above 75% of households Between 25% and 75% of households W Below 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio 31

mAnalogue only m Digital only m Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television
Radio
T T T T T 1
o 10 20 30 40 50
W Terrestrial only mCableonly m Satellite only Combined

Number of community television and radio channels, bytype of

ity media organization
Television | -
Radio
o 1 2 3 4 5 6 7 8

W Community associations W Educational institutions W Religious institutions m Other
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NEWSPAPER STATISTICS, 2010

DAILIES

Number of both print and online daily titles

Print and online 8
T T T T T 1
0 2 4 ] 8 10
Freeonly ~ Paidonly mBothfreeandpaid m Notspecified
Number of daily titles, by ownership and geographic coverage
Community
Private 8
Public |-

T T T T T 1
0 2 4 ] 8 10

W National B Sub-national

-68 -

NON-DAILIES

Number of hoth print and online non-daily titles

Print and online

37

Free only

Paidonly  mBothfree and paid W Not specified

Number of non-dailies, by ownership and geographic coverage

Community

Private

Public

37

=

W National

m Sub-national



KENYA, 2010 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists' sources

v Existence of qualifications required by law/regulation for an individual to practice as journalist

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of a legal provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:

Communication Commission of
Kenya-CCK Television Radio
A

¥ License/authorisation for broadcast [ [ |

channels Terrestrial Cable Satellite
¥ Spectrum frequency management
¥" Manitoring competition and
concentration rules

¥ Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on

content

¥ Assessment and/or resolution of License Registration Authorisation
citizens' complaints

¥ Monitoring a Code of Conduct on

broadcasting media

¥ Proposing policies and regulations

Communication Commission

Nroadcatr eguiane Accountability of the public broadcaster

Prescribed quotas for domestically
originated broadcast content:

» for public radio and television
channels: 60%

» for private radio and television
channels: 60%

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2015

Appointment of
members

Editiorial line

Government

Notes:
To operate a newspaper title, a registration is required.
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BROADCAST STATISTICS, 2010

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels
Community 15
Private E
Public 1
t T T T T T 1
0 10 20 30 40 50 60

mAbove 75% of households  mBetween 25% and 75% of households  m Below 25% of households

M4 major television  ® Others

Number of television andradio channels, by type of transmission signal

Audience shares of 4 major television channels, by ownership

Television 1
5 Television
Radio
T T T T T
a 20 40 60 80

0 10 20 30 40 50 60 70 80 !
100
BAnalogue only m Digital only m Bothanalogue and digital [terrestrial and/or satellite)
W Private N Public W Private W Private
Number of television andradio channels, by technical transmission ' . '
a Total audience share of 4 major radio channels
platform
34.24
Television 15
Radio a9

t T T T T T T T 1

0 10 20 30 40 50 60 70 80
mTerrestrial only m Cable only m satellite only Combined

w4 majorradio  m Others
of yte andradio channels, bytype of Audience shares of 4 major radio channels, by ownership
community media organisation
Television 1
Radio
Radio
; T T ; ; T 1 t T T T T T T T 1
0 10 20 30 40 50 60 1} 5 10 15 20 25 30 35 40

B Community associations  MEducational institutions M Religious institutions M Other . , . .
W Private W Public W Private W Private
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LATVIA, 2011 Selected media regulations

General regulation issues:

v’ Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:

The National Electronic Mass Media Televisi Radi
Council- NEPLP elevision adio

Y

¥ License/fauthorisation for broadcast
channels

¥ Monitoring time allocation for
advertisements on broadcast media

v Monitoring legal provisions on content
v A and/or lution of
citizens’ complaints®

¥ Monitoring a Code of Conduct on |
breadcasting media*

¥ Regulating advertising* Licence Reglstraﬂon Authorisation
¥ Proposing policies and regulations*

¥ Ensuring fair and equal access to media
during the election periods*

Terrestriall | Cable | lSatellite |
A

he National Electronic Mass Media

*Mandate is shared with another entity
Council- NEPLP >

Accountability of the public broadcaster
Broadcast regulations:

v’ Quotas for domestic programming:
51% (European audio-visual works) for
public and private radio and television
channels

¥'No legal provisions for community
radio and television broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 3 July 2015

Editiorial
line

National Electronic Mass
Media Council- NEPLP
Notes:

According to the legislation, electronic mass media are divided into public, commercial and non-commercial media.

According to the Electronic Mass Media Law (Article 32), electronic mass media shall ensure at least 51% European audio-visual works
and at least 65% of all broadcasts in the official language in the programme produced by them.

The switch-off has already taken place in 2011. Regional electronic mass media have transition period with a deadline of 31 December
2013,

The Association of Broadcasters of Latvia is the self-regulatory body for broadcasting.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community | -
Private

Public f| 1

0 10 20 30 40 50 60 0 80

mAbove 75% of households — mBetween 25% and 75% of households  m Below 25% of households

Number of television channels, by technical penetration and ownership

Community | -

Public |2

Above 75% of households Between 25% and 75% of households W Below 25% of households

Number of television andradio channels, by type of transmissionsignal

Television 21

Radio 2 1

0 10 20 30 40 50 60 0 80

mAnzlogueonly  mDigital only  m Bothanalogue and digital (terrestrial and/or satellite) Not specified

Number of television and radio channels, by technical transmission platform

0 10 20 30 40 50 60 0 80

WTerrestrialonly  mCableonly  mSatellite only Combined W Mot specified
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online Print only
T T T T T T T T 1 T T T T T T T
0 2 4 6 8 10 12 14 16 [} 2 4 6 8 10 12
Freeonly ~ Paidonly mBothfrezand paid  m Not specified Freeonly = Paidonly mBothfreeandpaid mNot specified

Number of daily titles, by ownership and geographic coverage Number of both print and online non-dailytitles
Community
Private
Print and online
Public 1
Not specified
T T T T T T T T T T T T T
0 2 4 6 8 10 12 14 o 5 10 15 20 25 30 33
W National W Sub-national Freeonly ©Paidonly mBothfreeandpaid —m Notspecified

Number of non-dailies, by ownership and geographic coverage

Community
Private
Public
Not specified
T T T T T T
[} 10 20 30 40 50
W National W Sub-national
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M (VN [los kBl Selected media regulations

Broadcast regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state
¥ Legal provision for access to information held by the state

v’ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
hority for broadcast:
The Radio and Television Commision
of Lithuania-RTK

v License/authorisation for broadcast
channels

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitoring legal provisions on content
v A and/or 1
complaints

¥ Monitoring a Code of Conduct on
broadcasting media

¥ Regulating advertising

¥ Proposing policies and regul

v Ensuring fair and equal access to media
during the election periods

Broadcast regulations:

v'No legal provisions for community
radio and television broadcasting

v Timeframe for the switch-off from

analogue to digital for terrestrial
television:29 November 2012

Notes:

Entitlement to operate a broadcast channel

Television

ITerrestriall | Cable | |Satel|ite |

of citizens’

Authorisation

The Radio and Television
Commision of Lithuania-RTK

|
@ther insituti@

Accountability of the public broadcaster

Appointment of
members

Legislative body

Responsibilities of the
regulatory authority for
newspapers:
Journalist and Publishers
Ethics Commision

¥ Entitlement to operate

¥ Monitoring of competition
and concentration rules

¥ Monitoring advertising for
newspapers

¥ Monitoring legal provisions.
an content

¥ Assessment and/or
resolution of citizens’
complaints

¥ Monitoring a Code of
Conduct for newspapers

¥ Proposing policies and
regulations

There are two main laws and two main institutions dealing with the audiovisual field in Lithuania: The Lithuanian National Radio and Television Council
regulates the activities of Public Service Broadcaster following the provisions of the Law on Lithuanian National Radio and Television. The Radio and
Television Commission of Lithuania is a regulatory authority for all private broadcasters and re-broadcasters in Lithuania. It follows the Law on

Provision of Information to the Public.

The Ministry of Justice is responsible for awarding license and registration to operate a newspaper title.
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BROADCAST STATISTICS, 2011

Number of radio ct Is, by technical p i d hif Total audi share of 4 major television channels
Community 15.4
Private
Public 2
T T T T T T T T T T 1
0 5 10 15 20 25 30 35 40 45 50
WAbove 75% of households W Between 25% and 75% of households ™ Below 25% of households m4 major television = Others
Numbar nftalevic L ol ; q b
o channels, by b an, ' Audience shares of 4 major television channels, by ownership
Community
Private 2 [ ——
Television
Public |2
’ ! T T T T T T
0 10 20 30 40 50 60 0 10 20 30 40 50 60
Above 75% of households Between 25% and 75% of households WBelow 25% of households M Private ® Private ® public W Private
- i . Total audience share of 4 major radio channels
Number of television and radio channels, by type of transmission signal
=
Television
Radio 2
T T T T T T T 1
0 10 20 30 40 50 60 70
B4 major radio M Others
B nalogueonly  MDigital only M Bothanalogue and digital (terrestrial and/or satellite) Not specified
Audience shares of 4 major radio channels, by ownership
Number of television and radio ck s, by technical transmission platform
Radio
Television
T T T T T 1
0 10 20 30 40 50

Radio
® Private mPrivate = Public ®Private

|

z J
=

10 20 30 40 50

=}

WTerrestrialonly  mCableonly  mSatelliteonly Combined M Not specified

Number of community television and radio channels, by type of community
media organisation

Television
Radio
T T T T 1

BEd! L i igious i i B Other

=
-
~
s
o
-
-
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NEWSPAPER STATISTICS, 2011

Number of both print and online daily titles Number of both print and online non-daily titles
proerdenine prrtarenie _ '
) 5 10 15 20 0 50 100 150 200 250 300
Free only Paid only W Bothfree and paid Free only Paid only m Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by hip and geographi age
Community | - Community LI
Private Private
Public | - Public | m 1
o 5 10 15 20 0 50 100 150 200 250
B National m Sub-national W National MSub-national ™ Not specified

4 major dailies, by average circulation perissue and ownership

Circulation per issue

0 10,000 20,000 30,000 40,000 50,000 60,000 70,000

M Private W Private Private Private
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MALI, 2011 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v No legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory

authority for broadcast:

Conseil Supérieur de la - ]
Communication Television Radio

¥ License/authorisation for broadcast [
shanngts |Terrestria|| | Cable | |Satellite |
K K

v Spectrum frequency management

¥ Monitering competition and
concentration rules

¥ Monitoring time allocation for
advertisements on breadcast media

¥ Monitoring legal provisions on content
¥ Asse and/or resolution of
citizens' complaints*

¥ Monitoring a Code of Conduct on
broadcasting media

¥ Regulating advertising

¥ Proposing policies and regulations

v Ensuring fair and equal access to media
during the election periods

Other institution

* Mandate is shared with another entity

Accountability of the public broadcaster
Broadcast regulations:

v’ Prescribed quotas for domestically
originated broadcast content:

» At least 60% for public radio and
television channels

» 60% for private radio and |
television channels fm———————— Ae -

v Existence of legal provisions for o :
community radio and television : |
Broadcasting . V. ¥ i)

¥ Timeframe for the switch-off from Its own governing/
analogue to digital for terrestrial Regulatory 8 Government
television: 2015 ( authority SXBCUTNG o ( )
Notes:

The Procureur de la République delivers a license and authorisation to operate a newspaper title.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Not specified
Community
Private
Public g ®1
t T T T T T T 1
0 50 100 150 200 250 300 350
m Above 75% of households m Between 25% and 75% of households m Below 25% of households m Not specified
Number of television channels, by technical penetration and ownership
Community | -
Private -
Public 1
t T 1
0 1 2
Above 75% of households Between 25% and 75% of households mBelow 25% of households
Number of television andradio channels, by type of transmissionsignal
Television m
L]
Radio 298
0 50 100 150 200 250 300 350
mAnalogue only = Digital only mBoth analogue and digital (terrestrial and/or satellite) Not specified
Number of television and radio channels, by technical transmission platform
Television 1
1
Radio
t T T T T T T 1
0 50 100 150 200 250 300 350
m Terrestrial only mCable only m satelliteonly Combined m Not specified
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MAURITIUS, 2011 NYSI[leie=To Nagl=le [EW =V E1d[e]a[S

General regulations:

v No legal guarantees in place to assure the confidentiality of journalists’ sources

v No qualifications required by law/regulation for individual to practice as journalist

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

v" No constitutional provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel
authority for broadcast:
Independent Broadcasting
Authority - IBA s ;
Television {  Radio )

v License/authorisation for broadcast X
channels
¥ Mgiitoring tme allogation for |Terrestria| | | Cable | I Satellite ]
advertisements on broadcast media

v Monitaring legal provisions on content
v A and/or reselution of
citizens' complaints

v Monitaring a Code of Conduct an
broadcasting media

v Regulating advertising

v Proposing policies and regulations

v Ensuring fair and equal access to media

during the election periods

Independent Broadcasting
Authority (IBA)

Broadcast regulations:
Accountability of the public broadcaster

v Prescribed quotas for domestically
originated broadcast content:*

» 15% for public television channels
v Existence of legal provisions for
community radio and television
Broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: December 2015.

