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»What is
Design?
‘It means
creativity of
something
that doesn’t
already exist.’«

lan Callum (Designer/UK Jaguar)
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Vision and
Strategy

n Graz and Styria, the creative industries have

been part of the local and regional economic
strategies for more than 10 years. Hereby, they em-
phasize the increasing importance of creative and
innovative work which companies and significantly
shape the change from a society based on produc-
tion to a knowledge and service society. The work
of the future will be knowledge-intensive, highly spe-
cialized and innovation-orientated, which also de-
fines the economic and sociological framework for
the creative industries. This requires economic di-
rections in order to be able to keep pace with those
developments. It also requires a clear position and
awareness what it really means to lay conscious em-
phasis on the creative industries and what we are
talking about when we refer to creativity in general
and design in particular.

The term ‘design’ faces a couple of difficulties which
persistently impede or at least complicate the gen-
erally common interpretation of the word. The con-

notation of the draft, the sketch, is almost entirely
missing in German, which in turn shifts its meaning,
namely from the actual relevant function of the elab-
orate creation to the level of the superficial enhance-
ment. Graz, since its application as a UNESCO City
of Design, which dates back to the year 2008, has
been working on anchoring a modern and contem-
porary conception of design in the awareness of the
city and its inhabitants.

For Graz, being a City of Design does not mean to
achieve one-off effects but to perceive design as a
holistic achievement of creation permeating all as-
pects of life. The assumption is that the function of
design is to primarily facilitate people’s life, hence,
it solely serves the human being in her/ his manifold
situations of life and work.

All activities of the City of Graz as a UNESCO City
of Design are based on this conceptual background
and parallel in accordance with the Sustainable

Development Goals of UNESCO, which majorly con-
tribute to the sustainable improvement of all humans’
living situations. The City of Graz, for example when
working on current projects of urban development,
puts a special focus on a modern and intelligent
infrastructure. The project ‘Smart City Graz' covers
two plots (in the vicinity of Waagner-Biro-Strasse,
Grazer Hauptbahnhof and Graz-Reininghaus), on
which they implement the vision of a low-emission
city saving energy and resources as well as offer-
ing the highest possible quality of life. In 2013, the
local council has anchored ‘Smart City’ in the ur-
ban development concept as a principle of urban
development. In the Smart City Graz Waagner Biro
Quarter there should be about 3,800 additional
people living until 2025. In total, the city provides
1,500 jobs and private project partners and the City
of Graz will invest about 330 million Euro in the new
part of the city.

Design — in its comprehensive meaning — does play
an important role in these development projects
and also the strategic, location-based considera-
tions assign a key function to design and creativity.
Hereby, there are three focused goals: First, Graz
wants to expand its role as a European design hot-
spot. This will strengthen its reputation as a City of
Design and will support the local and regional econ-
omy, also aloof from the creative industries in the
narrower sense, for design also majorly influences
the hotel and restaurant business and tourism in
general. In 2016, the city recorded for the third time
in a row more than one million of overnight stays,
which for sure is also based on Graz's affinity for
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design, culture and creativity. The old city part of
Graz, for example, has been a UNESCO world cultur-
al heritage since 1999 and in 2003 Graz was the
European Capital of Culture. The award ‘UNESCO
City of Design’ is thus the logical continuation of
the taken path.

A further strategic goal is — secondly — to push de-
sign and creativity as economic boosters. For this
purpose, Graz as a capital city and economic center
of Styria, holds a very favorable position. The Prov-
ince of Styria has a lot of economic clusters, thus
grown economic regional strengths, and is consid-
ered a pioneer in terms of clustering. In Graz, es-
pecially in future fields and leading themes such as
Mobility, Eco Tech, Health Tech and Green Tech, they
create innovative solutions for future challenges, in
which design is used equally as a development and
management tool. This further requires to empower
Graz as a location of education and training where
they offer numerous design degree courses that re-
flect design in its full range and pass on top know-
how in terms of design to the next generations.

The (creative) industries of Graz — thirdly — aspire to
international networks as the factors of success.
Due to the basic social and economic change, net-
working is of paramount importance. As a UNESCO
City of Design there are excellent links — not just for
the creative industries but also for the entire spec-
trum of the Graz- and Styria-based economy. This
requires an active role as a UNESCO City of Design,
which emphasizes that design and creativity are
passionately experienced in the city.
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Mayor's
Message

n the course of the last years, Graz as a modern

and cosmopolitan city has built up an excellent
reputation within the international creative commu-
nity. This is not just based on its consequent posi-
tioning as a city of culture and design but also on
an innovative, economic environment that enables
creative achievements and makes them accessible
to the local industry. The number of creative indus-
tries is accordingly high: about 50% of the Styrian
creative businesses are located directly in Graz,
two thirds in Greater Graz. In Graz 15% of all en-
terprises already do operate within the creative in-
dustries. Additionally, the number of the employees
within this sector is increasing. While in 2010 only
6,933 people were employed in creative industries,
in 2015 the number of employees already increased
to 8,553 employees — an increase of 23,37 %!

So creativity has definitely become an economic
factor in Graz. In combination with the high quali-
ty of training at the universities and universities of
applied sciences, the city offers a creative climate
characterized by openness, versatility and diversity.
As a UNESCO City of Design we strive to further
consolidate and expand this reputation and to inte-
grate design in the city’s daily life. In Graz, we have
made design a top priority and located the dedicat-
ed UNESCO City of Design Coordination Office right

in the premises of the mayor’s office. Together with
different departments of the City of Graz and Crea-
tive Industries Styria it does work to strengthen the
brand UNESCO City of Design, keep it present in
public and mostly anchor it within administration —
therefore in the DNA of the city.

The present report gives an overview of the man-
ifold activities of the city within the UNESCO Cre-
ative Cities Network and hence documents Graz's
active role since its admission in 2011. The driving
force behind it is a strong and confident creative
community whose works are internationally received
and who identifies Graz as a renowned hotspot of
design.

