


MAIN INTER-CITY CO-OPERATIVE
INITIATIVES6

Asia Design City Forum 2013 (2013)
A Design Forum was held in cooperation with UNESCO Design Cities Shanghai (China) 
and Seoul (Korea). Representative designers gave precedent reports and participated 
in group work, with the goal of resolving issues facing Design cities. This new forum offered 
the chance to experience mutual learning, new discoveries and lead naturally to the 
resolution of various issues.

Taking part in the Shenzhen Design Award (2013, 2015)
Sponsored by City of Design Shenzhen, Design City Kobe has constantly participated in   
the Shenzhen Design Award for participants in the UNESCO Creative Cities Network. 
“Ability Bibs,” which was the result of an issue+design project, took the Merit Award in 
2013.

UNESCO Design City Forum in KOBE (2015)
Inviting representative guest speakers from Graz, Shenzhen and Helsinki cities, a panel 
discussion was held where precedent examples were shown of the kind of measures 
carried out in each country to capitalize on design.

  Talk Theme: “ ’GRAZ – city of design – ‘ campaigns” (Graz)
  　　　　　　“ How we foster young designers” (Shenzhen)
    　　　　　　“ Design in the DNA of Finland and Helsinki” (Helsinki)
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Design Workshop for the Children (2015, 2016)
As a joint initiative with City of Design Saint-Etienne, design workshops were held inviting 
designers from each city as lecturers. The opportunity allowed them to encounter 
children from different cultures, and aimed at creative cultivation. This program was not 
just about cultivating creativity in children, but also a contribution to strengthening 
relations between cities, between the design centers in each and between the 
designers themselves through a process of joint-initiative.

  Held in Kobe in 2015
    Lecturers: Kaksi design (Élode Vichos, Guillaume Granjon)
    Participants: 41 people

  Held in Saint-Etienne in 2016
    Lecturers: Kuri-Kuri (Shinichi Yamauchi, Kanako Yamauchi)
    Participants: 17

Creative Travel to Japan: Exhibitions in UNESCO Headquarters in Paris (2016)
An exhibition and symposium with a Japanese culture and creativity theme was held in 
UNESCO’s Paris headquarters with five Japanese UNESCO Creative Cities and one 
candidate city participating. Through the exhibition and symposium, all participants 
shared their own experience and knowledge on the ways cities should contribute to 
sustainable development.

  Participating cities: Kobe (Design)
  　　　　　　　　　Kanazawa (Crafts & Folk Arts)
  　　　　　　　　　 Sapporo (Media Arts)
  　　　　　　　　　Hamamatsu (Music) 
  　　　　　　　　　 Tsuruoka (Gastronomy)
  　　　　　　　　　Yamagata (candidate for UNESCO Creative City: Film)
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ACTION PLAN FOR THE FORTHCOMING 
MID-TERM FOUR YEAR PERIOD

Grounded in “Kobe 2020 Vision” (an action plan for Kobe city from 2016-2020), this effort 
is an attempt to create an attractive city that makes the best use of design, culture and 
the arts to create a place for new generations to find attractive design-related jobs and 
flourish, and also to cultivate, accumulate and establish creative talent, focusing 
especially on the active youthful generation.

Encouraging young designers providing various opportunities in cooperation with 
UNESCO Creative Cities
• Offering many chances for exchange between Kobe’s young creators and 
creators from other cities in the network, and increasing chances for demonstrations 
of creativity by new ideas derived from diligent application with excellent creators 
from other cities.
• Offering Kobe’s young creators the chance to participate in various competitions 
by utilizing the UNESCO Creative Cities Network, and shining a light on the ability of 
younger generations by connecting them with new activities both locally and 
internationally.
• Implementing initiatives in cultivating creativity in children, by focusing on the 
training of future-generation creators.

Offering superior design services to citizens
•The keyword “+design” is held as an opinion cross-functionally promoting “Kobe 
2020 Vision”, the action plan for Kobe City from 2016-2020. Through various projects 
close to citizens, such as environment, disaster prevention, crime prevention, welfare, 
education, etc. we offer highly designed public services using ICT.
• When making decisions on the design of public services and facilities in Kobe, we 
employ the ability of recognized local and international designers to increase the 
opportunities citizens have to come in contact with the abundance of design 
appeal.

.
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Enhancing the appeal of the city using the power of culture and the arts
• 2017 commemorates the 150th year of the opening of Kobe Port; various events will 
be held to celebrate. As part of the festivities, an arts and culture festival will also be 
held for all people to attend. This is not just sponsored; citizens and artist organized 
activities will also be supported.
• In 2017 the Kobe International Flute Music Festival will be held with the 9th Kobe 
International Flute Competition at it's heart; this is an opportunity for prosperity, enjoyment 
and creativty in the musical arts, and many people (including citizens) will be 
participating in the events.
• By holding various international sporting and cultural events such as the Rugby 
World Cup 2019, Tokyo 2020 Olympic and Paralympic Games, the Kansai World 
Masters Games 2021, etc., Kobe offers the chance for citizens to mingle with many 
people visiting from other cities both nationally and overseas.

Improving the network of creative cities in Japan
• There are 7 recognized UNESCO Creative Cities from 5 fields in Japan. Using this 
network, cooperative projects will be held between creative cities by making best 
use of each city’s recognized field.

  Design: Nagoya
  Music: Hamamatsu
  Crafts and Folk Arts: Kanazawa, Sasayama
  Media Arts: Sapporo
  Gastronomy: Tsuruoka

• As a coordinating city of the Creative City Network of Japan (CCNJ), we will foster 
participation in the UNSECO Creative Cities Network by communicating the meaning 
and advantages of other creative Japanese cities participating in the network, by 
making use of the existing network between national creative cities.
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Estimated annual budget
2017: As we are currently in the middle of formulating the budget, a fixed sum cannot be 
made available. We anticipate however, a budget scale by and large of the same 
standard as 2016 (170,000,000 yen).

Communication and Awareness
• Kobe Creator/Sponsor Registration System
In an attempt to accumulate creative talent, a universal network was constructed for 
creators and those supporting creators. Information related to design policy and 
creative activities continues to be updated through a dedicated web site for design 
policy and a mail service.

  City of Design Kobe Website: https://design.city.kobe.lg.jp/
  Mailing list registrants (as of Nov. 2016):  Creators/supporters: 639 persons

• Design and Creative Center Kobe (KIITO)
The Design and Creative Center Kobe (KIITO) is an information hub that increases 
awareness in design. The center is not only for professionals in the field of design, but also 
for the general populace and even children who have an interest in design and 
creative activities.

  Design and Creative Center Kobe (KIITO) Website: http://kiito.jp/
  Mailing list registrants (as of Nov. 2016): 2,309
  Website views: 747,393
  Facebook registrants: 7,323
  Twitter followers: 1,505

Revitalization Project of Higashi Yuenchi Park
with the aid of citizens