Appointment of
members

*See notes !
Its own governing/ Guverniniant
executive board
Notes:

Locally produced programmes should reflect local context, history and way of life. They should have recourse to local talents,
expertise, creativity and knoW-how in production of local programmes.

There is no quota for private television channels. Private television offering bouquets of channels are by law not authorised to
broadcast domestically produced local content.

To operate a newspaper title, a registration at the Accountant General's Office is required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community | -
Private

Public

1 2 3 4 5 6 7 8 9

=]

m Above 75% of households  m Between 25% and 75% of households  wBelow 25% of households

Number of television channels, by technical penetration and ownership

Community

Private 180 B -

Public | 17

] 50 100 150 200 250

Above 75% of households Between 25% and 75% of households ~ ® Below 25% of households

Number of television andradio channels, by type of transmissionsignal

Television 3
Radio 1
T T T T T 1
0 50 100 150 200 250
M Analogue only W Digital only Both analogue and digital (terrestrizl and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television 150
Radio 11
0 50 100 150 200 250
mTerrestrial only m Cableonly Satellite only Combined

Note:
e  Mauritius College of the Air (MCA) produces educational television programmes under the MCA
banners and are broadcast on MBC, the public broadcaster channel, at specific time slots.
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of print only daily titles Number of print only non-daily titles
Print only 4 Print only 9
t T T T T 1 ; T T T T 1
0 1 2 3 4 5 0 2 4 6 8 10
Free only Paid only m Both free and paid Free only Paidonly mBothfreeand paid  m Not specified
Number of both print and online daily titles Number of both print and online non-daily titles
Printand online _ Printand Online _
T T T T T 1 T T T T T 1
0 1 2 3 4 5 0 2 4 ] 8 10
Freeonly ~ Paidonly mBothfreeandpaid m Notspecified Freeonly = Paidonly wBothfreeand paid —m Not specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community 1
Private Private
Public | - Public | -
t T T T T 1 i T T T 1
0 2 4 ] 8 10 0 5 10 15 20

W National B Sub-national B National B Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 9,000 8,000

0 5,000 10,000 15,000 20,000 25,000 30,000 35,000 40,000 45,000

M Private W Private Private Private
Notes:

o Allfigures are estimates.
e The community weekly title provides major news and information to the catholic community
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MONGOLIA, 2011 NYI[Yeie=To Nagl=le [EWg=I V]| E1d[e]a[S

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

v No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥'No cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

¥ Constitutional provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel

authority for broadcast:

Communications Regulatory
Commission- CRC Radio

¥ License/authorisation for broadcast [

|
channels |
¥ Spectrum frequency management Terrestrial Cable Satellite |
¥ Monitoring competition and concentration * A |
|
|

rules | | |
¥ Monitoring time allocation for | | |
advertisements on broadcast media

¥ Monitoring legal provisions on content
v A and/or lution of ci v
complaints

¥ Monitaring a Code of Conduct on
broadcasting media

v Regulating advertising

¥ Proposing policies and regulations

¥ Ensuring fair and equal access to media
during the election periods

ommunications Regulatory General Authority for
Commission- CRC State Registration

Accountability of the public broadcaster

Broadcast regulations:

Appointment o

v Prescribed quotas for domestically b
members

originated broadcast content:

» 50% or more for private radio and
television channels

¥'No legal provisions for community
radio and television broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: July 2015

Its own governing/
executive board

Government
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
Not specified
Community
Private 38
Public
T T T T 1
20 30 40 50 60
m Above 75% of households m Between 25% and 75% of households

Below 25% of households

Number of television channels, by technical penetrationand
ownership

Community 2

private 11115 35 [
" 1
Public - 8 3

0 20 a0 60 80 100 120

Above 75% of households  Between 25% and 75% of households m Below 25% of households

Number of television andradio channels, by type of transmission
signal

Television 113
Radio 71

M Analogueonly W Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television andradio channels, by technical
transmission platform

Television
Radio
T T 1

40 60 80 100 120

o
)
=]

W Terrestrial only W Cableonly Satellite only Combined  m Not specified

Number of community television and radio channels, by type of
community media organisation

Television
Radio 1
T 1

4 5

o
=
&)

w

m Community associations ~m Educational institutions Religious institutions mOther
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only 1
T T T T T T 1
0 2 4 6 8 10 12
Free only Paid only Both free and paid
Number of both print and online daily titles
Print and online 5
T T T T T T 1
0 1 2 3 4 5 ]
Free only Paid only Both free and paid

Number of daily titles, by ownership and geographic coverage

Community | -
Private
Public

Not specified

[=]
=]
-
o
ca

m National m Sub-national

NON-DAILIES

Number of print only non-daily titles

Print only

37
i T T T T T T T
0 5 10 15 20 25 30 35 40
Free only Paid only Both free and paid
Number of non-dailies, by ownership and geographic coverage
Community | -
Private
Public
; T T T T T T 1
0 5 10 15 20 25 30 35
m National m Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue

7,000 6,500

0 5,000

M private W private private
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MONTENEGRO,
2011

General regulations:

Selected media regulations

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

v" No qualifications required by law/regulation for individual to practice as journalist

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

Responsibilities of the regulatory
thority for broadcast:
Agency for Electronic Media

v License/authorisation for broadcast
channels

¥ Monitoring competition and
concentration rules

v Monitoring time allocation for
advertisements on broadcast media
v Monitoring legal provisions on
content

v Assessment and/or resolution of
citizens' complaints

v’ Regulating advertising

v’ Proposing policies and regulations,

Broadcast regulations:

v Existence of legal provisions for
community radio and television
Broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 17 June 2015

Notes:

Entitlement to operate a broadcast channel

|Terrestrial| | Cable | | Satellite I
.

Licence

Registration

3

C Agency for Electronic Media>

Accountability of the public broadcaster

Editiorial
line

Appointment of
members

v
Its own governing/ Legislative
executive Board body

To operate a newspaper title, a registration at the Ministry of Culture is required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community -
Private 19
Public 2 14
T T T T T T T T 1
0 5 10 15 20 25 30 35
mAbove 75% of households mBetween 25% and 75% of households Below 25% of households

Number of television channels, by technical penetrationand ownership

Community | -

public |2

1} 5 10 15 20

Above 75% of households Between 25% and 75% of households W Below 25% of households

Number of television andradio channels, by type of transmission signal

Television 25
Radio
0 10 20 30 40 50
B Anzlogue only M Digital only Both analogue and digital (terrestrial and/or sztellite)

Number of television and radio channels, by technical transmission

platform
Television 13
Radio 70
1 T T T T T
0 10 20 30 40 50
WTerrestrial only ® Cable only Satellite only Combined
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NEWSPAPER STATISTICS, 2011

Number of both print and online daily titles

Print and online

T T T T
a 1

T
2

4
Free only Paid only Both free and paid

Number of daily titles, by ownership and geographic coverage

Community

Private

Public

T T
a

3
W MNational W Sub-national

4 major dailies, by average circulation per issue and ownership

Circulation per issue

T T T T 1
a 5,000 10,000 15,000 20,000 25,000 30,000 35,000 40,000 45,000

B Private B Private Private Public
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MOROCCO, 2011  NYI[Yeie=lo Nagl=le [EWE=-{V|E1d[e]aS

General regulations:

¥ No Legal guarantees in place to assure the confidentiality of journalists’ sources

¥" Qualifications required by law/regulation for individual to practice as journalist

¥ Constitutional provision for access to information held by the state

¥" Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies.
v Cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel

Responsibilities of the regulatory
authority for broadcast: Television Radio
Haute Autorité de la Communication
.

Audiovisuelle-HACA I

¥ License/ authorisation for I Terrestrial | | Cable | | Satellite |
broadcast channels

v Spectrum frequencies
management*

¥ Monitoring of competition rules
v Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on Licence Authorisation
content

¥" Monitoring the Code of Conduct
for broadcasting media

¥ Regulating advertising®

v Proposing policies and regulation.
¥ Ensuring fair access to media Haute Autorité de la Communication
during the election periods Audiovisuelle-HACA

* Mandate is shared with another
entity Accountability of the public broadcaster

Broadcast regulations:

Appointment o

¥'No legal provisions for community members

radio and television broadcasting

¥ No legal timeframe for the switch-
off from analogue to digital for
terrestrial television*

_._____I._____l____r_______.l
* see notes : '.l :
¥ ¥ ¥ v
Own governing / HACA Legislative (. arnment
executive board body
Notes:

The regulatory authority proposes to His Majesty the King a list of candidates to hold specific positions in the public broadcast
institutions.

The HACA ensures compliance with the provisions of the specifications signed with operators. HACA post-controls advertising in the
media to ensure that the provisions of law 77-03 are respected. The HACA may also suggest amendments to the government for
legislative and regulatory changes necessitated by technological, economic, social and cultural sector activities including advertising.
Switch-off for terrestrial television is planned in 2015 for UHF and 2020 for VHF, according to the Regional Radio Communication Conference
in Geneva (RRC-06), but Morocco does not have a regulatory framewaork that defines the agenda of this shift.

A registration that is delivered by the General Attorney (Procureur du Roi), is requested to operate a newspaper title.

There is no regulatory authority nor a self-regulatory body for newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels
Community | .
Private
Public
T T T T T T 1
0 5 10 15 20 25 30
mAbove 75% of households m Between 25% and 75% of households  m Below 25% of households B4 major television M Others
Number of television channels, by technical penetration and ownership Audience shares of 4 major television channels, by ownership
Community | .
Private | - Television
Public
T T T T T 1
' ' ‘ ‘ ! ! ‘ 0 10 20 30 a0 50
a 2 4 ] 8 10 12

m Public m Public m Public m Public
nAbove 75% of households  Between 25% and 75% of households  mBelow 25% of households

Total audience share of 4 major radio channels

Number of television and radio channels, by type of transmissionsignal

Television
Radio

1 T T T T T T T T 1 B4 majorradio M Others
0 5 10 15 20 25 30 35 40 45

mAnalogueonly  mDigitalonly  mBothanalogue and digital (terrestrial and/or satellite) Audience shares of 4 major radio channels, by ownership
'’

Number of television and radio channels, by technical transmission

platform
Radio

Television 8 T T T T T T T 1
0 10 20 30 40 50 60 70
W Public W Privé W Public WPrivé
Radio

0 5 10 15 20 25 30 35 40 45

W Terrestrial only mCableonly nSatellite only Combined
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NEWSPAPER STATISTICS, 2011

Number of daily titles, by ownership and geographic coverage

Community
Private
Public
Not specified 29
T T T T T T
0 3 10 15 20 25 30

o National ~m Sub-national  m Not specified

Number of hon-dailies, by ownership and geographic coverage

Community
Private |...
Public |...

Not specified 117

35

0 20 40 60 80 100 120

W Mational m Sub-national  m Not specified

Notes:

140

There are 588 titles available in the country, but their distribution is estimated as follow:

e 72% are in Arabic and 24% are in French;

e 76% have national coverage and 24% focus on regional coverage;

o 5% are daily titles, 20% are weekly; and
e 12% receive grants from the state.
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MOZAMBIQUE, , .
2011 2 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v No qualifications required by law/regulation for individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

¥ Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel

Responsibilities of the regulatory Responsibilities of the
authority for broadcast: regulatory authority for
i i o z newspapers:
Gabme:te de Informaca.o & Instituto Television Radio b b e
Naciona das Comunicacoes de ol
Mocambique A ¥ Entitlement to operate
| ¥ Monitoring legal provisions
| Terrestrial | | Cable I I Satellite | : 3" EOItent
¥ Monitoring competition and Y Y | Monitaring a Code of
d | Conduct for newspapers
concentration rules | |
¥ Monitoring legal provisions on : ) |
content | |
¥ Monitoring a Code of Conduct on B -'|\ !

broadcasting media

v’ Proposing policies and regulations Licence

'y
|

Instituto Naciona das
Comunicacoes de
Mocambique

Broadcast regulations:

¥'No legal provisions for community
radio and television broadcasting
v'Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2015

Appointment o
members

Its own governing/
executive board

Notes:
To operate a newspaper title, a license, registration and authorisation delivered at the Gabinete de Informacao are required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and
ownership

Mot specified
Community
Private
Public
T T T T T T T 1
() 10 20 30 40 50 60 70
m Above 75% of households m Between 25% and 75% of households
m Below 25% of households W Not specified

Number of television channels, by technical penetration and
ownership

Mot specified
Community
Private
Public

t T T T T T T T 1

o 1 2 3 a 5 6 7 8

Above 75% of households Between 25% and 75% of households
m Below 25% of households m Not specified

Number of television and radio channels, by type of transmission

sighal
Television 7
Radio 82
a 20 40 60 80 100
mAnalogue only
m Digital only

Number of television and radio channels, by technical
transmission platform

Television 6

Radio

a0 60 80 100

o
8

mTerrestrialonly mCableonly mSatellite only Combined m Mot specified

Number of community television and radio channels, by type of
community media organization

Television -

Radio

[=]
8
]
]
&
g
g
3

m Community associations m Educational institutions  mReligious institutions mOther
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NEWSPAPER STATISTICS, 2011

Number of print only daily titles

Print only 3

T T T T T T T 1
[} 0.5 1 15 2 2.5 3 3.5

Free only Paid only Both free and paid

Number of both print and online daily titles
Print and online 16

T T T T 1
[} 5 10 15 20

Free only Paid only Both free and paid

Number of daily titles, by ownership and geographic coverage

Community | -
Private

Public
T T T T T 1
[} 1 2 3 4 5

W National W Sub-national  m Not specified

-03 -

Number of print only non-daily titles

Printonly |1 92

0 0 20 30 4 50 60 0 80 %0 100

Free only Paid anly Both free and paid

Number of non-dailies, by ownership and geographic coverage

Community

Private

Public | 1

0 10 20 30 40 50 60 0 80 %0 100

m National m Sub-national



NIGER, 2011

General regulations:

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Conseil Supérieur de la
Communication-CSC

¥ License/authorisation for broadcast
channels

¥ Monitoring competition and
concentration rules

¥ Manitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on
content

¥ Assessment and/or resolution of
citizens' complaints

¥ Monitoring a Code of Canduct on
broadcasting media

¥ Regulating advertising

¥ Ensuring fair and equal access to
media during the election periods

Broadcast regulations:

v Prescribed quotas for domestically
originated broadcast content:

> 90% for public Radio and television
channels

» 65% for private radio and television
channels

v Existence of legal provisions for
community radio and television
Broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: 17 June 2015

Notes:

To operate a newspaper title, an authorisation from the Ministry of Justice is required.

