
A) GOAL 1. Cultural and Crea2ve Sectors. 
STATISTICS: 

Share of cultural and crea2ve sectors in Gross Domes2c Product (GDP)  
2.6% 
Note: These are GAV-based data (not GDP-based) for the year 2019. More informaAon at  
hBps://www.sinca.gob.ar/VerNoAcia.aspx?Id=62 

Please provide whenever possible disaggregated data by sector 
Note: Data according to constant prices (base year 2004). Year 2019. More informaAon at 
hBps://www.sinca.gob.ar/VerNoAcia.aspx?Id=62 

 

[Chart:] Share of cultural sectors in cultural GAV, 20191. 
Audiovisual: 29%. Digital content: 17%. AdverAsing: 14%. Books and publicaAons: 12%. Design: 
10%. Music producAon and ediAon: 7%. Performing arts and arAsAc events: 5%. Tangible 
cultural heritage: 2%. Cultural educaAon: 2%. PlasAc and visual arts: 2%. 
Taken from: Cuenta Satélite de Cultura (DNCN-SInCA). 
(1) Preliminary data. 

Share of employment in the cultural and crea2ve sectors  
1.5% 
Note: Year 2019.  
More informaAon at: hBps://www.indec.gob.ar/uploads/informesdeprensa/
csc_08_209BB21563FD.pdf 
  
Please provide whenever possible disaggregated data by sector, age, sex and type of 
employment 
  
Disaggregated data by type of employment: 
Note: Disaggregated informaAon by type of employment. The table below shows percentages 
per type of employment based on the total economy. The number of jobs indicated in table 24 
is available at: 
hBps://www.indec.gob.ar/uploads/informesdeprensa/csc_08_209BB21563FD.pdf 



 
[Table above:] Share of cultural jobs in the whole economy disaggregated by type of 
employment. Years 2017-2019. 
[Column Atles:] Total. Registered. Unregistered. Self-employed. 
[First column:] Culture / Total economy 
(1) Provisional data. (2) Preliminary data. 
Taken from: INDEC, DNCN. SInCA. 

Disaggregated data by sector:  
Note: Disaggregated informaAon by cultural sector. The number of jobs by sector indicated in 
table 24 is available at: 
hBps://www.indec.gob.ar/uploads/informesdeprensa/csc_08_209BB21563FD.pdf 

 
[Table above:] Share of cultural jobs in the cultural industry as a whole. Years 2017-2019. 
[First column] Sectors. Total. Performing arts and arAsAc events. PlasAc and visual arts. Books 
and publicaAons. Audiovisual. Music producAon and ediAon. Design. Tangible cultural heritage. 
Cultural educaAon. Digital content. AdverAsing. 
(1) Provisional data. (2) Preliminary data. 
Taken from: INDEC, DNCN. SInCA. 
 
Disaggregated data by sector and type of employment:  
Note: The table below shows percentages by type of employment by sector. The number of 
jobs indicated in table 24 is available at: 



hBps://www.indec.gob.ar/uploads/informesdeprensa/csc_08_209BB21563FD.pdf 

 

[Table 27 above:] Share of registered jobs, unregistered jobs and self-employed by cultural 
sector. Years 2017-2019. 
[First row:] Sectors. Total. Registered. Unregistered. Self-employed. Total. Registered. 
Unregistered. Self-employed. Total. Registered. Unregistered. Self-employed. 
[First column] Total. Performing arts and arAsAc events. PlasAc and visual arts. Books and 
publicaAons. Audiovisual. Music producAon and ediAon. Design. Tangible cultural heritage. 
Cultural educaAon. Digital content. AdverAsing. 
(1) Provisional data. (2) Preliminary data. 
Taken from: INDEC, DNCN. SInCA. 

Total public budget for culture (in USD) 
2018 data available, with the possibility to disaggregate some of them. Please see: 
hBps://www.sinca.gob.ar/VerNoAcia.aspx?Id=57 
Data on open budgets available at:  
hBps://www.presupuestoabierto.gob.ar/sici/ 
Data. Year. 
 
Please provide whenever possible the share allocated by cultural sectors/domains (in %) 

https://www.sinca.gob.ar/VerNoticia.aspx?Id=57


B) GOAL 1. Digital Environment. 
STATISTICS: 

Percentage of the popula2on with subscrip2ons to online cultural content providers (e.g. 
NeYlix, Spo2fy, Amazon, etc.) 
Taken from: NaAonal Survey on Cultural ConsumpAon 2017 (ENCC). More informaAon at: 
hBps://encuestadeconsumo.sinca.gob.ar/ 

25% of the popula2on has access to cultural content through NeYlix or similar applica2ons. 
13% of the popula2on listens to music through Spo2fy. 
  

