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General

1. Please briefly describe the general awareness in your country about the importance of intangible cultural heritage (as defined in Article 2 of the Convention). 
[You may wish to distinguish between the levels of visibility among different groups of population (youth, minorities, academic world, etc.), or the visibility of specific intangible heritage domains (such as music, oral traditions, performing arts, rituals, festive events, etc.). You may also indicate why you consider it relevant, or not, to enhance awareness about the importance of the transmission of the intangible heritage. You may refer to some specific problems that you may encounter when doing so, and propose possible solutions] 
People in Indonesia, especially in the provinces, still hold intangible cultural heritage in high regard because of the noble values it contains. However, awareness of intangible cultural heritage among the younger generation is tending to decrease. There are efforts by many parties to increase the awarness of ICH among the younger generation. For example, in 2008-2009, a programme was begun to give awards to children for achievements in the field of culture. Within the Indonesian Government, awareness of ICH is mostly found in the Department of Culture and Tourism and its networks in the provinces, the Culture and Tourism Services, while in other departments, awareness of intangible cultural heritage still needs to be increased. Academics whose field includes culture are aware of ICH, for example in unversitiies sudh as Indonesian Arts Institutes in Bandung, Surakarta, Yogyakarta, Denpasar, and others, and in the Faculties of Cultural Science in University of Indonesia, Gajah Mada University, and others. Academics in fields outside culture are less aware of ICH. 
Using available funds and human resources, central and local governments have organized national and local festivals presenting local arts and culture containing ICH. Since 1959, the President of Indonesia has presented awards to citizens who have done meritorious service field of culture. In 2007, the Government began a maestro programme (equivalent to Living Human Treasures), to try to enhance transmission of ICH from elderly maestros to the younger generation. 

Awareness of the importance of transmission of ICH is very relevant, because if peoples’ awareness of ICH is not increased, especially among the younger generation, then elements of ICH will face extinction one by one. It is not only the practitioners of ICH who need to be aware of ICH, but also the general public, or at least the local community in the area of each element of ICH. If such awareness of ICH is not there, then there will no longer be people interested in elements of ICH, with the consequence that these elements sooner or later will face extinction. Moreover in this era of globalisation and modernisation with its disturbing tendency towards monoculture, efforts to increase public awareness of the importance of transmission of ICH are much needed, before elements of ICH become extinct. ICH is closely linked to the cultural indentities of communities and nations, and should not be allowed to disappear due to lack of awareness. 

Some of the difficulties faced by Indonesia are as follows. Indonesia is an archipelagic nation consisting of 17,508 islands, with 583 ethnic groups and 746 languages, (local languages, and Bahasa Indonesia as our national language) and thousands of elements of culture. To identify and inventorize these thousands of cultural elements in itself constitutes a very large project, what to speak of designing and executing plans to safeguard them in  forms which are living and developing, rather than as static displays in museums. In this era of global economic crisis, funds available for activities to safeguard ICH are not always as much as we would desire, due to priorities given to activities in other sectors considered more important and pressing. The Government has tried to include activiites for raising awareness of ICH as well as activities for safeguarding ICH into its annual budget. For example, in April 2008, the Directorate General for Cultural Values, Arts and Film hosted a workshop on Capacity Building in Safeguarding ICH. In 2009, a Simposium and Workshop on Inventory as Part of Safeguarding of ICH on a larger scale, involving participants from 11 provinces and 6 districts/municipalities, and some experts from neighbouring Asian countries, is planned. These activities all serve to increase awareness within the government, the general public as well as NGOs regarding the importance of safeguarding ICH, and also give them the skills to participate in the activity of of inventory of ICH in their respective areas.
Natural disasters which have occurred in Indonesia in recent years have also threatened safeguarding of ICH. Besides physical reconstruction, efforts have also been made to rehabilitate facilities and activities of culture. For example, there have been programmes of collaboration between the UNESCO Jakarta, the Department of Culture and Tourism, and several NGOs such as Sacred Bridge Foundation, to use culture at a tool in treating post-tsunami trauma. Another example is the efforts of Paguyuban Sekar Jagat NGO to assist traditional batik craftspersons in Imogiri, DIY Yogyakarta, to reconstruct their homes and workshops which had been destroyed by the 2006 earthquake, and also to open a batik museum for them. 
Awareness-raising at the national level