Selected dia regulations

Entitlement to operate a broadcast channel

Television

Terrestrial

| Cable | | Satellite

4

‘ Radio ’

A

o

Authorisation

Conseil Supérieur de la Communication-CSC

Accountability of the public broadcaster

Editiorial line

ONIMED is the self-regulatory body for newspapers.
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Appointment of

Government

Responsibilities of the
regulatory authority for
newspapers:
Conseil Supérieur de la
Communication-CSC

v Monitoring of
competition rules
v'Monitoring advertising
v'Maonitoring legal
provisions on content

v Assessment and/or
resolution of citizens'
complaints
¥'Monitoring a Code of
Conduct for newspapers



BROADCAST STATISTICS, 2011

MNumber of radio channels, by technical penetration and
ownership

Community 109
Private 40 . 3
Public 7
T T T T T T 1
0 20 40 60 80 100 120
m Above 75% of households m Between 25% and 75% of households
Below 25% of households m Mot specified

Number of television channels, by technical penetration and
ownership

Community -
Private
public 1
T T T T T 1
o 1 2 3 4 5
Above 75% of households Between 25% and 75% of households
mBelow 25% of households m Not specified

MNumber of television and radio channels, by type of transmission
signal

Television L
Radio -3
0 50 100 150 21

00

m Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical
transmission platform

Television

N W

Radio

50 100 150 200

o

m Terrestrial onky mCable only Satellite onhy Combined

Number of community television and radio channels, by type of
community media organization

Television | -

Radio

0 20 a0 50 20 100 120
m Community associations M Educational institutions Religious institutions  mOther
Notes:
e Religious institutions are not allowed to operate a broadcast channel.
e The 7 public radio channels are regional and each covers one of the seven provinces of the country.
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online 2 Print only
T T T T T 1 T T T T T T T
0 1 1 2 2 3 0 10 20 30 40 50 60
Free only Paid only mBothfree and paid Freeonly ©Paidonly mBothfree and paid  mNot specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community
Private Private
Public Public § 1
T T T T T T 1 T T T T T T T
[} 0 0 1 1 1 1 a 10 20 30 40 50 a0
W National W Sub-national W National W Sub-national W Not specified
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LIRSl kBl Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

v' No qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

¥" No legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory

authority for broadcast
National Telecommunication

Commission -NTC | Radio }

v’ License/authorisation for broadcast T 1
channels
v Spectrum frequency management | Terrestrial | | Cable | | Satellite I

v Monitoring time allocation for
advertisements on broadcast media
v Ass and/or resolution of
citizens' complaints

¥ Regulating advertising

¥ Proposing policies and regulations

License Registration Authorisation

Natnonal Telecommunication Commission -N‘I)

Broadcast regulations: Accountability of the public broadcaster

¥ No quotas for domestically
originated broadcast content

v No legal provisions for community
radio and television broadcasting

¥ No timeframe for the switch-off
from analogue to digital for
terrestrial television

Appaintment of
members

Editiorial line

Government

Notes:

Kapisanan ng mga Broadcasters sa Pilipinas is the self-regulatory body for broadcasting.

There is no regulatory authority or a self-regulatory body for newspapers.

To operate a newspaper title, a license from the Department of Trade and Industry and registration at the Securities and Exchange
Commission are required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
Community 97
Private 1055
Public 92
T T T T T T 1
0 200 400 600 800 1000 1200

m Above 75% of households m Between 25% and 75% of households

m Below 25% of households W Not specified

Number of television channels, bytechnical penetrationand
ownership

Community

Private

Public

|

318

o 50 100 150

T T
200 250 300

Between 25% and 75% of households
W Mot specified

Above 75% of households
m Below 25% of households

Number of television andradio channels, by type of transmission
signal

Television

372

Radio 1244

1
350

o

200

W Analogue only
m Digital only

Number of television and radio channels, by technical
transmission platform

372

Television

Radio

o
)
(=}
=]

mTerrestrialonly mCableonly  mSatellite only Combined m Not specified

Number of community television and radio channels, by type of
community media organization

Television

Radio

1400

Total audience share of 3 major television channels

18.2

W3 major television Others

shares of 3 major channels, by ownership

TEIeviSion _
] 20 40 60 80

W Private

M Private M Private

Total audience share of 3 major television channels

28
-?2

W3 majorradio W Others

Audience shares of 3 major radio channels, by ownership

e _
T T T T T T T T
0 10 20 30 40 50 60 70

W Private

W Private M Private

Notes:

a0 100

o
5

B Community associations M Educational institutions ™ Religious institutions M Other

120

-08 -

e The data source for radio channel
audience share is the July 2012 AC Nielsen
survey in the National Capital Region.

e The data source for television audience
share is the Nov. 2011 AC Nielsen survey.



NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only 92

0 10 20

Free only Paid only  mBothfree and paid  m Not specified

Number of daily titles, by ownership and geographic coverage

Community
Private 9
Public
Mot specified
T T T T T T T T T 1
0 10 20 30 40 50 60 70 80 90
W National W Sub-national
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NON-DAILIES

Number of print only non-daily titles

Print only 405

) 50 100 150 200 250 300

Free only Paid only mBothfreeand paid  m Not specified

Number of non-dailies, by ownership and geographic coverage

Community
Private
Public
Not specified
T T T T T T T T T 1
0 50 100 150 200 250 300 350 400 450
m National m Sub-national



POLAND, 2011 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

v No qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

¥ Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:

Krajowa Rada Radiofonii i Telewizji-

¥ License/authorisation for broadcast | [ ]

channels rox Cable Satellite
¥ Monitoring competition and

| Terrestrial

concentration rules* 3 T

A
|
|
1

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitaring legal provisions on content
¥ Assessment and/or resolution of
citizens' complaints

¥ Monitaring a Code of Conduct on
broadcasting media

v Regulating advertising

¥ Proposing policies and regulations

v Ensuring fair and equal access to media
during the election periods

License Authorisation

Krajowa Rada Radiofonii i Telewizji- KRRiT
* Mandate is shared with another entity

. Accountability of the public broadcaster

¥ Prescribed quotas for domestically
originated broadcast content:

» 33% for public radio and television
channels

» 33% for private radio and television
channels

¥ Existence of legal provisions for
community radio and television
broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial Krajowa Rada Radiofonii i
television: 31 July 2013 Telewizji- KRRIT

Appointment of

Editiorial line members

4

Government

Notes:
Izba Wydawcow Prasy is the self-regulatory body for newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and
ownership

Not specified 56 .1
Community |13
Private 220

Public 17 m3m 1

T 1
o 50 100 150 200 250
m Above 75% of households m Between 25% and 75% of households

Below 25% of households m Not specified

MNumber of television channels, by technical penetration
and ownership
Mot specified 2

Community

private |3 I E———

Public |11 3 3 M4

o 50 100 150 200 250 300
Above 75% of households Between 25% and 75% of households
W Below 25% of households W Mot specified

Number of television and radio channels, by type of
transmission signal

Television
Radio

T T T T T T 1
305 310 315 320 325 330 335

m Mot specified

MNumber of television and radio channels, by technical
transmission platform

Television

Radio |2 315

50 100 150 200 250 300 350

a 4

mTerrestrialonly m Cable only m Satellite only m Combined m Mot specified

MNumber of community television and radio channels, by
type of community media organization

Television
Radio

a 10 20 30 40 50
m Community associations m Educational institutions
Religious institutions m Other

Notes:

e Radio community channels are operated by associations and local cultural institutions.

e Television channels are operated by housing co-operatives and local cultural istitutions.
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES

Number of print only daily titles Number of print only non-daily titles

e ; _ e |2 -

0 10 20 30 a0 50 60 70 80 0 5 10 20 25 30 35 40
Free only Paid only mBoth free and paid Free only Paidonly mBothfreeandpaid m Not specified
Number of daily titles, by ownership and geographic coverage Number of hon-dailies, by ownership and geographic coverage
Community | ... Community
Private Private
Public | ... Public
1 T T T T T T T 1 t T T T 1
0 5 10 15 20 25 30 35 0 0 5 10 15 20
W National W Sub-national m National m Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 535,505 416,288 391,596 296,001

T
400,000 800,000 1,200,000 1,600,000

[=1]

M Private W Private Private Private
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ol piVcr.\BIoi kIl Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

v Qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel
authority for broadcast: Responsibilities of the
Emldade.ReguladoTa paraa regulatory authority for
Comunicagdo Social-ERC —_— newspapers:
v License/authorisation for broadcast e Entidadh Ragiadors pard 8
Comunicagdo Social-ERC
channels
v Spectrum frequency manag » [ JI I ¥ Entitlement to operate
¥ Monitoring competition and | Terrestrial | Cable | | Satellite | ¥ Monitoring of competition And
concentration rules® 7y ’ concentration rules
v Monitoring time allocation for ¥ Monitaring advertising
advertisements on broadcast media 'L ol L l ¥ Monitoring legal provisions on
¥ Monitoring legal provisions on T R 1T R:_ G e content
content ¥ Assessment and/or resolution

¥ Assessment and/or resolution of I l of citizens’ complaints

l |
citizens' complaints 7 B 5 ¥ 4 5 ¥ Monitoring a Code of Conduct
¥ Monitoring a Code of Canduct on License Authorisation Registration Concession for newspapers
broadcasting media ¥ Proposing regulations
v Proposing palicies and regulations™® i
=

* Mandate is shared with another |

entity ntidade Reguladora parﬁ Cfeasurnyarliamentarv

Comunicac¢do Social-ERC Affairs

Broadcast regulations: Accountability of the public broadcaster

v Prescribed quotas for domestically
originated broadcast content:

> 60% for public radio channels

¥ 50% for public television channels
» 25% for private radio channels

> 50% for private radio channels

¥ No legal provisions for community
radio and television broadcasting

¥ Timeframe for the switch-off from
analogue ta digital for terrestrial
television: 26 April 2012

Appointment of
members

Editiorial line

ntidade Reguladora para a
Comunicagao Social-ERC

Its own governing Legislative
Government 2
executive board body

Notes:
To operate a newspaper title, registration at the Entidade Reguladora para a Comunicagdo Social-ERC is required.
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BROADCAST STATISTICS, 2011

Number of radio ct Is, by technical p ion and hip Total audience share of 4 major television channels
Community | 4 .5
m3m2
Private
" m3
Public =1
1 T T T T T T |
0 50 100 150 200 250 300 350
m Above 75% of households mBetween 25% and 75% of households
m Below 25% of households mNot specified
B4 major television ¥ Others
Number of tel channels, bytechnical p ionand ownership
Community | a Audience shares of 4 major television channels, by ownership

pubic 2 S
T T T T T T T T T 1 Television
o 5 10 15 20 25 30 35 40 45
Ahove 75% of households Between 25% and 75% of households
m Below 25% of households m Not specified | | | | ! ! ! |
0 10 20 30 40 50 60 0

Number of television and radio channels, by type of transmission signal
W Private W Private m Public m Public

Total audience share of 4 major radio channels
Television 50
Radio 343 "8

B Analogueonly mDigital only ®Bothanalogueand digital (terrestrial and/or satellite] ~ Mot specified

=)
w
3
I
=]
o)
S
=1
=]
&5
S
w
=]
=]
w
@
=
5

Number of television and radio channels, by technical transmission
platform B4 majorradio M Others

, "7
Television 3% ms Audience shares of 4 major radio channels, by ownership

o

Radio 343
T T T T T T T T 1 Radio
50 100 150 200 250 300 350 400
WTerrestrialonly  mCableonly  mSatellite only Combined W Not specified
t T T T T T
0 10 20 30 40 50

Number of community television andradio channels, bytype of

" M Private M Private W Private M Private
y media
Television |
Radio
[} 05 1 15 2 25 3 35 4 4.5