Siegfried Nagl
Mayor of the City of Graz

Mayor Siegfried Nagl,
Minister Barbara Eibinger-Miedl

reativity and innovation are essential elements
Cin order to be successful within economic com-
petition. This is why in Styria we have been focusing
on the creative industries as one of the strengths
of local economy for more than 10 years. In 2007
the network society Creative Industries Styria was
founded which has been linking our creative indus-
tries with companies from crafts, trade and indus-
try. This opens up new chances and perspectives
for both sides. Already now, the creative industries
have got a great impact on the quality of the busi-
ness location and their significance will even in-
crease in the future.
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Minister's
Message

The success of these strategic decisions shows in
the figures of the creative businesses. A study pub-
lished by research institute KMU Austria displays
a total number of 4,350 creative businesses. This
corresponds to almost 9% of all Styrian enterpris-
es. Those companies employ 15,270 people. The
turnover of those creative industries amounts to 1.6
billion Euro per year. Both the number of companies
as well as the employment and sales figures have
been increasing for years. Thereby, the creative in-
dustries have become a significant economic factor
in Styria.

The creative environment, interlinked with the ide-
as of the entrepreneurs, contributes to the fact
that Styria is counted among the most innovative
regions of Europe. With Graz as a UNESCO City of
Design, Styria also has a dynamic, open-minded
capital that is internationally well-known for being
a center of design and creativity.

Barbara Eibinger-Miedl
Minister of Economy, Tourism, Europe,

Science and Research, Province of Styria
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_
Summary

In 2011 Graz was included as a City of De-
sign in the UNESCO Creative Cities Network.
Right from the beginning Graz has played an
active role within the Creative Cities, shown
by the many activities, initiatives and pro-
jects documented in this report, which is the
second one after 2013. While in the first
years it was all about raising awareness in
terms of the topics of design and creativity,
it has to be noted by 2015 at the latest, that
design as a strategic instrument has gained
in importance and that companies have
counted more consequently and more specifi-
cally on the innovative strength of design.

The creative industries — and thus the entire
design industry — have been developing very
well in Graz, which is based on a range of
factors. On the one hand, with the University
of Applied Sciences Joanneum (FH Joanneum),
the city has got an internationally renowned
training institute that set up several design
degree programs, on the other hand, due to
long-term strategic work, the topic of design
has flown in the economy and administration
of the city and hence has become an integral
part of the urban identity.

The driving forces of this work are both the
City of Graz itself, that created an important
hub regarding networking by establishing
the UNESCO City of Design Coordination
Office at the mayor’s office, and the
Creative City Management Office of the
Dept. of Development of Economy and
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Tourism, and Creative Industries Styria,
that already guided Graz’s application to
become a UNESCO City of Design and that
provides profound professional knowledge
and excellent industry expertise. This
successful team consisting of the City

of Graz and Creative Industries Styria will
continue to operate in the same constella-
tion and will further nurture and develop
Graz as a UNESCO City of Design.

The formats, activities and initiatives, which
were partly already established prior to the
admission to the UNESCO Creative Cities
Network, have been adapted and further
developed within the last years. Especially
Designmonat Graz and Designforum Steier-
mark have become fixed components which
visualize design in the city and have attract-
ed almost one million visitors since 2009.

Further key elements of the work as a
UNESCO City of Design are international
exchange and global networking. Those
activities will be continued in the future, for
example by COD Xchange-Program — COD %
or by further intensifying the exchange at

a students’ level. Future plans include the
foundation of a Design Center which should
function, among others, as a center of trans-
fer and competence of leading-edge technol-
ogy of superior design. Further, Graz, as the
first Austrian city, will develop a design
strategy that can serve as a model for a
regional and national design strategy.

page 17
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General
Information

Name of the city

Country

Creative field of
designation

Date of designation

Date of submission
of the current report

Entity responsible
for the report

Previous reports
submitted and dates

Contact
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Graz

Austria

Design

March 14, 2011

November 2017

The City of Graz,
Coordination Office
City of Design and
Creative Industries
Styria

Graz UNESCO
City of Design
Report 2011-2013

City of Graz-City of

Design Coordination
Office of the Mayor’s
Office

Palais Thinnfeld
Mariahilferstrafie 2, 8020 GRAZ

Contact:

Wolfgang Skerget

T +43 316 872 2106

E wolfgang.skerget@stadt.graz.at

Creative Industries Styria
Marienplatz 1, 8020 Graz

Contact:

Eberhard Schrempf

T +43 316 890 598

E eberhard.schrempf@cis.at

www.cis.at
www.graz-cityofdesign.at
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Contribution
to the
Network’s

Global
Managemen
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Since its appointment as a UNESCO City of Design in 2011, Graz
has assumed an active role within the network of Creative Cities
and has maintained it until today. The result is a clearly outlined
profile of the city as an innovative provider of ideas and a creative

engine of implementation.

Participations in the Since its appointment in 2011, Graz has
conferences of the taken part in all annual meetings of the
UNESCO Creative UNESCO Creative Cities with a delegation:
Cities Network

Montréal

(UNESCO City of Design, 2012)

Bologna

(UNESCO City of Music, 2013)

Chengdu

(UNESCO City of Gastronomy, 2014)

Kanazawa

(UNESCO City of Crafts and Folk Arts, 2015)

Ostersund

(UNESCO City of Gastronomy, 2016)

Montréal Saint-Etienne

* | Buenos Aires

Ostersund

Bologna

2011-2016

Additionally, Graz has also taken part
in all subnetwork meetings of the
UNESCO Cities of Design:

Montréal and Kobe, 2012

Saint-Etienne and Bologna, 2013

Berlin and Chengdu, 2014

Saint-Etienne, Nagoya and Kanazawa, 2015
Paris and Ostersund, 2016

Chengdu

Kanazawa | | Nagoya
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Host of a UCCN annual
meeting/an interna-
tional conference with
UCCN members

Partnerships and
cooperation with
other UNESCO
Cities of Design

Remuneration in
cash or in kind to
the Network

Design of the
web platform
for the UNESCO
Cities of Design
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Until now, Graz has not been a host of an
annual meeting of UNESCO Creative Cities
or an international conference with UCCN

members.

