Percentage of the population with subscriptions to online cultural content providers

Proportion of Internet activities of individuals who
have accessed the Internet in the last 3 months, by
private purposes, 2020

Purposes Total Male | Female
Reading online news sites/ newspapers/ news
magazines 68,4 72,8 63,3
Sharing or publishing self-created videos, photos,
music, texts etc. on a website or via app 47,8 49,2 46,2
Listening to music (e.g. web radio, music
streaming) or downloading music 64,4 65,3 63,3
Watching internet streamed TV (live or catch-up)
from TV broadcasters (e.g. Tivibu, Turkcell TV+,
Vodafone TV, D-Smart ) 29,8 30,1 29,5
Watching Video on Demand from commercial
services (e.g. Netflix, Puhu TV, Blu TV) 16,7 17,2 16,2
Watching video content from sharing services (e.g.
You Tube, Daily Motion, Twitch) 70,8 72,5 68,9
Playing or downloading games 36,7 42,0 30,6