W Community associations mEducational institutions W Religious institutions W Other

-104 -



NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of print only daily titles Number of print only non-daily titles
Print only 1 Printonly | 46 424
T 1 T T T T T T T T T
0 1 [} 50 100 150 200 250 300 350 400
Free only Paid only m Bothfree and paid Free only Paid only m Bothfree and paid
Number of both print and online daily titles Number of both print and online daily titles
Print and online 3 26 Print and online 8 72
T T T T T T T 1 T T T T T T T T
L] 5 10 15 20 25 30 35 1] 10 20 30 40 50 60 0
Free only Paid only m Both free and paid Free only Paid only m Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | . Community
Private Private
Public 1 Public 7 E1
T T T T T T 1 T T T T T T T T
L] 5 10 15 20 25 30 a 50 100 150 200 250 300 350
W National W Sub-national W National W Sub-national  m Not specified

4 major dailies, by average circulation perissue and ownership

Circulation per issue 129,120 90,043 89,036 87,112

T T T
0 50,000 100,000 150,000 200,000 250,000 300,000 350,000 400,000 450,

W Private W Private Private Private
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ROMANIA, 2011 Selected dia regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Responsibilities of the regulatory

authority for broadcast Entitlement to operate a broadcast channel
National Audio-visual Council

¥ License/authorisation for broadcast
channels Television Radio
¥ Monitoring competition and

concentration rules* [ T 1 |
¥ Monitoring time allocation for |
advertisements on broadcast media Terrestrial | | Cable | | Satellite | |
¥ Monitoring legal provisions on x * |
content |
|
|
|

¥ Assessment and/or resolution of
citizens' complaints

¥ Manitoring a Code of Conduct on b A - —— e = — — —
broadcasting media S
¥ Regulating advertising

¥ Proposing policies and regulations
¥ Ensuring fair and equal access to
media during the election periods

License Authorisation

National Authority for
Management and Regulation in
Communications (ANCOM)

National Audiovisual
Council

Broadcast regulations:
Accountability of the public broadcaster

v Prescribed quotas for domestically

originated broadcast content:*

» 30% for public radio and television

channels

v Existence of legal provisions for

community radio and television

broadcasting

¥ Timeframe for the switch-off from

analogue to digital for terrestrial

television: 01 January 2015

y A
*see notes Its own governing/
executive board seeisiative dody Sosrment

Notes:

Appointment of

Editiorial line members

According to the Romanian National Audio-visual Council Decision No. 220/2011 regarding the regulatory code of the audio-visual content, Art. 85,
broadcasters under Romanian jurisdiction are obliged to reserve for European works, as defined in the audio-visual law, a minimum 50% of the
transmission time, except for the time allotted to news, sports events, games, advertising, as well as teletext and teleshopping services. Also, they
reserve at least 10% of the transmission time or at least 10% of their budget allotted to the programmes for the European works created by
independent producers, except for the time allotted to news, sports events, games, advertising, as well as teletext and teleshopping services.

The audio-visual law has a more strict approach to defining dominant positions on the market, by defining clearly upper limits in media ownership,
whereas the competition law allows more discretion to the bodies responsible for implementation.

Convention of Media Organizations is the self-regulatory body for newspapers. The Journalists’ Unified Code of Ethics was adopted in 2009 by the
members of the Media Organizations Convention in cooperation with the Center for Independent Journalism and ActiveWatch-the Media Monitoring
Agency, and was supposed to apply to all the Romanian Journalists.

To operate a newspaper title, a license, registration and autharisation are required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Number of television and radio channels, by technical
transmission platform
Not specified
Television
Community
Private
Radio 32
Public
T T T T T T T 1 ! ! ! ! ! !
0 100 200 300 400 500 600 700 0 200 400 600 800 1000
m Above 75% of households mBetween 25% and 75% of households B Terrestrialonly mCableonly mSatelliteonly = Combined mNot specified
1 Below 25% of households W Not specified
Number of television channels, bytechnical penetration and ownership Total audience share of 4 major radio channels
Not specified
Community
Private
Public
T T T T T T T T T 1
0 100 200 300 400 500 600 700 800 900
Above 75% of households Between 25% and 75% of households W4 majorradio  HOthers

m Below 25% of households 0 Not specified

Audience shares of 4 major radio channels, by ownership

Number of television and radio channels, by type of transmission signal

Radio

Television

) 10 20 30 40 30

Radio 3
B Private B Public M Private B Private

0 100 200 300 400 500 600 700 800 500

mAnalogueonly  mDigital only ® Bothanalogue and digital (terrestrial and/or satellite] + Not specified
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ST. VINCENT AND

L DS Selected media regulations

2011

General regulations:

v No legal guarantees in place to assure the confidentiality of journalists’ sources

v No qualifications required by law/regulation for an individual to practice as journalist

v No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v No cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Responsibilities of the regulatory

authority: Entitlement to operate a broadcast channel
The National Telecommunications
Regulatory Commission

channels

¥ Spectrum frequency management
¥ Assessment and/or resolution of
citizens' complaints

¥ Proposing policies and regulations A 4

Television Radio
¥ License/authorisation for broadcast -

Terrestrial | | Cable | | Satellite I

Broadcast regulations: w o
v Existence of legal provisions for
community radio breoadcasting

¥ No timeframe for the switch-off from

analogue to digital for terrestrial
television

Ministry of
Telecommunications

Notes:

There is no public broadcaster in Saint Vincent and the Grenadines. There are 10 private and 3 community radio channels, and one
private television channel.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community a
Private 8
Public | -

W Above 75% of households  m Between 25% and 75% of households Below 25% of households

o
¥
-
@
=)
=

12

Number of television channels, by technical penetration and ownership

Community -
Private 1

Public -

Above 75% of households Between 25% and 75% of households ~ m Below 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio 13

W Analogue only mDigital only Bothanalogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission
platform

Television 2
Radio 13

W Terrestrialonly ~ mCable only Satellite only Combined M Not specified

o
r
-~
@
e
5
5

14

Number of community television andradio channels, by type of
community media organization

Television | -
Radio

1 2 3 4

o

B Community associations B Educational institutions Religious institutions B Other
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NEWSPAPER STATISTICS, 2011

NON-DAILIES

Number of print only non-daily titles

Print only

Free only Paid only Bothfree and paid  m Not specified

Number of both print and online daily titles

Print and online

2
T T T T T
0 0.5 1 1.5 2
Free only Paid only Both free and paid

Number of non-dailies, by ownership and geographic coverage

Community | ~
Private
Public
Not specified 2
T T T T T T T
i} 0.5 1 1.5 2 2.5 3
W National  m Sub-national Not specified

Note:
e There is no daily title.
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SENEGAL, 2011 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

v Existence of qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Responsibilities of the regulatory
authority for broadcast: Entitlement to operate a broadcast channel
Conseil National de Régulation de
I'Audiovisuel-CNRA

¥ Monitoring competition and Television Radio

concentration rules
v Monitoring time allocation for | | | =y
advertisements on broadcast media

| |

|

;::::‘\:torlng eaA provisions.on Terrestrial Cable Satellite : :

v A and/or resolution of * Y i |
citizens' complaints | . e e S S e S, v e =
v Proposing policies and regulations | N | '

¥ Ensuring fair and equal access to e e B -

media during the election periods

License isati Registration
| .
T
A

Broadcast regulations:

Autorité de Régulation
des Télécommunications
et des Postes (ARTP)

v Prescribed quotas for domestically
originated broadcast content:

» 60% for public radio and television
channels

» 60% for private radio and television
channels

vEdsEnmiof el grovisitmstor Accountability of the public broadcaster
community radio and television
broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2015

Presidency of the
Republic

Ministry of
Communication

Appointment of
members

Editiorial line

Conseil Nauonal de Régulation Its own governing/ GovERTRERE
de I'Audiovisuel (CNRA) executive board

Notes:
The Comité pour le Respect de |'Ethique et de la déontologie (CORED) is the self-regulatory body for broadcast and newspapers.
To operate a newspaper title, registration at the Ministry of Communication is required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community 104

prvete NG

Public |1
T T T T T T 1
0 20 40 60 80 100 120
m Above 75% of households m Between 25% and 75% of households
Below 25% of households m Mot specified

Number of television channels, by technical penetrationand
ownership

Community

pusic [N

i} 1 2 3 4

w
o

Above 75% of househaolds Between 25% and 75% of households m Below 25% of households

Number of television and radio channels, by type of transmission

signal
Television 7
Radio 137
o 20 40 60 80 100 120 140 160
m Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission
platform

Television

Radio

‘ w
o
w
~

T T 1
20 40 60 80 100 120 140 160

o

mTerrestrial only m Cable only Satellite only Combined

Number of community television and radio channels, by type of
community media organization

Television .
Radio 10 -

20 40 60 80 100 120

o

W Community associations m Educational institutions Religious institutions ~ m Other
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

NON-DAILIES

Number of print only non-daily titles

Print anly 4 Print only 14
T T T T T 1 T T T T T T T T 1
1] 1 2 3 4 5 1] 2 4 6 8 10 12 14 16
Freeonly 1 Paidonly mBothfreeandpaid  m Not specified Free only Paid only Both free and paid
Number of both printand online daily titles Number of both print and online non-daily titles
Print and online 12 Print and online 2
T T T T T T T 1 T T T T T 1
0 2 4 6 8 10 12 14 0 1 1 2 2 3
Free only Paid only Both free and paid Free only Paidonly mBothfreeand paid mNot specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community
Private Private
Public Public | -
T T T T T T T T 1 T T T T 1
0 2 4 6 3 10 12 14 16 1] 5 10 15 20
B National W Sub-national m National m Sub-national
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SERBIA, 2011 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Responsibilities of the regulatory
authority for broadcast:
Republic Broadcasting agency- RRA

¥ License/autharisation for broadcast channels Radio
¥ Spectrum frequency management

¥ Manitoring competition and concentration 1
rules I | |
¥ Monltoring time allocation for Terrestrial Cable | Satellite
advertisements an broadcast media

¥ Manitoring legal provisions on content 1
¥ Assessment and/or resolution of citizens' |
complaints |
¥ Proposing palicies and regulations '
¥ Ensuring fair and equal access to media

during the election periods

Entitlement to operate a broadcast channel

——— eIV e e e -

License Authorisation Registration

Republic Broadcasting Serbian Business
agency(RRA) Registers Agency

v Prescribed quotas for domestically originated Accountability of the public broadcaster
broadcast content:

» 20% for public and private radio channels

» 50% for public and private television channels

v’ existence of legal provisions for community radio
and television broadcasting

v Timeframe for the switch-off from analogue to
digital for terrestrial television: June 2015

Broadcast regulations:

Editiorial line

Its own governing/
executive board

Republic Broadcasting
agency (RRA)

Legislative body

Notes:

In Serbia, there is a functional legal framework for accessing information held by the state ILaw on free access to information of
public importance.

To operate a newspaper title, registration at the Serbian Business Registers Agency is required.

-114 -



NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Printonly |1 e
T T T T 1
0 5 10 15 20
Free only Paid only m Both free and paid
Number of both print and online daily titles
Print and online 16
T T T T 1
0 5 10 15 20
Free only Paid only 1 Both free and paid
Number of daily titles, by ownership and geographic coverage
Community
Private
Public
Not specified
T T T T 1
0 5 10 15 20

W National ~ m Sub-national  m Not specified
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NON-DAILIES

Number of print only non-daily titles

Printonly | 4 292
T T T T T T T 1
0 50 100 150 200 250 300 350
Free only Paid only  Both free and paid
Number of non-dailies, by ownership and geographic coverage
Community
Private
Public
Not specified
T T T T T T 1
0 50 100 150 200 250 300
W National  mSub-national  m Not specified



(e [HIIHv kBl Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

¥ No legal provision for access to infarmation held by the state

Entitlement to operate a broadcast channel

Responsibilities of the regulatory Responsibilities of the
authority for broadcast regulatory authority for
(Department of Information and newspapers:
Communications Technology) Seychelles Licensing
Authority- SLA
] B |
¥ Spectrum frequency management ] 3 ¥ Entitlement to operate
p: h:onimﬁns C:mpe:i'ﬁon 2 ngd | Terrestrial | | Cable I | Satellite | + Monitoring of
concentration rules* 4 A r 4 £ competition rutes*
¥ Monitoring time allocation for l | |
advertisements on broadcast media® | b A ) )
¥ Proposing policies and regulations | | | * Mandate is shared with
(A R N et S, | e another entity
* Mandate is shared with another

entity License I Registration
Broadcast regulations: Seychelles Licensing partment of lnformatlon and
Authority- SLA Commumcatlons Technology

v Prescribed quotas for domestically
originated broadcast content:

» 33% for public radio and television
channels

» 33% for private radio and television
channels

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: 15 June 2015

Accountability of the public broadcaster

ppointment of
members

Editiorial line

e ol

—_——

h

Its own governing/

5 Government
executive board

Notes:
Seychelles Media Commission is the self-regulatory body for broadcast and newspapers.
To operate a newspaper title, a license, registration and authorisation from the Seychelles Licensing Authority are required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community
Private
Public
T T T
0 1 2
mAbove 75% of household 25% and 75% of households - w Below 25% of households