Graz has a very good relationship with the
design partner cities of UCCN and has been
engaged in active and intensive networking.
This allows creative professionals from Graz
— and especially students of design-related
Graz-based degree programs — to gather in-
ternational experiences in the partner cities,
and Graz in return, can present itself as a
vibrant design city with excellent educa-
tional facilities. Those networking activities
reflect in the visit of many conferences, fes-
tivals and meetings and the participation in
common programs, which Graz uses to pres-
ent itself and emphasize its active role as a

member of UCCN. One of the most impor-

In the course of the conception and the develop-
ment of the web design for the UNESCO Cities
of Design (www.designcities.net), Creative
Industries Styria bore the costs for the pro-
ject management (see point 3.8). This com-

prised in the initial phase the costs for pro-

In order to foster the exchange within the
UNESCO Creative Cities Network, especial-
ly of the subnetwork of the Cities of Design,
in 2012, at the Annual Meeting of UNESCO in

Montréal, it was decided to create and set up

a website for the network. The former 11 Cit-

ies of Design agreed on nominating agencies

tant formats is Designmonat Graz, founded in

2009, which functions as a networking plat-
form and has by now become an established
date within the international design cal-
endar. The international cooperation with
the design partner cities gives the program
more depth and relevance and at the same
time provides for acceptance and awareness
among the local audience.

Since then, in the form of exhibitions within
Designmonat Graz, the following UNESCO
Cities of Design have presented themselves
in Graz: Buenos Aires (2012), Nagoya (2013),
Saint-Etienne (2014), Montréal (2015).

ject management and translating as well as
traveling, for which a total of 30,000 Euro were

provided. The running expenses for the con-
tent management are also borne by UNES-
CO City of Design Graz.

for the implementation and the City of Graz,
represented by Creative Industries Styria,
was entrusted with the management of the
process, the preparation of the tender doc-
uments and the management of the nomina-

tions.

Participation in the
UNESCO Creative
Cities Network
Steering Group

Evaluations of sub-
missions regarding
the admission to the
UNESCO Creative
Cities Network
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In the course of the UNESCO Annual Meet-
ing in Bologna, three cities presented their
concepts for the website: Graz, Berlin and
Buenos Aires. The winner was the Graz-
based agency Parkside, that was finally
hired for the implementation. The City of
Graz, represented by Creative Industries
Styria, is responsible for the management,
settlement and editorial coordination. Due

to organizational changes within the sec-

Aims of the website

¢ Presentation of the global design network

¢ Individual presentation of each
City of Design; unified presentation
to the outer world

e Transparency of the cities — Pizza-Method:
Which services do the cities offer?

e Showcase of internationally relevant

projects, activities, events, calls

¢ Enhanced communication & linking

of the cities

Between 2015 and 2016 Graz was an active
member of the UNESCO Creative Cities Net-
work Steering Group. The tasks of the Steer-
ing Group include, among others, to facilitate
the communication between UNESCO and

the member cities, handle applications for a

Within the last four years, Graz has taken
on an active role in terms of expanding the
network and has thus evaluated the admis-

sions of the following cities:

2011-2016

retariat of UNESCO, on the occasion of
General Assembly 2014 in Chengdu, it was
agreed that not the entire network of UNE-
SCO Creative Cities would participate in the
web project, but only the Cities of Design,
which had amounted to 16 cities by then. In
2015 the programing and implementation
started and after an internal test run, the
website www.designcities.net was launched
in April 2016.

Access to all cities via landing points

Access to all official COD

representatives in the cities

e Common calendar of events for better

coordination and planning

¢ Common calendar of events for better

information

membership within the network, and evalu-
ate the monitoring reports from the member
cities. Eberhard Schrempf, Managing Direc-
tor of Creative Industries Styria, took part in

a meeting of the Steering Group.

Kaunas (Lithuania), Budapest (Hungary),
Singapore (Singapore), Detroit (USA),

Bandung (Indonesia), Puebla (Mexico)
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Major Loca
Initiatives
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The future progress of Graz as a UNESCO City of Design is
based on a conscious strategic decision of the City of Graz.
For this purpose, they established an own department, the
City of Design Coordination Office. In terms of operation
and concept, the coordination office cooperates with the
network organization Creative Industries Styria, who — with
their designated know-how — function as a center of compe-
tence for design and a driving force for the City of Graz.
According to the city’s economic strategy, the topic of City
of Design naturally goes along with the manifold activities
of the Dept. of Development of Economy and Tourism.

The essential factor hereby is its task to include and
anchor the topic of design within urban administration
and the services of the city and hence, to build awareness.

UNESCO With the admission of Graz to UCCN, admin-
City of Design istrative structures were adapted as well.
Cogrdmatlon The management of the application was the
Office

responsibility of Creative Industries Styria,
that accompanied the process and introdu-
ced it to the local creative community. In
2014 the City of Design Coordination Office
was established at the mayor’s office. Fol-
lowing, the staff was expanded in order to
perform various duties like the pooling of all
relevant forces within the municipal admin-
istration, plus raising and increasing an ad-
equate awareness. The coordination office is
also a focal point for public as well as private

commercial initiatives that support the stra-

2011-2016

tegic objectives of Graz as a UNESCO City
of Design.