2. How can practitioners and bearers of the intangible cultural heritage be effectively involved in raising awareness about the importance of their heritage, while respecting customary access to it?
Practitioners and holders of ICH could be involved in public awareness raising activities about their ICH only to the limit of general matters which may be accessed by anyone. They could be involved in awareness raising activities regarding matters having restricted access among those who have the right to access, especially among the younger generation who would inherit and become bearers of such elements of ICH. Methods used might include meetings, seminars, training, performances, exhibitions, and establishment of associations of lovers of the respective ICH. The media could only be invited to cover general matters, access to which is not restricted. Indeed, we sometimes find ICH practioners who wish to keep certain parts of their ICH secret from outsiders. An example of this is the kris master craftsmen in Sumenep, Madura, East Java, etc. 
3. What role can formal and non-formal education play in raising awareness about the importance of intangible cultural heritage? What kind of educational materials could be developed for that purpose?
Traditionally, awareness of intangible cultural heritage has been increased more through non-formal education, orally. This role should be continued, through assistance to places of non-formal education such as sanggar (attelier), courses in arts and culture, etc. and also to maestros in ICH. The maestro programme (equivalent to Living Human Treasures) was begun by the Indonesian Government since 2007. Places of non-formal education need to be guided to intensify their efforts to invite the younger generation to learn various elements of ICH. Opportunities for demonstrating or practising ICH should also be facilitiated, to avoid situations where those who have learned elements of ICH do not get the chance to perform or practice what they have learned. 
In the present day and age, most of the younger generation is involved in formal education. Indonesia has the 4th largest educational system in the world, with 250,000 schools, 25 million teachers and 50 million studetns. 95.5% of elementary school age children participate in elementary education and 59% in junior high school education. Core curricula are set by the National Education Department (and some by the Department of Religion). Law No. 20 of 2003, Article 36, Paragraphs 2 and 3 direct diversification of education and provide the opportunity for local authorities to insert “local content” into school curricula. This “local content” usually consists of local languages, arts and culture. This “local content” chance can be utilized to insert elements of education and training in local ICH. A successful example of this is Education and Training in Indonesian Batik Cultural Heritage for School Students in the city of Pekalongan, Central Java, which has been nominated for Best Pracitices. In preparing modules for education and training in ICH, we need to try to retain the traditional oral methods of education, so that the intangible quality of the cultural heritage may not be lost in the process of inserting it into formal education curricula. Whatever students may learn about ICH at school as part of formal education, they may also tell or show to their parents, and also perform or demonstrate, which will further contribute to raising public awareness of ICH. 
4. What role can community centres, museums, archives and other similar entities play in raising awareness about intangible cultural heritage? 
Community centres, museums, archives and other similar entities can play a significant role in increasing awareness of ICH, by holding exhibitions, seminars, training, etc. For example, museums can give opportunities to visitors to participate in short duration education and training in elements of ICH. Good examples of this are batik training given by the Batik Museum in Pekalongan, Ronggo Warsito Museum in Semarang, Danar Hadi Museum in Surakarta, the Textile Museum in Jakarta, the Centre for Handcrafts and Batik in Yogyakarta, etc. Dynamic displays which enable visitors to learn and practice something for themselves are far more attractive than static fixed displays which cannot interact with visitors. Local governments in Indonesia have also often been involved in activities to increase public awareness of local ICH, especially after Law No. 32 of 2004 regarding Local Government. 
5. How can various types of media contribute to raising awareness? (television, radio, films, documentaries, Internet, specialized publications, etc.) 
Electronic media such as TV, films, internet, etc are increasingly dominant in forming public opinion and awareness these days. Therefore, the media could play a significant role in increasing public awareness regarding ICH, if they will cover ICH. On the other hand, the media could also contribute to reduction of public awareness of ICH if they will only broadcast commercial material and pop culture, what to speak of developing a paradigm that ICH is old fashioned, out of date, not commercially viable, etc. 
Some local TV stations broadcast coverage of ICH. Some national TV stations also produce and broadcast similar material. This could be increased. Some local TV stations broadcast in local languages, and like to present local arts and culture in their programmes. 
A website about ICH could be very effective in increasing public awareness of ICH, at least on a passive level. Examples in Indonesia include the Culture Map website, Peta Budaya.com, organized by the Department of Culture and Tourism; the wayang-indonesia.com website organized by Indonesian Wayang Database Centre; and the website organized by Indonesian National Kris Secretariat. We should be aware, however, that TV and websites generally only make people aware passively, and we cannot guarantee that they will be then become attracted to become active performers of ICH. 
We should endeavour for on-gong coverage of ICH by the media and not merely one time coverage. This might be achieved by endeavouring that safeguarding efforts of ICH, including those who are involved in this activity, also be covered.   