Number of television channels, bytechnical penetration and ownership

Community

Private | -

Public 1

Above 75%of households  Between 25% and 75% of households W Below 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio
0 1 2

B Analogue only HDigital only 1 Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission
platform

Television
Radio

T T T

0 1 2

WTerrestrialonly ~ mCableonly  mSatelliteonly = Combined WMot specified

Total audience share of television channels

10

m major television  m Others

Audience shares of televisionchannels, by ownership

e _
T T T T T 1
0 20 40 60 80 100

mPublic

Total audience share radio channels

5

mmajorradio  mOthers

Audience shares of radio channels, by ownership

e _
T T T T T T T T
80 82 84 86 88 90 92 94

m Public mPublic

96
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

Print only 1

NON-DAILIES

Number of print only non-daily titles

Print only 2
T T T T T
0 1 2 o 1 2
Free only Paid only Both free and paid Free only Paid only Bothfreeand paid  m Mot specified

Number of both print and online daily titles Number of both print and online daily titles

Print and online 2 Print and online 1

0 1 2

=
-

Free only Paid only Both free and paid Free only Paid only Bothfreeand paid  mNot specified

Number of daily titles, by ownership and geographic coverage Number of hon-dailies, by ownership and geographic coverage

Community | - Community | -
Private Private
Public Public | -
T T T T T
Q 1 2 3

0 1 2 3

W National W Sub-national W National W Sub-national

Dailies, by average circulation perissue and ownership

Circulation per issue

3 667
1, ODO 1, 500 2, O'DO 2, 500 3, OOG 3, 500 4, ODO

M Public M Private Private
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SLOVENIA, 2011

General regulations:

Selected media regulations

v Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

v Constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Post and Electronic Communications
Agency of the Republic of Slovenia -
APEK

¥ License/authorisation for broadcast
channels*

¥ Spectrum frequency management

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitoring legal provisions on content
v Ass ntand/or lution of
citizens’ complaints

¥ Monitoring a Code of Conduct on
broadcasting media

v Regulating advertising®

v Ensuring fair and equal access to media
during the election periods

*Mandate is shared with another entity

Broadcast regulations:

¥'No legal provisions for community
radio and television Broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television:29 October 2012

Notes:

Entitlement to operate a broadcast channel

g
l i
| Terrestrial | | Cable | | Satellite | :
f e :
I | | I
I i | I
l A A !
| | | J
e e . S O U

ency of the Republic of Slovenia - APE

( Post and Electronic Communications

Accountability of the public broadcaster

ppointment o
members

Government Legislative body

Its own governing/
executive board

License from the Agency (APEK) is not required for a radio or television channel that is distributed solely over the Internet, but only for

those that are using radio spectrum and cable,

Cross media ownership is forbidden. There is no limitation for a private broadcaster to operate more than one channel of the same type
(radio or television). However, there is an ownership limit when buying another already established

broadcaster, set to 20%, i.e. broadcaster can have a maximum of 20% share in another broadcaster {(same for daily newspaper) of the
same kind without prior approval of the competent ministry.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community -
Private 3

[ ]
Public n Eﬁ

T
0 10 20 30 40 50 60 70 80 90

m Above 75% of households ~ mBetween 25% and 75% of households Below 25% of households

Number of television channels, by technical penetration and ownership

Community | -

Private a4 21 2]

Public |3 3

T
0 10 20 30 40 50 60 70 80 90

Above 75% of households Between 25% and 75% of households m Below 25% of households

Number of television and radio channels, by type of transmission signal

Television
Radio
0 20 40 60 80 100
B Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission platform

Television 83

Radio 32 .

o
S
8
3
S

100

ETerrestrial only m Cable only Satellite only Combined B Mot specified
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES
Number of both print and online daily titles Number of print only non-daily titles
Print and online 1 3 Print only
T T T T T T T T 1 T T T T T 1
0 1 2 3 4 5 6 7 8 a 10 20 30 40 50
Free only Paid only 1 Both free and paid Freeonly ~ Paidonly mBothfreeand paid mNot specified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community | -
Private Private
Public | - Public | -
T T T T T T T T 1 T T T T T 1
0 1 2 3 4 5 6 7 3 0 10 2 30 40 50
W National 0 Sub-national W National W Sub-national  m Not specified

4 major dailies, by average circulation perissue and ownership

Circulation per issue 39,947

50,000 100,000 150,000 200,000 250,000

[=1]

M Private W Private Private Private
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SOUTH AFRICA, _ .
2011 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists’ sources

v Qualifications required by law/regulation for individual to practice as journalist

v No constitutional provision for access to information held by the state

v Legal provision for access to information held by the state

v' Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:
Independent Communications

Authority of South Africa-ICASA j—j
¥ License fauthorisation to broadcast

channels l
v Spectrum frequency management
¥ Monitoring time allocation for
advertisements on broadcast media
¥ Monltoring legal provisions on
content e A

Terrestrial

Satellite |
4 3

| Cable
A .

| l

m Registration Authorisation ||Other entitlement

Broadcast regulations: Regulatory Authority

(ICASA) Other institution

v'Prescribed quotas for domestically
originated broadcast content:

» 40 % for public radio channels

» 25 % for private radio channels

» 75 % for public TV channels

» 35 % for private TV channels

¥ Existence of legal provisions for
community radio broadcasting and
television

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 15 June 2015 ]

Accountability of the public broadcaster

Editiorial line Appointment of

members

\ 4

Own governing /
executive board

!
v
Ggislative bo@ Governmen)
Notes:

Four entitlements are required to operate a media. The regulatory authority ICASA is responsible for awarding the license,
registration and authorisation, all are required to operate a broadcast channel.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels

Community 271
Private 15
i m2
Public wa
T T T T T 1
100 150 200 250

W Above 75% of households W Between 25% and 75% of households  m Below 25% of households

o
w
=]

m4 majortelevision  mOthers

bytechnical penetrationand ownership

Community
Audience shares of 4 major television channels, by ownership

e |

w

o

Public
T T T T T 1
10 20 30 40 50 Television
Above 75% of households Between 25% and 75% of households W Below 25% of households
0 10 20 30 40 50 a0 70

Number of television and radio channels, by type of transmission signal

¥ Public H Private ¥ Public B Public

Televisi i ji i
elevision 5 Total audience share of 4 major radio channels
Radio
385

50 100 150 200 250
B4 majorradio M Others

o

W Analogue only W Digital only m Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission
platform

Television

Audience shares of 4 major radio channels, by ownership

‘ u‘
S

Radio
0 50 100 150 200 250
- . _ - Radio
WTerrestrialonly W Cableonly  mSatellite only Combined W Not specified
; o o . T T T T T
Number of community andradio bytype of 0 10 20 30 a0

community media organisation

W Public N Public W Public H Public

Television 3 = 1

Radio

0 50 100 150 200 250

B Community associations B Educational institutions H Religious institutions B Other
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

NON-DAILIES

Number of print only non-daily titles

Print only 6 Print only 207 46
i T T T T T T 1 T T T T T T 1
1] 1 2 3 4 5 a6 7 0 50 100 150 200 250 300
Free only Paid only m Both free and paid Free only Paid anly mBothfree and paid
Number of both print and online daily titles Number of both print and online non-dailytitles
Print and online 13 Print and anline 15
T T T T T T T T 1 T T T T T T T T 1
o 2 4 7] 8 10 12 14 16 0 2 4 6 8 10 12 14 16
Free only Paid only 1w Both free and paid Free only Paid only mBothfree and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Communtty | - Community
Private Private
Public Public | -
i T T T T 1 T T T T T 1
1] 3 10 15 20 25 0 30 100 150 200 250
W National m sub-national W National W Sub-national
4 major dailies, by average circulation perissue and ownership
Circulation per issue 1,794 1,756
T T T T T T T 1
1] 2,000 4,000 6,000 8,000 10,000 12,000 14,000
M Private EPrivate Private Private
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SPAIN-CATALONIA, _ _
2011 Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel in Catalonia
Responsibilities of the regulatory

authority for broadcast

Consell de I'Audiovisual de Catalunya- i 2
CAC Television Radio

4

v license/authorisation for broadcast I I
Terrestrial | Cable |

channels®

v’ Monitoring competition and concentration X
rules®{1) ?

¥ Monitoring legal provisions on content |

¥ Monitoring time allocation for : H e 2} pesneeTane
advertisements on broadcast media |

¥ Proposing policies and regulations

=% l
* Mandate Is shared with another entity License Registration
(1) The Consell de I'Audiovisual de Catalunya
monitors media pluralism, not competition
|

rules, which are menitored by the
Competition Authority

Satellite

Consell de I'Audiovisual
de Catalunya (CAC)

Spain Executive
Cabinet

Broadcast regulations:

Accountability of the public broadcaster
v Prescribed quotas for domestically
originated broadcast content:*
v Existence of legal provisions for
community radio and television
broadcasting (although they haven’t been
fully developed)
v Timeframe for the switch-off from
analogue to digital for terrestrial television:
2010 |

\...'\..I ______ P e

Appointment of
members

Editiorial line

* see notes ’
, v I !
Its own governing/ Consell de
. Legislative body |  I'Audiovisual de Government
executive board
Catalunya-CAC
Notes:

*“Other entitlement refers to previous communication to CAC that is of application to “audiovisual communication services that use technologies other than
spectrum, except for those whose coverage exceeds the Catalan territory”. Hence, in the case of cable TV, previous communication to CAC would apply

provided the service didn't exceed the Catalan territory. As the satellite by definition exceeds the Catalan territory, previous communication would be to

Spanish Executive Cabinet.

*Quotas:

For public radio channels, Catalan shall be the "normally used" language in public broadcasters in Catalonia (90%). In Aran Valley, this provision shall be applied
for Aranese {Occitan dialect). 25% songs in Catalan or Aranese.

In private radio channels, Catalan shall be used at least for the 50% of the airtime. Radio Music channels (75% airtime of music) and radio classical music
channels may have special provisions in this sense. 25% songs in Catalan or Aranes (Occitan).

In public and private TV channels, 51% annual airtime devoted to European works. From this percentage, 51% shall be devoted to European works whose
original expression was in an official language in Catalonia, from which 50% must be in Catalan. Minimum of 10% of total airtime to European works
independently produced last 5 years . 25% songs in Catalan or Aranese (Occitan dialect). Furthermore, in public TV, There is obligation for promoting domestic
production.

Information Council of Catalonia Foundation is the self regulatory body for Journalism, including press/newspapers, radio, television, etc.
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BROADCAST STATISTICS, 2011

Total audience share of 4 major television channels

Number of radio channels, by technical penetration and ownership

Community | .
Private 17 m m
3
Public 259
T T T T 1
0 50 100 150 200 250 300
m Above 75% of households mBetween 25% and 75% of households
m Below 25% of households M Not specified
m4 majortelevision  mOthers

Number of television channels, by technical penetration and ownership

Audience shares of 4 major television channels, by ownership

Community | .
v [ -
puotic |16 I Teleision
T T T T T T 1
0 10 20 30 40 50 60
Above 75% of households Between 25% and 75% of households T T T T T T 1
H Below 25% of households o Not specified o 10 20 30 40 30 60

m Public W Private m Public W Private
Number of television andradio channels, by type of transmission sighal

Total audience share of 4 major radio channels

Television 73
589
Radio 304
1 T T T T T T 1
350

0 50 100 150 200 250 300
B Analogue only mDigital only mBothanalogue and digital (terrestrial and/or satellite)
W4 majorradio M Others
Number of television and radio cl I, by technical transmission
platform

Audience shares of 4 major radio channels, by ownership

Television 3
Radio
Radio 304
t T T T T T T 1
T T T T T 1
0 10 20 30 40

0 a0 100 150 200 250 300 330
50

mTerrestrial only W Cableonly m Satellite only Combined
H Public WPrivate W Private W Private

Notes:
e Information refers to Catalonia, regional and local television and radio channels. Audience figures

refer also to Catalonia, although some radio and television channels are Catalan-centered and

others Spain-centered.
e Allradio and television channels are mainly terrestrial, although with eventual availability via

other platforms.
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES

Number of both print and online daily titles Number of both print and online non-dailytitles

printand Online 3_ printand online 16 _

T T T T T T 1 T T T T T T 1
0 10 0 30 420 50 60 0 10 20 30 40 50 60

Free only Paid only 1 Both free and paid Free only Paid only m Both free and paid

Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage

Community | - Community § 1
Private Private

Public | - Public
T T T T T T 1 T T T T T T 1
0 10 20 30 40 50 60 0 10 20 30 40 50 60

W National ~® Sub-national ~ m Not specified W National B Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 179,919 174,964 163,269 104,936

T
0 100,000 200,000 300,000 400,000 500,000 600,000 700,000

M Private W Private Private Private

Notes:

e Non specified: newspapers covering only regions outside Catalonia, but distributed marginally in
Catalonia.

e For the data reported here, a title is considered to have national coverage when it covers all of
Catalonia or more, and sub-national when it refers to a region within Catalonia.
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SWEDEN, 2011 Selected media regulations

General regulations issues:

v Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory

authority for broadcast: = ]
The Swedish broadcasting authority- Television Radio
Myndigheten for radio och tv
[ [

¥ license/authorisation for broadcast Terrastrial Cable Satellite
channels I c
¥ Monitoring time allocation for ?

advertisements on broadcast media |
¥ Monitoring legal provisions on content “
v Assessment and/or resolution of citizens'
complains |

License

Broaticast napiatiaris: Swedish broadcasting

v Existence of legal provisions far authofity

community radio and television
broadcasting

v Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2007

Accountability of the public broadcaster

Appointment of
members

Swedish broadcasting Its own Governing/ G
authority Executive board
Notes:

The Press Ombudsman and the Press Council are the self-regulatory bodies for newspapers.