Considering this background, the coordina-
tion office’s fields of activities include the
image of Graz, the municipal administra-
tion and Graz’s urban development. It makes
sure that design becomes visible in the city
and accelerates urban development through
design. The essential factor hereby is its task
to include and anchor the topic of design
within urban administration and the servic-
es of the city. Additionally, the City of Graz
also represents an important employer of the
creative community and thus serves as a role

model.
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Department of
Development of
Economy and
Tourism

Creative
Industries
Styria
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The Department of Development of Econ-
omy and Tourism is the service center and
contact point for all Graz-based companies,
especially the creative community. At the
same time the department is the interface for
public institutions in the city, the Province
of Styria, the federal government and the
EU. The department supports Graz-based
entrepreneurs and renowned businesspeo-
ple on their way to success and fosters them
through different offers and funds. Those
include a crowdfunding promotion, funding
in terms of rent, a co-working promotion of
employment and interpretation services for
founders.

The department considers itself a bridge
builder between the Graz-based creative
community and other enterprises as well as
interested groups. Doing so, it develops and

supports creative and innovative projects

The network society Creative Industries
Styria is the design competence center with
expertise in all relevant design areas and
strong links to the local, regional and inter-
national design scene. It is a central contact
for the development of the creative indus-
tries in Styria and its major task, among
others, is to coordinate, further develop and
position the wide range of creative services
in the overall context of Styrian economy.
Hereby, it assumes the role of a mediator and
contact for companies from the creative in-
dustries and enterprises that are interested
in a cooperation and partnerships with the

creative community.

On the website www.cis.at, Creative Indus-
tries Styria offers the largest directory of
creative businesses in Styria in order to vis-

ualize those creative industries.

and subsequently promotes the economic
development of the City of Graz.

In the context of City of Design, the De-
partment of Development of Economy and
Tourism operates in the fields of econo-
my, tourism, and start-up companies/young

entrepreneurs. It supports and promotes the
local creative scene by constantly working
on improving the framework conditions. It
hereby contributes to economic development
through design and creativity by aiming at
improving the creation of value within the
creative industries as well as the quality
of the (creative) business location. Also lo-
cated in the Department of Development
of Economy and Tourism is Creative City
Management, which helps create adequate
conditions to create further jobs within the
Graz-based creative industries and imple-

ment innovative ideas.

It includes:

1,400 members

5,500 newsletter subscribers
13,200 addresses in the
extended mailing list

Creative Industries Styria is a founding mem-
ber of ADN - Austria Design Net and ECBN -

European Creative Business Network and a

partner of designaustria. Regarding the work
related to the UCCN network, Creative In-
dustries Styria’s main fields of activity are

economy, location and design. They are re-

sponsible for networking, internationaliza-
tion and they did develop an own format
with the project Design Transfer, in order to
transfer design to local and regional enter-
prises. Creative Industries Styria’s main
projects and aims are, among others, Design-

monat Graz, Designforum Steiermark, inter-

national linking and increasing added value

within Styrian creative industries.
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Projects und
initiatives

Designmonat
Graz

Designforum
Steiermark

The first Designmonat Graz, designed and
organized by Creative Industries Styria,
took place in 2009. Since then, the 4-week
festival has developed into a central perfor-
mance show of the local, regional, national
and international design community, which
also shows international radiance. In the
meanwhile, Designmonat Graz has become
an established date within all internation-
al design calendars and enjoys widespread
acceptance both in the creative community

and also in the city itself.

Designforum Steiermark was already
founded in 2010 - one year before Graz’s
appointment as a UNESCO City of Design.
It is a center of dialogue, competence and
exchange, which transports different as-
pects of the topic design to the public and
makes it immediately graspable. Until 2015
Designforum Steiermark was located at the
Kunsthaus Graz, then it moved to the cen-
tral and easily accessible location Andre-
as-Hofer-Platz. On a surface of 235 m? on
2 levels, there is space available for exhi-
bitions, presentations, projects, workshops,

and lectures. Design should not only be

2011-2016

For the partner cities within the UCCN,
Designmonat Graz offers a great opportu-
nity to present themselves to a broad public
audience. Between 2011 and 2017 Design-
monat Graz counted

458,210 visitors

598 events and 492 program

and project partners.

2017 was so far the most successful year
within the almost 10-year history of Design-
monat Graz: 91,100 visitors were counted at

126 events with 101 partners.

perceived at a merely aesthetic level but in
course of its comprehensive economic and
social relevance. Designforum Steiermark
is, apart from Designforum Vienna, Vorarl-
berg and Tyrol, the fourth design forum in
Austria. Those centers create room to expe-
rience and discuss design and to learn from
it. They are platforms of dialogue, presenta-
tion and networking for design and design-

based disciplines.

Between 2010 and 2016 Designforum
Steiermark counted 35 exhibitions
with 314,543 visitors.
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Calls and
competitions

Design City
Guide Graz
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Creative Industries Styria constantly gets
invitations to international calls and com-
petitions. Those are filtered and edited to
pass them on to the creative community.
Being a UNESCO City of Design, Graz con-
siders this mediation work very important:
This way, between 2011 and April 2016, 239
invitations were directly forwarded to the
creative scene.

Additionally, 15 international compe-
titions and calls were communicated to
the creative community. 6 were announced
by the City of Graz, 9 came from other UN-
ESCO Cities of Design.

2011 - CODE Graz - poster competition
2011 - Shenzhen City Logo Design

2011 - YUL-MTL - Competition of

urban development, Montréal
2011 - COD T-Shirt contest

2012 - Re-design of the Tourism

Information Center Graz

2013 - ‘EmpathCITY, Making you City
Together’, UNESCO Design Cities
exhibition in the course of International

Design Biennale Saint-Etienne

2013 - SZ+DAY 2013 (Shenzhen Design
Award for Young Talents)

In 2012 the first Design City Guide Graz,
which presents the design city Graz on 220
pages, was published. In the publication,
people from different design and art busi-
nesses provide tips in terms of food, drinks,
shopping and lodging in Graz. The single

chapters follow central geographical points.

