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We are living in a world which is changing rapidly, especially the media 
landscape has undergone an essential transformation process. We are in the 
middle of a revolutionary process with significant challenges for journalism.  

In the past decade and a half, the ability of very small computers to swop, 
replicate and link vast quantities of data at high speed and at almost no cost have 
changed more than news. These technologies have caused a shift in human 
communication, both in the public sphere and politics, as well as in the private 
sphere, changing both the division between work and play and the distribution 
of power. If one were to distil the effects, we can identiy three irreversible shifts: 

+ First, in the quantity of information available: Not only in the so called 
developed world. The effects of this explosion of information are still to be felt 
in regions such as Africa or South Asia. Nearly everybody nowadays has a 
mobile phone and news can be spread around the world in a flash. 

+ Second big change: the instant alteration of information. We have 24-hour- 
news at almost every spot worldwide. But added to this there are also 
possibilities to update, correct continuously from different directions. This is a 
chance, but also a threat. 

+ The third change is the decentralisation of news. The ability for anyone to 
produce something called news, to discuss and edit it, brings an oligopoly to a 
brutal end. Until only recently, journalists could rest secure in the knowledge 
that it was not easy for anyone to claim to be a journalist unless they belonged to 
an outfit that owed or operated the capital-intensive equipment that used to be 
necessary to publish or broadcast. That barrier to entry has gone.  

In the Digital Age media organizations can enrich their news with a stream of 
pictures or information from non-journalists. In the wake of the London 
bombings in July 2007 many of the first images were taken on camera phones 
by eyewitnesses, we followed the demonstration in Iran via Twitter. This is a 
chance for democracy. And we all have watched the google case in China. 

But there are also dark sides of this new information environment. There is a 
need to protect citizens' privacy in the digital age. “Privacy is dead, deal with it,” 



Sun MicroSystems CEO Scott McNealy is widely reported to have declared 
some time ago. 

For the European Union this becomes a priority. Viviane Reding, the European 
Union's Commissioner for Information Society and Media, said that Europeans 
must have the right to control how their personal information is used, and said 
that the Commission would take action wherever EU Member States failed to 
ensure that new technologies such as behavioural advertising, RFID 'smart chips' 
or online social networking respected this right.  

In Europe, there is a public debate about these issues, but as yet there is not 
enough public awareness. The growth of technology has brought new challenges 
to the protection of privacy. Individuals are increasingly subjected to new forms 
of data collection, from both private and public sector organizations. 

It is also a task for media to bring attention to this important point.  

In this Digital Era there are a lot of new challenges for journalists, threats and 
chances for media consumers. There is not only the right to know but also the 
right to inform. This is a chance for dissidents for instance, to get their message 
out to the rest of the world. But journalists still play a vital role, as a necessary 
check: is the source reliable? And the task of journalists is to select and weight: 
What is really important and worth reporting?  

For the media consumers and news sources it is also important to protect 
information, not only sources, but also private information and data. We see this 
necessity clearly in Europe. There is a need for consideration and a closer 
cooperation worldwide and more awareness on the side of the journalists and 
consumers about the pros and contras of the digital age.  
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