To operate a newspaper title, registration at the Swedish Patent and Registration Office is required.

Registration refers to printed newspaper. In order to fall under the jurisdiction of the Freedom of Speech Act, a newspaper online has to
be registered at the Swedish Broadcasting Authority, unless the paper version and the online version have the same publisher,

Editiorial line
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BROADCAST STATISTICS, 2011

ber of radio ct ls, by technical penetration and ownership
‘Community
Private
Public B mg
T T T T T T T T T 1
0 20 40 60 20 100 120 140 160 180
m Above 75% of households  mBetween 25% and 75% of households  m Below 25% of households
Number of television channels, by technical penetration and ownership
‘Community
Public |5

T T T T T T T 1

0 10 20 30 40 50 60 70
Above 75% of households Between 25% and 75% of households ~ mBelow 25% of households
Number of television andradio ct Is, by type of transmission signal
Television
Radio "3
"2
0 50 100 150 200 250 300 350
W Analogue only m Digital only m Both analogue and digital (terrestrial and/or satellite)
ber of television and radio ct ls, by technical
platform
Television 67

t T T T T T T |

a 50 100 150 200 250 300 350
mTerrestrialonly  mCableonly  mSatellite only Combined Mot specified

Notes:

Number of community television andradio channels, by type of

Television

Radio

B Community associations M Educational institutions

community media organization

100 150 200

o
w
=]

mReligious institutions W Other

Total audience share of 4 major radio channels

B4 majorradio M Others

Audience shares of 4 major radio channels, by ownership

Radio

10 20 30 40 50 60 70

(=]

m Public m Public w Private mPrivate

e Out of the analogue-only radio channels, at least 133 simulcast online (all public and private radio

channels).
e Digital-only radio channels refer to DAB.

e Community radio mainly transmit on a terrestrial platform.
e Audience share: data provided per channel is the reach.
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NEWSPAPER STATISTICS, 2011

Number of print only daily titles Number of print only non-daily titles
Print only 1 Print anly 103 a5
T T 1 t T T T T T T T T T 1
0 1 2 0 20 40 60 80 100 120 140 160 180 200
Free only Paid only Both free and paid Free only Paid only Both free and paid
Number of both print and online daily titles Number of non-dailies, by ownership and geographic coverage
Community
Print and online 1 74 1 Private
Public
T T T T T T T T T T K T T T T T T T T T T 1
0 10 20 30 40 50 60 70 80 90 100 o 20 40 60 80 100 120 140 160 180 200
Free only Paid only Both free and paid m National W Sub-national

Number of daily titles, by ownership and geographic coverage

Community
Private

Public

W National m Sub-national

4 major dailies, by average circulation perissue and ownership

Circulation per issue 271,700 248,500

T
0 200,000 400,000 600,000 800,0001,000,00Q,200,000,400,00Q,600,000

M Private W Private Private Private

Notes:

e Almost every daily newspapers is categorized as both print and online, but as "paid" since only a
selection of news are available for free only, with one exception where the paper is free for
download as a pdf document.

e A majority of the paid non-daily newspapers have some kind of content online, although the
exact number is missing.
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SWITZERLAND, : .
2011 Selected media regulations

General regulations:

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ Existence of cross-media ownership limitations for domestic private and foreign companies

v Legal provision for access to information held by the state

¥ Constitutiona! provision for access to information held by the state

R sibilities of th latol
i g Entitlement to operate a broadcast channel

authority for broadcast
Office Fédéral de la
Communication -OFCOM
Television Radio
7

v License/fauthorisation for broadcast l l I

channels® Terrestrial Cable Satellite

¥ Spectrum frequency management*

[
¥ Monitoring time allocation for

advertisements on broadcast media®
v Monitoring a Code of Conduct on
broadcasting media*

v Regulating advertising®

v Proposing policies and regulatians™®
v Ensuring fair and equal access to License Authorisation Registration
media during the election periods®

K

* Mandate is shared with another
entity

Office Fédéral de la Communicalion-OFCOM>

Accountability of the public broadcaster
Broadcast regulations:

v Existence of legal provisions for

community radio broadcasting Apprianenta)

Editiorial line
members

Office Fédéral de la
Communication -OFCOM

Its own governing/
executive board

Government

Notes:
The Swiss Press Council is the self-regulatory body for newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
Community
Private 47
Public 17
T T T T T T
1] 10 20 30 40 50
m Above 75% of households m Between 25% and 75% of households

Below 25% of households

Number of television channels, by technical penetrationand

ownership
Community
pruate s I
Public 7
T T T T
1] 5 10 15

Above 75% of households

Number of television and radio channels, by type of transmission
signal

Television 25

Radio

Between 25% and 75% of households m Below 25% of households

1] 10 20 30 40 50 60 70

mAnalogueonly  m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television andradio channels, by technical
transmission platform

Television 7
Radio 72
T T T T T T T T
1] 10 20 30 40 50 60 70
W Terrestrial only mCable only Satellite anly Combined
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of both print and online daily titles

NON-DAILIES

Number of both print and online non-daily titles

Print and online 4 £y Printand online | 2 104
T T T T T T T T 1 T T T T T T 1
0 5 10 15 20 25 30 35 40 a 20 40 60 80 100 120
Free only Paid only Both free and paid Free only Paid only Both free and paid

Number of daily titles, by ownership and geographic coverage

Number of non-dailies, by ownership and geographic coverage

Community Community
Private Private
Public Public
T T T T T T T T 1 T T T T T T 1
0 5 10 15 20 25 30 35 40 0 20 40 60 80 100 120
mNational B Sub-national M Hational H5ub-national
4 major dailies, by average circulation perissue and ownership
Circulation per issue 496,205 321,095 208,360 203,407
T T T T T T 1
1] 200,000 400,000 600,000 800,000 1,000,000 1,200,000 1,400,000
B Private M Private Private Private
Notes:

e The coverage of a newspaper title is considered national when the title covers entirely its target linguistic

region.
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LIPS DRI kBl Selected media regulations

General regulations:

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of legal provision for access to information held by the state
¥ Constitutional provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel
authority for broadcast:

National Broadcast and

Telecommunication { Radio )
Commission -NBTC
N
[

Terrestrial

v License/autharisation for broadcast satellite
channels

v Spectrum frequency management
¥ Monitoring competition and
concentration rules

v Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on
content License
v Assessment and/or resolution of
citizens' complaints

¥ Monitoring a Code of Conduct on
broadcasting media

¥ Proposing policies and regulations

| Cable |

National Broadcasting and
Telecommunications
Commission -NBTC

Accountability of the public broadcaster

Appointment of

Editiorial line members

Broadcast regulations:

v Existence of legal provisions for
community radio and television
Broadcasting

Its Own governing/
executive board

Notes:

Thai Public Broadcasting Service {TPBS) is the state agency under the TPBS law and is authorized by the said law to be the public
broadcaster having power to provide public broadcasting service. Its accountability regarding editorial line, appointment of members
and finance is as follow:

Editorial line: Self-governing under the TPBS law.

Appointment of members: Member or Executive board must be appointed from persons qualified according to the TPBS law under the
specific nominating and appointing methods according to the TPBS law.

Finance: TPBS is financed by many sources as specified by TPBS law, e.g. initial fund from the state budget, revenue from TPBS itself,
fund arisen from alcohol and tobacco taxes.

The public sector shall be permitted to use frequency (for public interest and nonprofit) for community service {radio and television) in a
proportion of not less than 20% of frequencies in each licensing area.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community
Private
Public
T T T T T T 1
0 100 200 300 400 500 600
m Above 75% of households mBetween 25% and 75% of households
m Below 25% of households mNot specified
Number of television ct ls, by technical penetration and ownership
Community
Private
Public 6
t T T T T T T T T
Q 100 200 300 400 500 600 700 800
 Above 75% of households Between 25% and 75% of households
M Below 25% of households W Not specified

Number of television and radio channels, by type of transmission sighal

Television |® 6 781

Radio 25

100 200 300 400 500 600 700 800 500

o

WAnalogueonly  mDigitalonly  mBoth analogue and digital {terrestrial and/or satellite) Not specified

Number of television and radio channels, by technical transmission
platform

Television 13

Radio 25

100 200 300 400 500 600 700 800 500

=

mTerrestrial only m Cableonly m Satellite only Combined

Number of community television and radio channels, bytype of
community media organization

Television | -

Radio 1106

200 400 600 800 1000 1200

o

W Community associations m Educational institutions w Religious institutions m Other
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Total audience share of 4 major television channels

6.21

93.79

4 major television = Others

Audience shares of 4 major television channels, by ownership

Television

20 40 60 20 100

=]

M Public M Public m Public m Public

Total audience share of 4 major radio channels

M4 majorradio ¥ Others

Audience shares of 4 major radio channels, by ownership

Radio

T
20 30 40 50

=}
=
=

m Public m Public m Public m Public



THE FORMER
YOUGOSLAV
REPUBLIC OF
MACEDONIA, 2011

General regulations:

Selected media regulations

¥ Legal guarantees in place to assure the confidentiality of journalists’ sources

¥ No qualifications required by law/regulation for individual to practice as journalist

¥ Legal provision for access to information held by the state

v Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

Responsibilities of the regulatory
authority for broadcast:
Broadcasting Council of the Republic of
Macedonia

¥ licensefauthorisation for broadcast
channels

v Spectrum frequency management

¥ Monitoring of competition and
concentration rules

¥ Monitoring time allocation for
advertisements on broadcast media

v Monitoring legal provisions on content
v A and/or resolution of citizens'
complains

¥ Proposing policies and regulations

Broadcast regulations:

¥'Prescribed quotas for domestically
originated broadcast content:

» 40% for public radio channels and 30%
for public television channels

» 30 % for both private radio and
television channels (broadcasted vocal-
musical compositions)

¥'Legal provisions for community radio
broadcasting but not for television
vTimeframe for the switch-off from
analogue to digital terrestrial television:

01 June 2013

Entitlement to operate a broadcast channel

“
I I |

|Terrestria|| I Cable l ISateIlite I
x 3

Licence

Broadcasting Council of the
Republic of Macedonia

Accountability of the public broadcaster

Appointment o
members

Editiorial
line

Its own governing/
executive board
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and

ownership
_ 1
Community -2
Private
Public 3
T T T 1
a 20 40 60 80 100
m Above 75% of households m Between 25% and 75% of households
m Below 25% of households
Number of television channels, by technical penetration and
ownership
Community | -
Public |3
T T T T T T T 1
o 10 20 30 40 50 60 70 80
Above 75% of households  Between 25% and 75% of households m Below 25% of households

Number of television and radio channels, by type of transmission

signal
Television
Radio 84
72 74 76 78 80 82 84 86
mAnalogueonly  mDigital only  mBothanalogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical
transmission platform

Television

Radio

100

o
5

MW Terrestrial only mCableonly m Satellite only Combined

Number of community television and radio channels, by type of
community media organization

Television

Radio

25 3

W Community associations  m Educational institutions  mReligious institutions  mOther

Total audience share of 4 major television channels

W Others

B4 major television

Audience shares of 4 major television channels, by ownership

Television

10 20 30 40 50

=)

W Private W Private w Private H Public
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TOGO, 2011

General regulations:

Selected media regulations

¥ Legal guarantees in place to assure the confidentiality of journalists' sources
¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies

¥ No cross-media ownership limitations for domestic private and foreign companies
¥ No legal provision for access to information held by the state
¥ Constitutional provision for access to information held by the state

Responsibilities of the regulatory
authority for broadcast:
Autorité de Réglementation des
Secteurs des Postes et
Télécommunications -ART&P

¥ License/authorisation for broadcast
channels

¥ Manitoring competition and
concentration rules

¥ Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on
content

¥ Assessment and/or resolution of
citizens' complaints

¥ Manitoring a Cade of Conduct on
broadcasting media

v Regulating advertising

¥ Proposing policies and regulations
¥ Ensuring fair and equal access to
media during the election pericds

Broadcast regulations:

Prescribed quotas for domestically
originated broadcast content:

» 80% for public radio and television
channels

» 60% for private radio and television
channels

¥ Existence of legal provisions for
community radio and television
Broadcasting

¥ No timeframe for the switch-off from

analogue to digital for terrestrial
television

Notes:

The Observatoire Togolais des Médias (OTM) is the self-regulatory body for broadcast and newspapers.