2013 - Communication Platform for Design
UNESCO Creative Cities Transfer

2015 - SZ+DAY 2015

2015 - International Design Biennale

Saint-Etienne, participation of designers

2015 - Design competition of Tegetthoff-

bruecke in Graz

2016 - Smart City Graz Waagner Biro —

competition for the design of public space

2016 - International Design Contest
Science Island, Kaunas

2016 - ‘Are you talking to me’, community
exhibition of UNESCO Cities of Design
on the occasion of UNESCO Annual

Meeting 2017
COD1%0 —

Xchange
Programm

2016 - FrenchTech Saint-Etienne, call
for start-up companies

Additionally, representatives of the local de-
sign community were sent to international
events, showcases, exhibitions, in order to
present their portfolios in the form of lec-
tures, workshops and presentations and
hence to find new markets and clients and
intensify the internationalization of their

companies and the location Graz.

Murinsel

Each chapter functions as a kind of mini-map
for a piece of Graz that users can explore by
tram, bus, bike or just walking. The guide
is not just addressed to visitors but it also
enables the people of Graz to look at the city
from a different point of view and thus learn Services

more about design in the city.

for founders
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From 2016 on, Creative Industries Styria in-
itiated the project Design Transfer, which
aims at increasing enterprises’ awareness
of the topic of design. In the course of this,
Creative Industries Styria provide plenty of
services in order to increase the success of
companies by using design and creativity.
This comprises, among others, a position de-
termination of the current use of design in
the company, consulting services regarding
the possibilities and perspectives in terms
of design and specific linking with adequate

creative businesses.

Graz has developed a program for designers
in order to support the exchange with the
UNESCO Cities of Design. The program ‘100
days in a UNESCO City of Design’ enables

Graz-based creative professionals to work,

make contacts, gather experiences and bro-
aden their horizon for 100 days in a City of
Design. The program actively supports net-
working among the creative communities
of UNESCO Cities of Design. It opens up

In 2003, Graz was the European Capital of
Culture and received one of its most prom-
inent landmarks, in the middle of the very
river that divides the city into two halves.
The island in the river Mur, The Murinsel,
was created according to plans of the New
Yorker architect Vito Acconci. In 2016 the ex-

travagant steel construction with its striking

The significance of the creative industries as
an innovative factor and economic force is
quite big: About 15% of all Graz-based com-

panies already operate in the field of creative

industries. Therefore, the City of Graz has
defined the creative industries as a regional
strength within its economic strategy and of-
fers special services and funds mainly to cre-

ative businesses, like fast and non-bureau-

2011-2016

The primary objective of Design Transfer is to

improve the awareness in terms of design, the

value and the strategic importance of design

within companies. Design is no longer a kind
of styling but instead it is the innovative po-
wer of design that is paramount and defines
design as a process and strategy to achieve
corporate goals. Additionally, knowledge
and idea sharing between designers and
companies gets more room. The network
society Creative Industries Styria takes on
the function of a bridge builder and media-
tor between the companies and the creative

professionals.

perspectives for companies and creative
professionals and hence strengthens the
competitiveness of the economic locations.
As a first step, the Dept. of Development of
Economy and Tourism provides the funding
of two trips and stays in a UNESCO City of
Design. In return, Graz-based creative busi-
nesses have the opportunity to become hosts
for designers from other UNESCO Cities of
Design for 100 days.

architecture was completely renovated and

since its new opening in February 2017, due

to exhibition and sales spaces for creative
professionals, it has presented itself as a hub,
hotspot and showroom of the Graz-based cre-
ative community and as a touristic info point
with information on the island and Graz and

as a start point for guided tours around Graz.

cratic renting support, co-working promotion
of employment, crowdfunding promotion and
interpretation services for founders.
The demand is high:
- 2/3 of the applications for support of

rent come from creative businesses.
- Most of the co-working spaces can be

found within the creative community.
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Communication
within municipal
administration

The design degree
courses at The
University of Applied
sciences Joanneum
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One of the central tasks of the Coordination
Office is anchoring the topic of design in the
single departments of the city’s administra-

tion. This guarantees that the internal admi-

At the interface between local or regional
and international activities in the course of
UCCN there is the Graz-based University of
Applied Sciences Joanneum with its design
degree courses, under the umbrella of the
Department of Media and Design. Since the

Bachelor’s degree courses
- Industrial Design
- Information Design

- Journalism and Public Relations (PR)

Master’s degree courses

- Exhibition Design

- Communication Design
- Content Strategy

- Industrial Design

- Interaction Design

- Media Design

- Sound Design

The design courses of the University of
Applied Sciences Joanneum are important
forces for the exchange within the partner
cities of UCCN. There are several agree-
ments with partner universities, which offer
the opportunity to students to get to know
the other City of Design. Hence, for exam-
ple, there are regularly students from Nago-
yva who are enrolled as guest students at the
University of Applied Sciences Joanneum
and students from Graz are exempt from

tuition fees in Detroit.

The Department of Media and Design has
made an agreement with the following de-

sign universities in Cities of Design:

nistration conceives Graz as a UNESCO City
of Design and an overall assignment that af-
fects all fields from the mayor’s office down-

wards.