6. Can commercial activities related to intangible heritage contribute to raising awareness about its importance? 
Nowadays, people tend to be less interested in activities having no commercial value. Therefore, if there are commercial activities related to ICH, such as trade in cultural goods and services, and creative industries, this can also increase public awareness of ICH. DEKRANAS (Indonesian National Crafts Council) regularly promotes traditional handcrafts from all over Indonesia, which generally contain ICH values. We need to be aware that if an element of ICH does not provide any opportunity for its practioner to seek a livelihood, then there will be a tendency for the practitioner to abandon the element of ICH. We need to try to ensure that the commercial activities related to ICH are carried out in a healthy manner, paying due attention to ICH values. For example, we need to safeguard handcrafts which are manufactured as “home industries”. If these handcrafts are transformed into purely commercial ventures, say, by moving the handcrafts into a factory and setting up mass-production, then this may threaten the original cultural values contained in or associated with these elements of ICH. An example of this, is that a few years ago, it was reported that someone wanted to set up a “kris factory.” This idea was opposed by the kris culture community, because they worried that this would threaten the livelihood of traditional craftsment and the values which they inherit.
7. Can enhanced visibility and awareness of the intangible heritage lead to income-generating activities?
Yes. We thus have the terms trade in cultural goods and services and creative industries. If ICH acitivities have no commercial value whatsoever, then they may be threatened with extinction. An example of this is that some styles of wayang are getting less and less opportunities to perform, to the extent that some artists are forced to change their professsion just to seek a livelihood.
Awareness-raising at the international level 

