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What is the UNESCO Creative Cities Network?

Created in 2004, the UNESCO Creative Cities Network
(UCCN) aims to make creativity an essential driver for
sustainable urban renewal and development.

Today, the Network comprises 116 cities from 54
countries, working together towards common
objectives: placing creativity and cultural industries at
the core of development plans at the local level, and
actively cooperating through inter-city partnerships at
the international level.

To foster partnerships and synergy, the UCCN cities
are designated in one of the seven creative fields
covered by the Network:

/ / Film / Gastronomy /
Literature / Music / Media Arts

‘ ‘ The UNESCO Creative Cities Network represents
an immense potential to assert the role of culture
as enabler of sustainable development.

- Irina Bokova
Director-General of UNESCO

Today, 3.7 billion people, or 54% of the world population, live in cities.
By 2030, it is estimated that the number of urban inhabitants will top 5 billion.

Why cities? Why creativity?

It is first and foremost at the local level that culture
and creativity are lived and practiced on a daily basis.
Urban areas are, by definition, the principal breeding
grounds for the emergence and development of
cultural and creative industries. By strengthening the
value chain of local creative economies, the Network
believes that cities can support, enrich, learn from
each other and work together for the sustainable urban
development of all.

Above all, the Creative Cities join forces to make
creativity a driver and an enabler for sustainable urban
development. By increasing their cultural offerings and
supporting job creation, the Network fosters vibrant
cultural sectors based on social diversity and cohesion,
intercultural dialogue, and citizens’ well-being. As a
laboratory, the Network reinforces cooperation with
and among Creative Cities. It offers unparalleled
opportunities for cities, through peer-learning
processes and collaborative projects, to fully capitalize
on their creative assets.

By working together, public authorities, the private
sector and civil society support creation and creators,
as well as civic and cultural participation. By working
together, public spaces can always be seen with

fresh eyes, and urban development can meet the
practical needs of local populations. The city belongs
to everyone, and sustainable development is the
responsibility of all.

One Mission Statement,
Multiple Common Objectives

The UNESCO Creative Cities Network is made up of
cities ready to pool their resources, experiences and
knowledge for the common objectives set forth in the
Network’s Mission Statement.

Develop hubs of creativity Strengthen international Improve access to and

and innovation and broaden cooperation between participation in cultural life,
opportunities for creators cities that have recognized notably for marginalized
and professionals in the creativity as a strategic or vulnerable groups and
cultural sector factor of their sustainable individuals

development

Stimulate and enhance Strengthen the creation,

initiatives led by member Fully integrate culture production, distribution
cities to make creativity and creativity into local and dissemination of

an essential component of development strategies and  cultural activities, goods
urban development plans and services

The UCCN is one of UNESCOQO's key partners in
implementing the 17 Sustainable Development
Goals (SDGs) of the 2030 Agenda for Sustainable
Development.
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FOCUS ON SDG 11 — Make cities and human settlements inclusive, safe, resilient and sustainable.

9 INDUSTRY, INNOVATION
ANDINFRASIRUCTURE

CREATIVECITIES@UNESCO.ORG | EN.UNESCO.ORG/CREATIVE-CITIES

Designed in cooperation with Helsinki Creative City of Design
With the support of the People’s Government of Beijing Municipality

2016

Gastronomy

Media Arts

Literature