Entitlement to operate a broadcast channel

Television

|Terrestrial] [ Cable I | Satellite |
ry K Y

‘ Radio ,
7

License

Registration

Authorisation

Editiorial line

Haute Autorité de |'Audiovisuel
et de la Communication (HAAC)

Accountability of the public broadcaster

Appointment of
members

Responsibilities of the
regulatory authority for
newspapers:
Haute Autorité de
I'Audiovisuel et de la
Communication -HAAC

¥ Manitering of competition rules
¥ Monitoring advertising

¥ Monitoring legal provisions on
content

¥ Assessment and/or resolution of
citizens’ complaints

¥ Monitaring a Code of Conduct for
newspapers

¥ Proposing policies and
regulations

To operate a newspaper title, registration at the Haute Autorité de I'Audiovisuel et de la Communication (HAAC) is required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community 36
Private 1 36
Public 1
T T T T T T T T 1
o 5 10 15 20 25 30 35 a0

m Above 75% of households mBetween 25% and 75% of households w Below 25% of households

Number of television channels, by technical penetration and ownership

Community

Public 1

Above 75% of households Between 25% and 75% of households  mBelow 25% of households

Number of television and radio channels, by type of transmission

signal
Television 1
Radio 1
0 10 20 30 40 50 60 70 80
W Analogue anly m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television 1
Radio 1
T T T T T T T T 1
0 10 20 30 40 50 60 70 80
W Terrestrial only m Cable only Satellite only Combined
Number of community television and radio channels, by type of
community media organization
Television 3
Radio 22
0 5 10 15 20 25 30 35 40

W Community associations M Educational institutions Religious institutions ~ MOther
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NEWSPAPER STATISTICS, 2011

DAILIES NON-DAILIES

Number of daily titles, by ownership and geographic coverage Number of print only non-daily titles
Community | -
Private Print only 117
Public
T T T T T T T 1 | T : T T T T |
0 1 1 2 2 3 3 4 0 20 40 60 80 100 120 140
mNational  Sub-national Free only Paid only Both free and paid
4 major dailies, by average circulation perissue and ownership Number of non-dailies, by ownership and geographic coverage

Community | -
Circulation per issue 2,500 Private 117
Public | -
T T T T T T T 1 T T T T T T T 1
0 5,000 10,000 15,000 20,000 25,000 30,000 35,000 o 20 40 60 80 100 120 140
W Public M Private Private Private M National ® 5ub-national
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TRINIDAD AND : :
TOBAGO, 2011 Selected media regulations

General regulations:

¥ No legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

Entitlement to operate a broadcast channel

Responsibilities of the regulatory

authority for broadcast: >
Telecommunications Authority of Television Radio
Trinidad and Tobago

I I ]

¥ License/authorisation for broadcast |Terresmal | | Cable | | Satellite |
channels

|
|
|
|
A h
¥ Spectrum frequency management T * * :
|
|

¥ Maonitoring competition and

concentration rules : i T

¥ Monitoring fegal provisions on content EEEllesse e —— B

v Assessment and/or resolution of citizens' |

complaints

¥ Monitoring a Code of Conduct on
|

—_—

|

broadcasting media
Telecommunications Authority Ministry of Public
of Trinidad and Tobago Administration

License

¥ Proposing policies and regulations

Accountability of the public broadcaster

Broadcast regulations:

v Existence of legal provisions for
community radio and television
Broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: December 2015 ot | S 1

Appointment of
members

Editiorial line

Government

Notes:
Trinidad and Tobago Publishers and Broadcasters Association is the self-regulatory body for broadcast and newspapers.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Number of community television and radio channels, by type of

community media organization

Mot specified
Television | -
Community 1
Private
Radio
Public
t T T T T T T T 1 t 1
0 5 10 15 20 25 30 35 40 0 1
m Above 75% of households m Between 25% and 75% of households B Community associations W Educational institutions ™ Religious institutions M Other
m Below 25% of households W Not specified

Number of television channels, by technical penetration and ownership Total audience share of 4 major television channels

Not specified 5.6
Community | ...
Private |... m

Public |-

T T T T T 1

0 2 4 6 8 10

Above 75% of households Between 25% and 75% of households
mBelow 25% of households m Not specified

B 4 major television B Others

Number of televisi d radio ch: Is, b ft ission signal
umberof television andradio channels, by type of transmission signa Audience shares of 4 major television channels, by ownership

Television
Television
Radio 1
t T T T T
o 20 40 60 80

T T T T T T T T 1 100
o 5 10 15 20 25 30 35 40
M Private W Private W Private B Private
W Analogue only W Digital only m Both analogue and digital (terrestrial and/or satellite)
Total audience share of 4 major television channels
Number of television and radio channels, by technical transmission
platform 312
Television
Radio
1 - - T - - T - ! B4 majorradio ™ Others
0 5 10 15 20 25 30 35 a0
WTerrestrial only m Cableonly = satellite only Combined Audience shares of 4 major radio channels, by ownership
T T T T T T T 1
0 5 10 15 20 25 30 a5

B Private M Private ¥ Private M Private

Notes:
e Radio ranked based on listenership in 2009.
e TV ranked based on market shares in 2011.
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TURKEY, 2011 Selected media regulations

General regulations:

v Legal guarantees in place to assure the confidentiality of journalists' sources

¥ No qualifications required by law/regulation for an individual to practice as journalist

¥ Existence of anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
¥ No cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

¥ No constitutional provision for access to information held by the state

Entitlement to operate a broadcast channel
Responsibilities of the regulatory
authority for broadcast:
Radio and Television Supreme

il -RTUK
[

¥ License/authorisation for broadcast
channels
v Spectrum frequency management
¥ Monitoring competition and
concentration rules

v Monitoring time allocation for
advertisements on broadcast media
¥ Monitoring legal provisions on
content

v A and/or resolution of
citizens' complaints License
v Monitoring a Code of Conduct on
broadcasting media

v Regulating advertising

v Ensuring fair and equal access to
media during election periods*

v Proposing policies and regulations

Terrestrial Satellite

| Cable |

Registration Authorisation

Radio and Television
Supreme Council -RTUK

* Mandate is shared with another

shoty Accountability of the public broadcaster

Appointment of

Broadcast regulations:
members

Editiorial line

¥'No legal provisions for community
radio and television broadcasting

¥ Timeframe for the switch-off from A Pl | ———
analogue to digital for terrestrial |
television: 2015

[

y

v
Its own governing/ Radio and Television ko
vy Qup reme Council -RTUK Gwernmea @lslatwe bo@
Notes:

Radio and Television Supreme Council (RTUK) determines the nominees among the candidates, for the General Directorate and the
membership of the Board of Directors of the Turkish Radio Television Corporation (TRT-public broadcaster). The Government is entitled
to make the decision of appointment among these nominees.

During the election periods, the procedures and principles relating to the broadcasts about elections is regulated by the High Election
Board. The Supreme Council (RTUK) monitors, supervises and evaluates broadcasts of the media service providers during the election
periods in accordance with the specific principles issued by the High Election Board. The provisions stipulated on the Basic Principles of
the Elections and the Electoral Roll, shall be put into force by the Supreme Council following the decisions of the High Election Board.
The Association of TV Broadcasters (TVYD) and the Association of Radio Broadcasters (RATEM) are the self regulatory bodies for
broadcast. The Press Council and the Turkish Journalists' Association are the self regulatory bodies for newspapers.

To operate a newspaper title, a registration at the Public Prosecutors' Office is required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership Total audience share of 4 major television channels

Community

Private

Public |m g

] 200 400 600 800 1000 1200

W Above 75% of households W Between 25% and 75% of households m Below 25% of househclds
w4 major television  m Others

Number of television channels, by technical penetration and ownership

Audience shares of 4 major television channels, by ownership
Community

Public Television

1] 50 100 150 200 250 300 350 400

m Above 75% of households ~ Between 25% and 75% of households — m Below 25% of households 0 10 20 30 a0 50

MPrivate  MWPrivate  ®mPrivate M Private
Number of television and radio channels, by type of transmission signal

Total audience share of 4 major adio channels

Television

Radio

0 200 400 600 800 1000 1200

B Analogue only
m Digital only

B4 majorradio W Others

Number of television and radio channels, by technical transmission

platform
Audience shares of 4 major radio channels, by ownership
Television 73| ma
Radio
Radio 69
CEL
i T T T T T |
0 200 400 600 800 1000 1200 ! T T T T T !

ETerrestrialonly  mCableonly  mSatellite only Combined W Not specified
M Private  WPrivate  mPrivate W Private
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NEWSPAPER STATISTICS, 2010

DAILIES NON-DAILIES

Number of print only non-daily titles

Number of print only daily titles

300 350 400 450

300 350 400 450 500

Printonly | 33 = Print anly 159 36
t T T T 1 T T T 1 t T T 1 1 1
0 50 100 150 200 250 300 350 400 0 50 100 150 200 250
Free only Paid only m Both free and paid Free only Paid only mBothfree and paid
Number of both print and online daily titles Number of both print and online non-dailytitles
Print and online |16 159 Print and online 143 a0
T T T T T T 1 T T T T T T T
0 100 200 300 400 500 600 700 0 50 100 150 200 250
Free only Paid only m Both free and paid Free only Paid only m Bothfree and paid

Number of non-dailies, by ownership and geographic coverage

Number of daily titles, by ownership and geographic coverage

Community Community
Private Private
Public Public
Not specified &1 5 Not specified | m 2
T T T 1 T T T T T T T T T
0 100 200 300 400 500 600 700 8OO 900 1000

a 200 400 600 800 1000 1200
W National W Sub-national W Not specified

M National W Sub-national  m Not specified

4 major dailies, by average circulation perissue and ownership

Circulation per issue 598,562 493,758 350,397

1,500,000 2,000,000 2,500,000

0 500,000 1,000,000

M Private W Private Private Private
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UKRAINE, 2011

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources
v Qualifications required by law/regulation for an individual to practice as journalist

Selected media regulations

¥ No anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies

¥ No cross-media ownership limitations for domestic private and foreign companies
v No legal provision for access to information held by the state
¥ No constitutional provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel Responsibilities of the
authority for broadcast: regulatory authority for
State Committee for Television newspapers
and Radio Broadcasting of
Ukraine-SCTRBU Televislon Radio v Entitlement to operate
¥ Assessment and/or
5 4 resolution of citizens’
hucenlse/authorlsauon for broadcast [ | | complaints*
channels* 7 ; v'Monitoring a Code of
¥ Spectrum frequency management® | Terrestrial | | Cable | I Satellite | : Conduck forgnewspapevs‘
v Assessment and/ or resolution of f [ [y [ |
citizens' complains | | | | * Mandate is shared with
¥ Manitoring a Code of Conduct an | A i | another entity
broadcasting media* N | [N gt = W LN e _.I
v Proposing policies and regulations r
¥ Ensuring fair and equal access to |
dia during the electio iods.
AR B the SR penaes License Registration Authorisation
* Mandate is shared with another
entity. |
i o 2y
l

tate Committee for Television a
Radio Broadcasting of Ukrame

Gecutlve He@

Broadcast regulations: Accountability of the public broadcaster

Prescribed quotas for domestically
originated broadcast content:

» 21% for public television channels
# 86% for public radio channels

# 12% for private television channels
# 35% for private radio channels

Appointment of

Editiorial line e ebars

¥ Existence of legal provisions for
community radio and television
Broadcasting

v Timeframe for the switch-off from

analogue to digital for terrestrial
television: 2012

State Commmee for Television
and Radio Broadcasting of
Ukraine-SCTRBU

Its own governing/
executive board

Legislative
B ) ()

Notes:

To operate a newspaper title, a license, registration and authorisation from the Book Chamber of Ukraine are required.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community
Private
i
i L]
Public =1

o 20 40 60 80 100
m Above 75% of households  m Between 25% and 75% of households  w Below 25% of households
Number of television channels, by technical penetration and ownership
Community 34 SI 2
Private 172 a 7]
public 2600 17 B &
T T T T T 1
o 50 100 150 200 250
Above 75% of households Between 25% and 75% of households ~ mBelow 25% of households
Number of television and radio channels, by type of transmission signal
Television
Radio 5
] 50 100 150 200 250 300 350
W Analogue only m Digital only

m Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television 42
Radio 30
t T T T T T T 1
] 50 100 150 200 250 300 350
W Terrestrial only M Cable only m Satellite only Combined

Number of community television and radio channels, by type of
community media organization

Television
Radio

W Community associations M Educational institutions

W Religious institutions M Other
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NEWSPAPER STATISTICS, 2011

Number of print only daily titles Number of print only non-daily titles
Print only 8 e Print only 5 13
t T T T T T T T T T 1 t T T T T T 1
o 10 20 30 a0 50 60 70 80 S0 100 ] 5 10 15 20 25 30
Free only Paid anly m Both free and paid Free only Paidonly mBothfreeandpaid  m Not specified
Number of both print and online daily titles Number of both print and online non-dailytitles
Print and online 12 39 Print and online 1 4
1 T T T T T 1 T T T T T T T 1
0 10 20 30 a0 50 60 a 1 2 3 4 5 ] 7
Free only Paid only m Both free and paid Freeonly ~Paidonly mBothfreeandpaid —m Notspecified
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community 1 Community
Private Private
Public 2 Public
Mot specified 3 Not specified
t T T T T T T T T T 1 1 T T T T T T T 1
o 10 20 30 a0 50 60 70 80 S0 100 0 2 4 ] 8 10 12 14 16
M National ® Sub-national m Not specified W National W Sub-national B Not specified