8. What kind of actions and tools do you expect the UNESCO Secretariat to develop in order to assist the States Parties in enhancing awareness about the intangible heritage? 
[such as the collection and dissemination of information, the development and maintenance of a website, the production of information materials, the constitution of a repository of audiovisual materials, the launching of international campaigns, the development of partnerships, the participation in international congresses, the provision of information to other UN agencies and other intergovernmental organizations, etc.)]
All the above activities proposed will be good to be carried out by UNESCO Secretariat. A website on ICH will be excellent for increasing world public awareness regarding the importance of ICH. We suggest that materials about ICH be prepared in local langauges (in the case of Indonesia, in our national language, Bahasa Indonesia). We also recommend that the materials prepared use language easily understandable by the general public, rather than the language of international law. Yes, other UN agencies need to be informed about ICH, so that they may facilitiate ICH in their programmes.  
9. The Representative List of the Intangible Cultural Heritage of Humanity is established under Article 16 of the Convention “in order to ensure better visibility of the intangible cultural heritage and awareness of its significance, and to encourage dialogue which respects cultural diversity". What kind of specific measures should be taken to achieve these objectives?
The UNESCO Secretariat might endeavour for increased coverage in the international media regarding the inscription and regarding the elements inscribed on the Representative List. The Secretariat might also recommend that States Parties endeavour for coverage of the elements of ICH inscribed as well as efforts to safeguard them, in their national and local media, It could be recommended that UNESCO offices in various countries might like to hold programmes to inform the governments of State Parties, and even perhaps to governments which have not become States Parties, regarding UNESCI in general and the 2003 Convention and the Representative List in particular. Such a programme was held in April 2009 in collaboration between the Directorate General of Cultural Values, Arts and Film and UNESCO Jakarta Office. Besides departments technically involved in ICH, in Indonesia’s case, the Department of Culture and Tourism, or equivalent departments or ministries in other countries, other departments also need to be provinded with information regarding the 2003 Convention, so that they may take note in forming their policies.. 
10. How can the programmes, projects and activities that best reflect the principles and objectives of the Convention, as referred to in Article 18, contribute to raising awareness about the importance of the intangible heritage?
By involving communities, especially the younger generation, in such programmes, projects activities, and also by inviting the media to cover them. See Answer to question 3 above.  
11. Through what means can the Committee disseminate best practices, as referred to in paragraph 3 of Article 18?
Best practices could be disseminated through the following channels: UNESCO offices throughout the world; international media; the governments of States parties, and through them national and local media; NGO’s and experts accredited by UNESCO in relation to the 2003 Convention. Best practices could also be disseminated through a special Best Practices Website, and also through publication and distribution of books on Best Practices in many languages. 
Threats related to awareness-raising

12. When applying awareness-raising measures, what aspects or elements of the intangible heritage should be excluded?
Matters the access to which is limited by customs or traditions should not be exposed to the public, as respecting such access limitations is one of the principles of the 2003 Convetion. Awareness can be raised using material of a general nature. (Sacred and Secret Knowledge is also a matter being given attention by international intellectual property organizations such as WIPO.) 
13. When attempting to raise awareness about intangible heritage, what kind of measures should be taken to avoid inappropriate use or access to it?
In executing identification and inventory of ICH, we should note and pay attention to those parts whose access is limited, and these matters should be protected and not exposed to the public, should not be uploaded onto websites giving unrestricted access to the general public, etc. For example the Culture Map (Peta Budaya.com) organized by the Department of Culture and Tourism only gives general information. Those who request detailed informtion will be directed to contact the holders of the intellectual property rights of the respective elements of culture. A standard procedure or mechanism needs to be establiished which states, among other things, that utilization of or access to an element of ICH will not result in loss on the part of the concerned stakeholders, either commercial or non-commercial.
14. What kind of precautions should be taken to avoid possible negative effects resulting from enhanced visibility of certain forms of intangible heritage?
Supposing an element of ICH is to be exposed or promoted, we need to project what the possible consequences or effects might be? As far as possible, we should endeavour to safeguard elements of ICH against negative consequences which might arise. From the beginning, we should take anticipative action to prevent excessive exploitation of traditional craftspersons and artists, as well as their habitats, places of residence and life styles. 
15. What ethical questions do you think need to be raised when promoting the intangible heritage of certain communities?
Among certain communities, there are things to which access is considered taboo for outsiders. We need to take note of such things, in accord with the principles of the ICH Convention which respects restrictions on access. We should take care that our efforts to safeguard an element of ICH do not end up damaging that element of ICH. We should seek prior and informed consent from the communities concerned before promoting the ICH elements of those communities. Efforts are also needed to ensure it will be the community itself, rather than commercial elements outside the community, who reap the benefits of promotion of ICH. Tourism activities related to promotion of ICH need to be well planned and coordinated, in order not to violate ethics. We need to seek a balance between interests of promoting ICH and those of safeguarding ICH from possible consequences of such promotion. 
Additional comments

The answers to this questionaire have been prepared in collaboration between elements from ICH communities and officials of the Department of Culture and Tourism. 
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