*Note: There are marked differences for both Neglix and SpoAfy in terms of socioeconomic 
status (SES). That is not the case with YouTube, for instance, as it is a free plagorm. 
Other examples:  

- Access to Neglix among people with high SES: 53% 
- Access to Neglix among people with low SES: 5% 
- Access to SpoAfy among people with high SES: 30%  
- Access to SpoAfy among people with low SES: 3%  

C) GOAL 2. Flow of Cultural Goods and Services. 
STATISTICS: 

Value of direct foreign investment in crea2ve and cultural industries (in USD) 

Note: The value of direct foreign investment in creaAve and cultural industries is not available, 
but data on imports and exports of cultural goods and services and disaggregated data by 
sector for 2019 are provided below. Also there are disaggregated data by goods and services. 
More informaAon at:  
hBps://www.indec.gob.ar/uploads/informesdeprensa/csc_08_209BB21563FD.pdf 



 
[Table 14 above] Imports and exports of cultural goods and services by sector. Indicated in 
thousands of Argen2ne pesos. Years 2017-2019. 
[First column] Sectors. Exports: Performing arts and arAsAc events. PlasAc and visual arts. 
Audiovisual. Design. Books and publicaAons. Tangible cultural heritage. Music producAon and 
ediAon. Imports: Performing arts and arAsAc events. PlasAc and visual arts. Audiovisual. 
Design. Books and publicaAons. Tangible cultural heritage. Music producAon and ediAon. 
Commercial balance. 
Taken from: INDEC, DNCN. SInCA. 

D) GOAL 3. Na2onal Sustainable development policies and plans. 
STATISTICS: 

Latest data on cultural par2cipa2on rates by socio demographic variables (sex/age groups/
rural-urban/income levels/educa2on levels)  
Taken from: ENCC 2017. May be accessed by sex, age, income level. Available at: hBps://
encuestadeconsumo.sinca.gob.ar/ 
ParAcipaAon rates by cultural consumpAon (informaAon is available by age, income level, 
gender and geographical region). 

https://encuestadeconsumo.sinca.gob.ar/
https://encuestadeconsumo.sinca.gob.ar/


 
[Bar chart above] Cultural prac2ces and consump2on. 2017. 
[From lei to right] TV. Music. Internet. Radio. Newspapers. Books. Cinema. Magazines. Live 
music. Videogames. Museums. Theatre. 

E) GOAL 4. Gender Equality. 
STATISTICS: 

Percentage of total public funds given to female ar2sts and cultural producers 
Data. Year. 

Percentage of women/men in decision-making /managerial posi2ons in public and private 
cultural and media ins2tu2ons 
Note: These job-related data ARE NOT taken from Cuenta Satélite de Cultura. The informaAon 
is an alternaAve indicator calculated by using the methodology proposed by UNESCO to 
esAmate the populaAon occupying job posiAons inside and outside the cultural industry, and 
on the basis of the informaAon provided by the 2018 Permanent Household Survey by INDEC, 
the official staAsAcs agency in ArgenAna 

Percentage of women/men in decision-making/managerial posi2ons, self-employed and 
workers. Comparison between cultural and non-cultural jobs. 



 

[Bar chart above, first bar of each set:] Cultural jobs. 
[Second bar of each set:] Non-cultural jobs. 
[Below] Self-employed. Workers. Decision-making/managerial posiAons. 
  

Percentage of works from female/male ar2sts displayed/projected in important fes2vals of 
the arts and cultural industries (film, book publishing, music industry, etc.)  

Percentage of women receiving art na2onal prizes/awards  
Data. Year. 

Percentage of women par2cipa2on in cultural ac2vi2es 
Data. Year. 

Taken from: ENCC 2017 

 
[Bar chart above] Cultural consump2on by sex. 
[From lei to right] TV. Music. Internet. Radio. Newspapers. Books. Cinema. Magazines. Live 
music. Videogames. Museums. Theatre. 



Comment: According to the “Women in Culture” report, there are some significant gender-
related differences. 

Some of them are as follows: 

Par2cipa2on in community culture organiza2ons: 

 
[Image above] 52% of men and 48% of women parAcipate in community culture spaces, 
respecAvely. 

 
[Image above] Men occupy more decision-making/managerial posiAons than women. 
75% of men and 25% of women are directors, organizers or managers of acAviAes.  
65% of men and 35% of women are trainers, coordinators or group leaders. 
Percentages get even in the case of voluntary or collaboraAve work or parAcipaAon. 
54% of men and 46% of women aBend or parAcipate in some acAvity. 
44% of men and 56% of women are volunteers or occasional collaborators.  

Reading: 
Par2cipa2on in reading-related spaces such as community libraries 



 

[Image above] 1.1. Book reading. Of all readers in ArgenAna, 60% are female. Besides, women 
parAcipate more in other spaces related to reading, such as community libraries. 
40% of men and 60% of women read books. 
27% of men and 73% of women parAcipate in community libraries. 

Par2cipa2on in art workshops or courses (with informa2on on women who are heads of 
household) 

 

[Bar chart above] Art workshops or courses. 
[1st set of bars] Regularly aBend an art workshop or course. 
[2nd set of bars] Dance or singing lessons. 
[3rd set of bars] Circus, drama or acAng lessons. 



[4th set of bars] PlasAc arts (painAng, sculpture, drawing) lessons. 
Male heads of household. 
Female heads of household. 
Women who are not heads of household. 

Par2cipa2on in Internet-based ac2vi2es (with informa2on on women who are heads of 
household) 

 

[Bar chart above] Internet-based ac2vi2es 

[1st set of bars] Check email. 
[2nd set of bars] Use Facebook. 
[3rd set of bars] Share personal photos or news. 

Live music 

 



[Image above] 1.3. Live music. Even though the figures for aBendance (or non-aBendance) to 
live music shows are even in terms of gender, there are significant differences when 
considering the reasons for not aBending. 

19% of men and 81% of women did not aBend live concerts because they have liBle children. 
89% of men and 11% of women did not aBend live concerts for work-related reasons. 
37% of men and 63% of women did not aBend live concerts because they could not afford the 
Ackets. 