University of Applied Sciences Joanneum
started in 1995, the number of design-relat-
ed degree courses has successively increased
and is currently amounting to 3 Bachelor’s

degree courses, 7 Master’'s degree courses,

3 Master’s courses and 5 fields of expertise:

Master’s courses

- Public Communication

- Technical Documentation

- Visual Communication and Image

Management

Fields of expertise

- Interaction and Learning in
real and virtual environments

- Information Design in media
and interaction spaces

- Web Literacy

- Mobility Design

- Eco-Innovative Design

- Berlin (University of the Arts)

- Shenzhen (Shenzhen University,
College of Art and Design)

- Shanghai (Tongji University, College
of Design and Innovation)

- Kobe (Design University Kobe)

- Nagoya (Nagoya University, School of
Informatics and Sciences)

- Saint-Etienne (Higher School of
Art and Design)

- Montréal (University du Québec in Motréal)

- Detroit (College For Creative Studies)

Montréal
University of Montréal in Québec

Detroit

College for Creative Studies

Agreements with partner universities
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In 2009 students of the University of Applied
Sciences JOANNEUM visited the then 6
Cities of Design und created the Exhibition

2011-2016

JOANNEUDM: The lecture ‘City of Design — Re-

gionale und internationale Netzwerke (Regional

and international networks)” provides an over-

‘Design Journey’, based on their impressions
and travel experiences, which was shown
within Designmonat Graz 2010. Since then,
there has been an annual excursion to a City
of Design (2012 Nagoya, 2013 Saint-Etienne,
2014 Montréal, 2015 Detroit), which result-
ed in exhibitions for the event Designmon-
at Graz (e.g. ‘Nagoya Design meets Graz/

‘Saint-Etienne Design meets Graz’).

The importance of internationalization is
also mediated in a specifically created

course at the University of Applied Sciences

Saint-Etienne| |Berlin
Higher School of Art University of the Arts
and Design

view of local initiatives, institutes and busi-
nesses related to the creative industries and
does introduce the students into the func-
tionality and organization of big interna-

tional networks.

Further local partner institutions are uni-
versities such as the Technical University
of Graz, Graz University of Arts, the Uni-
versity of Applied Economic Arts Campus
02 and schools like Polytechnic Institute of
Graz-Ortweinschule and the Academy of

Culture and Congress Management.

Shenzhen
Shenzhen Univeristy

Kobe Nagoya

Design University Kobe Nagoya University
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Major Inter-City
hitiatives and
Cooperation

Since its admission to the UNESCO Creative Cities Network, Graz
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has actively communicated and collaborated with the network

partners, manifested through the participation in 22 conferences,

68 lectures and workshops, 39 delegation and networking
trips and 37 City of Design projects.

UCCN partner cities
in the course of
Designmonat Graz

One of the highlights of Designmonat Graz
in the years 2012 to 2015 were exhibition pro-
jects that resulted in the course of the coop-
eration with partner cities from the UCCN.
Students from the design department of the
University of Applied Sciences Joanneum
initially visited the cities and then, within
Designmonat Graz, created an exhibition

based on their personal impressions.

2012: Buenos Aires meets Graz

For the fourth Designmonat Graz in 2012,
Graz invited the partner city Buenos Aires
to show Argentinian design in the course of
the exhibition ‘Buenos Aires meets Graz'
The show was organized in cooperation with
representatives of CMD Buenos Aires and
various Argentinian designers, among them
Hernan Berdichevsky, one of the most im-
portant Argentinian graphic designers, Paco
Savio of Remolino and fashion designer Va-

leria Pesqueira.

2013: Nagoya meets Graz

A creative cross section of the modern and at
the same time traditional Japan was brought
to Styria through the exhibition ‘Nagoya
meets Graz’ for the fifth Designmonat Graz
in 2013. Renowned labels like Ichiro, that
presented unique pieces made of wood, or

2011-2016

designers of luminaires such as Yoshiyuki
Hibino, provided insights into the design

scene of the partner city Nagoya.

2014: Saint-Etienne meets Graz
Within Designmonat Graz 2014, the French
UNESCO City of Design presented the ex-

hibition ‘Saint-Etienne meets Graz’, which

focused on design that enhances daily life.
On the basis of different topics, which deal
with various aspects of handling design in
Saint-Etienne, the exhibition developed a
dense scenography which let you experience

Saint-Etienne as a City of Design.

2015: Montréal meets Graz
‘Ich war dort (I was there) — Montréal meets

Graz’ presented design from Montréal with-
in Designmonat Graz 2015, among it also
objects of the perennial project ‘Code Sou-
venir Montréal’, initiated in 2011 on the oc-
casion of the fifth anniversary of Montréal’s
appointment to a UNESCO City of Design.
In total 40 Canadian designers displayed
creative, unconventional, stunning and im-
aginative designs from the UNESCO City of
Design Montréal.
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Human Cities

Pizza Method

Human Oriented

Considering the social factor of
design as a key issue of a city —
e.g. design for a better life.

City Development
Design is understood as a
driver for city development.

Business Oriented
Supporting the local (creative)
industries in particular.

Show & Showcase

An exhibition format/space,
in which design products are
shown throughout the year.

Design Center

There is a permanent design
center in the city, where design
is shown all year round.

CITY OF DESIGN MONITORING REPORT
2011-2016

In 2014, the research project ‘Human Cities’,
that was promoted by the European Union,
evolved from the UCCN and has dealt with
measurements to improve the life quality
in cities. A lot of different cities have taken
part in the project, such as Milan, London,
Beograd, Tallinn, Graz, Saint-Etienne, Lju-
bljana, Helsinki, Bilbao or Brussels. What
they all have in common are partly similar
challenges in terms of urban development

and the use of public space.

In 2016, in the course of the UCCN meeting,
Graz presented an innovative tool, which
enables every city to quickly localize their
own activities, their perception as a UNE-
SCO City of Design and their requirements
and goals. The so-called ‘Pizza Method’ -
developed by Eberhard Schrempf (Manag-
ing Director of Creative Industries Styria) —
originated by considering the background

that it is essential to define the very own posi-

tion in the subnetwork of the Creative Cities.

Due to defining the position, inter-city co-

operation as well as the exchange of infor-

The project offers the chance to learn from
each other and to adopt ideas regarding ap-
proaches of other cities. In all cities they pro-
vide case studies and organize experimenta-
tion labs, workshops and technical meetings.
The results, among others, are displayed in
an exhibition but are also collected and pro-
cessed in a digital catalogue and then com-
municated in manifold print formats to all
interested parties. The Graz-based network
partner is the University of Applied Sciences

Joanneum, the Department of Design.

strengths and the focuses of the single part-
ner cities become visible. This enables a bet-
ter orientation and faster information on the

focuses of the subnetwork’s cities.