4 major dailies, by average circulation perissue and ownership

Circulation per issue 180,000 140,000

0 200,000 400,000 600,000 &00,0001,000,00Q,200,000,400,000,600,000

M Private M Private Public Public
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SV (NI 5Bl Selected media regulations

General regulations:

¥ Legal guarantees in place to assure the confidentiality of journalists' sources

¥ Qualifications required by law/regulation for an individual to practice journalismm as managing editor or chief media manager
v Existence of anti-concentration/anti-trust rules or laws on broadcast media ownership for domestic private companies

v Existence of cross-media ownership limitations for domestic private and foreign companies

v Existence of legal provision for access to information held by the state

v Constitutional provision for access to information held by the state

Responsibilities of the regulatory Entitlement to operate a broadcast channel

authority for broadcast:
Unidad Reguladora de Servicios de

Comunicaciones-URSEC :
Television Radio
v Spectrum frequency management | T |

¥ Monitoring competition and concentration
rules

¥ Monitoring time allocation for
advertisements on broadcast media

¥ Monitaring legal provisions on content

¥ Assessment and/or resolution of citizens'
complaints

¥ Monitoring a Code of Conduct on
broadcasting media

v Regulating advertising

v Proposing policies and regulations

Terrestrial Satellite

l Cable

President of the Republic +
Minister of Industry

Broadcast regulations: Accountability of the public broadcaster

¥ Existence of legal provisions for
community radio and television
broadcasting

¥ Timeframe for the switch-off from
analogue to digital for terrestrial
television: 2015

Appointment of
members

Editiorial line

|
v

|
2
it oW goves ing/ Legislative bod Government
executive board glslatiy Y i
Notes:

For broadcasting, foreigners are not allowed to become owner or shareholder in media.

There is no regulatory authority for the press. To operate a newspaper title, a registration at the Ministerio de Educacion y Cultura
(MEC) is required. The MEC is also responsible for the observance of legal framework that regulates newspapers, as well as the generic
organisms of Competition and Consumers Protection and the judiciary bodies.

According to the Decree 734/78 of December 20, 1978, Art.29, 80% of daily broadcast advertising must be nationally-produced.
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BROADCAST STATISTICS, 2011

Number of radio channels, by technical penetration and ownership

Community 112
Private 204
Public |3 28
T T T T T T 1
[} 50 100 150 200 250 300

m Above 75% of households m Between 25% and 75% of households m Below 25% of households

Number of television channels, by technical penetrationand
ownership

Community

Private 3

rustc |2 I

0 3 10 15 20 25 30 33

Above 75% of households  Between 25% and 75% of households  mBelow 25% of households

Number of television and radio channels, by type of transmission

signal
Television
Radio
T T T T T T T T 1
a 50 100 150 200 250 300 350 400

B Analogue only m Digital only Both analogue and digital (terrestrial and/or satellite)

Number of television and radio channels, by technical transmission

platform
Television 36
Radio
T T T T T T T T 1
[} 50 100 150 200 250 300 350 400
W Terrestrial only m Cableonly Satellite only Combined

Note:

Number of community television and radio channels, by type of
community media organization

Television

Radio

0 20 40 60 80 100 120

B Community associations W Educational institutions  m Religious institutions  m Other

Total audience share of 4 major radio channels

B Major 4 radio B Others

Audience shares of 4 major radio channels, by ownership

Radio & -

=
w
5
&
5
&5
=

W Private W Private Private W Private

e The 36 TV channels available on a combined technical platform are signals that are received in a
terrestrial form, but in some places outside Montevideo, the reception is through cable. Satellite
is used by some of them as a transportation medium, but there is no direct reception from

satellite.
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

NON-DAILIES

Number of print only non-daily titles

Print only 6 Print only 17
T T T T T T T 1 T T T T 1
0 1 2 3 4 5 6 7 0 5 10 15 20
Free only Paid only m Both free and paid Free only Paid only m Bothfree and paid
Number of both print and online daily titles Number of both print and online non-daily titles
printandcnline _ printand Online _
T T T T T 1 T T T T T T T T 1
1] 5 10 15 20 25 0 2 4 1] 8 10 12 14 16
Free only Paid only 1w Both free and paid Free anly Paid only m Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community | - Community |-
Private Private
Public | - Public |-
T T T T T T 1 T T T T T T T 1
0 5 10 15 20 25 30 0 5 10 15 20 5 30 35
B National B Sub-national B National W Sub-national

Note:
e For cities and villages outside Montevideo, only newspapers that are members of the Press Association of
cities and villages outside Montevideo (OPI-Organizacion de la Prensa del Interior) are considered.
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UNITED STATES,

5011 Selected media

General regulations:

v’ Legal guarantees in place to assure the confidentiality of journalist sources*

v No qualifications required by law/regulation for individual to practice as journalist

v No constitutional provision for access to information held by the state

v’ Legal provision for access to information held by the state

v Anti-concentration/anti-trust rules or laws on media ownership for domestic private and foreign companies
v Existence of cross-media ownership limitations for domestic private and foreign companies

e Entitlement to operate a broadcast channel'
Responsibilities of the regulatory

authority for broadcast:

Federal Communications :
3
|

¥ Spectrum frequency management
¥ Menitoring of competition rules* I
¥ Monitoring time allocation for l Terrestrial | I Satellite I Cable
advertisements on broadcast media

¥ Monitoring legal provisions on
content

v Assessment and/or resolution of
citizens' complaints

¥ Proposing policles and regulations

¥ Ensuring fair and equal access to

media during the election periods

Licence Authorisation Registration
* Mandate Is shared with another
entity
T
|
Federal Communications State or local
Commission government
Broadcast regulations: Accountability of the public broadcaster

¥'No prescribed quotas for
domestically originated broadcast
content for public and private radio
and television

v Exi e of legal provisions for
. ity radio and tel
broadcasting

v Timeframe for the switch-off
from analogue to digital for
terrestrial television: 2009

ppointment o

Editiorial line
members

Government

Notes:

! Content aggregation (broadcast channels) or production is not a regulated activity in the United States. The entitlements to broadcast
above refer to the distribution platforms.
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BROADCAST STATISTICS, 2011

channels, by ical p ionand i Number of community television andradio channels, by type of
community media organization

Number of

4
e (0BT w G

Television

Public |m
2 Radio

0 50 100 150 200 250 300 350 400

[} 10 20 30 40 50 60 70
Above 75%of households  Between 25% and 75% of households  mBelow 25% of househelds  m Not specified

B Community associations B Educational institutions ™ Religious institutions M Other

Number of television andradio channels, by type of transmission signal
Total audience share of 4 major television channels

Television

Radio

0 50 100 150 200 50 300 350 400 450 500

W Analogue only H Digital only 1 Bothanalogue and digital (terrestrial and/or satellite)

B4 major television M Others

Number of television and radio channels, by technical transmission platform
Audience shares of 4 major television channels, by ownership

Television 318
Television
Radio
0 50 100 150 200 250 300 350 400 450 300 0 5 10 15 20 25 30 35 20
mTerrestrial only mCableonly  Satellite only Combined
B Private W Private W Private B Private
Notes:

e All data are estimates. There is no systematic data collection on individual broadcast channels.

e Number of analogue-only television channels is included in the category of both analogue and
digital.

e Some television channels are owned by community associations and religious institutions, but are
included in the other category figure.
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NEWSPAPER STATISTICS, 2011

DAILIES

Number of print only daily titles

NON-DAILIES

Number of print only non-daily titles

Print only 18 Printonly | 98 1,284
T T T T 1 t T T T T T T T 1
a 5 10 15 20 0 200 400 600 800 1,000 1,200 1,400 1,600
Free only Paid only Both free and paid Free only Paid only Both free and paid
Number of both print and online daily titles Number of both print and online non-daily titles
Print and online 19 1,343 Print and online 824 3,552
1 T T T T T T T 1 1 T T T T T T T T T 1
0 200 400 600 800 L000 1,200 1400 L600 o 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500 5,000
Free only Paid only Both free and paid Free only Paid only Both free and paid
Number of daily titles, by ownership and geographic coverage Number of non-dailies, by ownership and geographic coverage
Community Community
Private Private
Public Public
Not specified Not specified ml
t T T T T T T T 1 t T T T T T T 1
0 200 400 600 800 1,000 1,200 1,400 1,600 0 1,000 2,000 3,000 4000 5000 6000 7,000
W National  m Sub-national  m Not specified mNational  mSub-national Not specified
4 major dailies, by average circulation perissue and ownership
Circulation per issue
t T T T T T 1
1] 1,000,000 2,000,000 3,000,000 4,000,000 5,000,000 6,000,000
M Private W Private Private Private
Notes:

e Number of both free and paid dailies/non-dailies is included in the category "paid only".
e All data are estimates. There is no systematic data collection on individual newspapers.
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Annex. Participating countries and institutions

Region

Arab States
Arab States
Arab States

Caribbean

Caribbean
Caribbean
Caribbean
Caribbean
Central and Eastern Europe
Central and Eastern Europe
Central and Eastern Europe
Central and Eastern Europe
Central and Eastern Europe
Central and Eastern Europe
Central and Eastern Europe

Central and Eastern Europe

Central and Eastern Europe

Central and Eastern Europe

Central and Eastern Europe

Central and Eastern Europe

Central and Eastern Europe

Central Asia

Central Asia

East Asia

East Asia

East Asia

Latin America

Latin America

Latin America

North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
North America and Western Europe
Sub-Saharan Africa

Country
Bahrain
Jordan
Morocco

Dominica

Dominican Republic
Jamaica

St. Vincent and the Grenadines
Trinidad and Tobago
Albania

Croatia

Estonia

Latvia

Lithuania
Montenegro

Poland

The former Yugoslav Republic of
Macedonia
Republic of Serbia
Romania

Slowvenia

Turkey

Ukraine

Mongolia

Republic of Armenia
Malaysia
Philippines

Thailand

Brazil

Ecuador

Uruguay

Belgium (French Community)
Cyprus

Denmark

Finland

Germany

Gibraltar

Iceland

Israel

ltaly

Norway

Portugal

Spain (Catalonia)
Sweden
Switzerland

United States of America
Cameroon

Institution

Information Affairs Authority

Office of the Prime Ministry

High Authority of Audiovisual Communication

Ministry of Communication Telecommunication and Constituency
Empowerment

Instituto Dominicano de las Telecomunicaciones
Broadcasting Commission

National Telecommunications Regulatory Commission
Trinidad and Tobago National Commission for UNESCO
National Council of Radio and Television

Electronic Media Agency

Statistics Estonia

Central Statistical Bureau

Statistics Lithuania

Agency for Electronic Media of Montenegro

National Broadcasting Council

Broadcasting Council of the Republic of Macedonia

Republic Broadcastig Agency

National Audiovisual Council

Ministry of Culture

Radio and Television Supreme Council (RTUK)

Book Chamber of Ukraine

Press Institute of Mongolia

National Commission on TV and Radio

Malaysian Communications and Multimedia Commission
Philippine Information Agency

National Broadcasting and Telecommunications Commission
Institute for Applied Economic Research

Miniterio de Telecommunicacion y de la Sociedad de la Informacion
Unidad Reguladora de Senicios de Comunicaciones (URSEC)
Conseil Supérieur de I'Audiovisuel

Cyprus Radio TV Authority

Danish Agency for Media & Libraries

Statistics Finland

Die Medienanstalten

Gibraltar Regulatory Authority

Statistics Iceland

Central Bureau of Statistics

Autorita per le Garanzie nelle Comunicazioni (AGCOM)
Medianorway/ University of Bergen

Portuguese Regulatory Entity for the Media (ERC)

Consell de I'Audiovisual de Catalunya

Nordicom, University of Gothenburg

Swiss Federal Statistical Office

Federal Communications Commission

Ministére de la Communication

Sub-Saharan Africa Cap verde Direction General of Social Communication

Sub-Saharan Africa Guinea Ministéere de la Communication

Sub-Saharan Africa Kenya Kenya Broadcasting Corporation

Sub-Saharan Africa Malawi Communications Regulatory Authority

Sub-Saharan Africa Mali Ministére de la Communication

Sub-Saharan Africa Mauritius Independent Broadcasting Authority

Sub-Saharan Africa Mozambique Gabinete de Informacao

Sub-Saharan Africa Niger Ministére de la Communication, des Nouvelles Technologies de I'lnformation
et de la Culture

Sub-Saharan Africa Senegal Ministére de la Communication et Telecommunication

Sub-Saharan Africa Seychelles Seychelles Media Commission

Sub-Saharan Africa South Africa South African Broadcasting Corporation

Sub-Saharan Africa Togo Haute Autorité de I'Audiovisuel et de la Communication (HAAC - TOGO)
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