The Pizza Method operates at three levels.
First there are the 5 principles which all Cities
of Design share: We connect, we support, we
share a common market, we share knowl-
edge, we promote design. They are quasi the
outer edge that holds everything together.
Then, there are 17 topic groups, providing
information about all Cities of Design. These

mation can be organized more easily, as the

Conference
The city hosts international confer-
ences about design relevant topics.

Workshop International
International workshops are held in
the city; creative people (UCCN) are
invited to actively participate.

Design Week etc.

During a design week internation-
al designers, architects, artists
and brands are invited to display
their latest design products and/or
services.

Fashion Week

A fashion industry event takes
place in the city for one week;
international designers and brands
display their latest collections.

Exhibition Space

There is a space available to show
design products by local designers
as well as international ones;
UCCN-partner cities are invited
to use and book the space.

Competitions

The respective city commits

to announce international calls
for papers, products or designers.

Design Trade Fair

The city hosts a fair, in which
companies from the design industry
showcase their latest products and
services.

Pro Exchange

Committing to foster the exchange
of professional designers by,

for example, providing an in-
residence-programme.

are the following:

Students Exchange

The city supports students
exchanges and work placements
from high schools as well as
universities.

Design University

There is at least one university
in the city that offers degree
programms in design.

Landing Point

There is at least one person who
stays in contact with the other
UCCN cities and answers requests
within a short period of time.

Response in 4 Days
The landing point (contact person)
responds within 4 workdays.

Based on that, each city has got the oppor-
tunity, within these 17 points, to define their

individual priorities, which are visualized

through a color code:
® A green topping indicates that a certain
topicison the agenda of a COD.

® Aredtopping means the opposite:
it is not relevant for the city.

O Leaving the respective topic white implies
that it is not on the city’s agenda at the
moment but possibly under consideration.

Oriented
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»The future,

In particular,
IS a matter of
design.«
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Action Plan

Design Strategy

Internationalization
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In order to also anchor the transformative
power of design and its significance for the
economy and society in the economic and
regional activities, the City of Graz, as the
first Austrian city, wants to develop a design
strategy that should serve as a model for
Styria and Austria in general. Hereby, fol-

lowing the example of successful strategies

Global interlinking is one of the most im-
portant requirement for a business location
to be competitive. In Graz as well as in Sty-
ria, the Internationalization Center is an es-
sential institution for companies to promote
internationalization. Being a UNESCO City
of Design, Graz has been intensively work-
ing on linking within the creative commu-
nity and has been establishing contacts all
around the world in order to connect the
local economy in general and the creative
industries in particular with international
networks. A long list of lectures, workshops,
participations in exhibitions, conferences,
delegations and excursions emphasizes this
strategic objective. Additionally, the ex-
change is expanded on different levels:

2011-2016

of other countries, they will define objec-
tives and guidelines in order to establish
design as an essential competitive factor
and also as a strategic tool in the site and
territory management. At the same time, the
significance of design in terms of improve-
ment of all areas of life and work is being

reinforced.

COD*%° — Xchange Program

The professional exchange program COD
Xchange-Program — COD!’ will startin 2018.
It connects Graz-based designers with other
professionals from the UCCN partner cities

and will be expanded in the next 4 years.

Exchange on a students’ level
The exchange programs for students are
continued and intensified along the existing

network and the new Cities of Design.

Expanding existing cooperation

The work in terms of international network-
ing and cooperation will be further expand-
ed, especially through the activities of the
University of Applied Sciences Joanneum
and Designmonat Graz. This, subsequent-
ly, will open doors to possibilities for all
companies from Graz and Styria to use the
network of UNESCO for their own corporal

activities.
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Design
Management
Course

Design Center
Styria

Exhibition space
at Designforum
Steiermark
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At the Austrian education and training
center WIFI there will be a course of Design
Management starting in Styria from 2018
on, in order to cover the rising demand for
experts in this field. The course comprises a
total of 192 units and is orientated towards
work-orientated contents that support a
successive integration of design and design
management in a company.

The course is mainly intended for project
managers, product developers, key execu-
tives and individuals from the middle man-

agement team of all industries, who wish

One of the core projects is the establishment
of a design center, which will visualize de-
sign in the urban context and position Graz
as a city of design of international format.
The Design Center is a place where innova-
tions become visible. It is a center of transfer

and competence for leading-edge technology

with high standards of design. Open to de-

sign-orientated companies, institutions and
a broad audience. An international landing

and starting site.

Within the next years, Designforum Stei-
ermark should become a central exhibition
place for the UCCN partner cities. Creative
professionals from all Cities of Design can
use the exhibition spaces of Designforum
Steiermark, in order to display design ex-

hibitions and presentations. That way we

to anchor design and design management in

their enterprises. The potential participants
are characterized by a basic understanding
and the trust in the leverage effect of design
management and in the transformative pow-
er of design as a driving force for innovation
and growth. Still, it is also intended for those
who spot a lot of potential and resources for

innovation within their companies.

The start of the Design Management Course
will be confirmed in the beginning of Sep-
tember 2017.

In the future, the Design Center should re-
present the manifested spirit of the City of
Design Graz and the Styrian region.

Among others, it operates as

- a terminal for arriving designs and depar-
ting innovative products and services,

- a source of design/innovations, where new

products and developments of Styrian com-
panies/initiatives are shown/ made visible
for the first time,

- a contact point and hub for design issues and

designers and companies.

create an international platform, which all
UNESCO Cities of Design can use for their
purposes. Thus, the numerous exchange
activities will densify on one specific spot,
which makes the partner cities visible in
Graz and emphasizes the size and the per-

formance of the network.

UNESCO City of
Design Pilot Zone
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The area between Murinsel, Kunsthaus,
Andreas-Hofer-Platz and Joanneumsvier-
tel is defined as ‘UNESCO City of Design
Pilot Zone'. This part of the inner-city space
functions as a test lab, to find and test out
solutions for the manifold tasks within ur-
ban space. The aim of the initiative is the

revaluation of the urban interface through

2011-2016

the conscious creation of public space. Hence,

proposals and ideas can be developed, test-
ed and also discarded in a non-bureaucratic
way. Subsequently, successful measurements
can be implemented in the entire city. That
way, an urban usability lab is created that

provides especially critical test subjects,

namely the real users of the public space.
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Annex
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The following section including facts and figures includes

all essential indicators of the creative industries in Graz

and in Styria. The figures, which are updated every two
years, provide a quick overview of the development of the
creative industries and hence also reflect the economic
environment in which design can evolve. Subsequent to
these data, there is a timeline with a selective list of the
major City-of-Design activities of the City of Graz since
2011, followed by selected figures and information regarding
important fields of action around the theme of City of Design.
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Figures and
facts related
to the creative
industries
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In general, it can be said that the creative
industries develop more dynamically than
most of the other economic areas. In Graz,
among others, we can notice it by looking

at the local tax data: the taxes from creative

Creative industries in Styria*

m— +11.3%

2010 2014

businesses in 2016 have increased by 4 %.

It is a fact that in Styria the creative indust-
ries have been evolved the most dynamical-
ly: between 2012 and 2014 the design sector
grew by 24 %.

y
4,350

Creative Industries
8.5%

of all enterprises
are part of the
creative industries

Creative industries in Graz
and in Greater Graz

~50%

of Styrian
creative
industries are
located directly
in Graz

~66 %

are located in
Greater Graz

Employees in the creative
industries in Styria*

— 18.1%

15,270

Employees
2014

2010 2014

*Sources: KMU Forschung Austria 2012, 2016; **Source: City of Graz, Dept. of Development of Economy and Tourism
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Employees in the creative
industries in Graz**

2011-2016

mm +23.4%
8,553

Employees
2014
2010 2014
Revenues of the creative
industries in Styria*
V)
B .231% N
€ 1,6 billions
of revenues
2014
2010 2014

Local taxes in Graz
paid by the creative industries

— +7,8%"

2013 2016

Business registrations in Graz
in the field of creative industries

- +10,27%"

2011 2016

Fields of creative industries*

Architecture

Book &
Publishing sector

Design
Film Industry

Performing Arts

Music Business
Radio & TV
Software & Games
Advertising

Libraries & Museums as
well as botanical and
zoological gardens

(This field is not included in the statistical report, as

just a very small part ranks among the private industries
and hence there is only limited data available.)
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International
media reports

Designforum
Steiermark

Designmonat
Graz

Delegations

CITY OF DESIGN MONITORING REPORT
2011-2016

Apart from local, regional and national fo-
cuses, the communication strategy of the
UNESCO City of Design Graz really aspires
to internationally position Graz as a city of
design. Since its appointment as a UNES-
CO City of Design, Graz has been perceived
very much by the international media scene.
Within the last years, the focus of media ac-
tivities has changed: apart from the classical

print media, information is more and more

Designforum Steiermark was opened in
2010. In the reporting period, it displayed 33
exhibitions with 291,283 visitors.

Designmonat Graz has taken place since
2009. In the period from 2011 to 2016
367,068 visitors attended 472 events
with 391 program partners.

During the reporting period 41 delega-
tions from 23 cities across the world vi-
sited Graz. A detailed program with indivi-
dual focuses were prepared for all of them.
We scheduled company visits, talks with
members of the Graz-based creative indust-
ries, city tours and visits of selected depart-

ments of the municipality of Graz.

provided to and via international design,
travel, lifestyle blogs and social media chan-
nels. In 2012 the online magazine Reiseaktu-
ell.at described Graz, besides Helsinki, Lon-
don, Amsterdam and Barcelona, as one of
the top 5 design cities in Europe and in 2014
the online design magazine freshome.com
counted Designmonat Graz 2014 amongst
the ‘20 Most Vibrant Worldwide Design
Events to Attend in 2014’
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TEDx Graz, Harry Schiffer, CIS, Peter Philipp,
Stephan Friesinger, Regine Schottl,
Alexander Rauch Photography
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Lorenz Kunath, Miriam Raneburger, CIS,
Lipp/Zahnschirm, Tim Ertl, TEDx Graz
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Jugend am Werk, Alexander Rauch Photography,
Daniele Madia, World Usability Congress,

CIS, Tim Ertl
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Philipp Podesser, Robert Frankl, Alexander
Rauch, Photography, Miriam Raneburger, Jorj
Konstantinov, Peter Philipp, Gerald Liebminger
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Stephan Friesinger, CIS, EYA — European
Youth Award, Seoul Design Foundation, CIS,
Jorj Kostantinov, Philipp Podesser
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Philipp Podesser, CIS, Miriam Raneburger,
Lukas Gatscher, Jorj Konstantinov, Christine
Kipper, Philipp Podesser
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Jimmy Lunghammer
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Paul Ott, Nikola Milatovic, Stephan Friesinger,
Jorj Konstantinov, Philipp Podesser, Peter
Philipp, Miriam Raneburger, UMJ N. Lackner
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Peter Philipp, Alexander Rauch Photography,
CIS, moodley brand identity, Peter Philipp,
Peter Scherlibel, Alexander Rauch Photography
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Tim Ertl, Miriam Raneburger, Alexander
Rauch Photography, Jasmin Schuller,
CIS, Paul Ott, Robert Frankl, Peter Philipp
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Philipp Podesser, Simon Scherrer,
CIS, Robert Frankl
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CIS, Robert Frankl, Stephan Friesinger,
Robert Frankl, Jorj Konstantinov
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CIS, Marion Luttenberger, Philipp Podesser,
Tomislav Bobinec, Lupi Spuma, Simon Scherrer
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In cooperation with:
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